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i n  a c co r d an c e  w i t h  Un i t e d  S t a t e s  Gene r a l l y  Ac c ep t e d  Ac coun t i n g  P r i n c i p l e s  ( U . S .  GAAP ) .  Whe re  we  h a ve  r e f e r r e d  t o  s p e c i f i c  c u s t ome r s ,  t h e  r e f e r e n c e  i n c l u de s  

t h e  c u s t o me r s ’  o p e r a t i n g  d i v i s i o n s  and  s ub s i d i a r i e s ,  u n l e s s  we  h a ve  s t a t e d  o t h e rw i s e .  I n f o rma t i o n  ( i n c l u d i n g  2 01 5  c o mp a r a t i v e  i n f o rma t i o n )  i n  t h i s  Annua l  

I n f o rma t i o n  Fo rm  doe s  no t  i n c l u de  ou r  f o rme r  i n t e r i o r s  ope r a t i o n s ,  wh i c h  we  so l d  du r i n g  2 01 5 ,  u n l e s s  o t h e rw i s e  s t a t e d .   Manu f a c t u r i n g  ope r a t i o n s ,  p rodu c t  

d e ve lop men t ,  e ng in e e r i n g  and  s a l e s  c e n t r e s  and  e mp lo y e e  f i g u r e s  i n c l u de  c e r t a i n  e qu i t y - a c coun t ed  op e r a t i o n s .  Re f e r e n c e s  t o  ou r  “ C i r c u l a r ”  r e f e r  t o  o u r  

Manage men t  I n f o rma t i o n  C i r c u l a r / P r o x y  S t a t e men t  d a t ed  Ma r c h  2 8 ,  2 01 7  f o r  o u r  2 0 17  Annu a l  Mee t i n g  o f  Sh a r e ho ld e r s  t o  b e  h e ld  on  May  11 ,  20 1 7  ( t h e  

“Mee t i n g ” ) .  T h e  i n f o rma t i o n  i n  t h i s  A nnua l  I n f o rma t i o n  Fo rm i s  c u r r e n t  a s  o f  Ma r c h  2 4 ,  20 1 7 ,  u n l e s s  o t h e rw i s e  s t a t e d .    



  

 

2

Forward-looking Statements 
Th i s  Annu a l  I n f o rma t i o n  Fo rm  con t a i n s  s t a t e men t s  t h a t  c on s t i t u t e  “ f o rwa rd - l o o k i n g  i n f o rma t i o n ”  o r  “ f o rwa rd - l o o k i n g  s t a t emen t s ”  ( c o l l e c t i v e l y ,  

“ f o rwa rd - l o o k i n g  s t a t e men t s ” )  w i t h i n  t h e  me an ing  o f  app l i c ab l e  s e c u r i t i e s  l e g i s l a t i o n ,  i n c l u d i n g  bu t  no t  l im i t e d  t o  s t a t e men t s  r e l a t i n g  t o :  

imp l e men t a t i o n  o f  o u r  bu s i n e s s  and  c ap i t a l  s t r a t e g y ;  f u t u r e  r e t u rn s  o f  c ap i t a l  t o  o u r  s h a r e ho ld e r s  t h ro ugh  d i v i d end s  and  s h a r e  r e pu r c h a s e s ;  g r ow th  

p ro spe c t s  o f  o u r  bu s i n e s s ,  i n c l u d i n g  t h rough  o rg an i c  g row th ,  a c qu i s i t i o n s  o r  j o i n t  ve n t u r e s ;  a n d  e s t ima t e s  o f  f u t u r e  e n v i r o nmen t a l  c l e an -up  and  

r e med i a t i o n  c o s t s .  T h e  f o rw a rd - l o o k i n g  s t a t e men t s  i n  t h i s  Annua l  I n f o rma t i o n  Fo rm a r e  p r e s e n t e d  f o r  t h e  pu rpo s e  o f  p ro v id i n g  i n f o rma t i o n  abou t  

man agemen t ' s  c u r r e n t  e xp e c t a t i o n s  and  p l a n s  an d  s u ch  i n f o rma t i o n  may  no t  b e  a pp rop r i a t e  f o r  o t h e r  pu rpo s e s .  F o rwa rd - l o o k i n g  s t a t e men t s  may  

i n c l u de  f i n an c i a l  a nd  o t h e r  p ro j e c t i o n s ,  a s  we l l  a s  s t a t e men t s  r e g a rd i n g  ou r  f u t u r e  p l a n s ,  o b j e c t i v e s  o r  e cono m i c  p e r f o rman ce ,  o r  t h e  a s s ump t i o n s  

u nde r l y i n g  an y  o f  t h e  f o r e go ing  and  o t h e r  s t a t emen t s  t h a t  a r e  no t  r e c i t a t i o n s  o f  h i s t o r i c a l  f a c t .  We  u s e  wo rd s  s u ch  a s  “may ” ,  “wou ld ” ,  “ c o u ld ” ,  

“ s hou ld ” ,  “w i l l ” ,  “ l i k e l y ” ,  “ e xp e c t ” ,  “ a n t i c i p a t e ” ,  “ b e l i e ve ” ,  “ i n t e n d ” ,  “p l a n ” ,  “ f o r e c a s t ” ,  “ o u t l o o k ” ,  “p ro j e c t ” ,  “ e s t ima t e ”  and  s im i l a r  e xp r e s s i o n s  

s ug ge s t i n g  f u t u r e  o u t c o me s  o r  e ven t s  t o  i d e n t i f y  f o rwa rd - l o o k i n g  s t a t emen t s .  An y  s u ch  f o rwa rd - l o o k i n g  s t a t emen t s  a r e  b a s ed  on  i n f o rma t i o n  

c u r r e n t l y  a va i l a b l e  t o  u s  an d  a s s u mp t i o n s  and  an a l y s e s  made  b y  u s  i n  l i g h t  o f  o u r  e xp e r i e n c e  and  ou r  p e r c ep t i o n  o f  h i s t o r i c a l  t r e nd s ,  c u r r e n t  

c ond i t i o n s  and  e xpe c t e d  f u t u r e  d e ve lop men t s ,  a s  we l l  a s  o t h e r  f a c t o r s  we  b e l i e ve  a r e  app rop r i a t e  i n  t h e  c i r c u ms t an c e s .  Howe ve r ,  whe t h e r  a c t u a l  

r e s u l t s  a n d  d e ve lop men t s  w i l l  c o n f o rm  t o  ou r  e xp e c t a t i o n s  and  p r ed i c t i o n s  i s  s ub j e c t  t o  a  n u mbe r  o f  r i s k s ,  a s s ump t i o n s  and  un c e r t a i n t i e s ,  man y  o f  

wh i c h  a r e  b e yond  ou r  c on t ro l ,  a nd  t h e  e f f e c t s  o f  wh i c h  c an  b e  d i f f i c u l t  t o  p r ed i c t ,  i n c l u d i n g ,  w i t h ou t  l im i t a t i o n :  

•  t h e  po t e n t i a l  f o r  a  d e t e r i o r a t i o n  o f  e cono m i c  c ond i t i o n s  o r  an  

e x t e nded  p e r i o d  o f  e cono m i c  u n c e r t a i n t y ;   

•  a  d e c l i n e  i n  c on su me r  c on f i d en c e ,  wh i c h  wou ld  t y p i c a l l y  r e s u l t  i n  l o we r  

p rodu c t i o n  vo l u me  l e ve l s ;   

•  t h e  g row th  o f  p ro t e c t i o n i s m and  t h e  imp l e men t a t i o n  o f  mea su r e s  t h a t  

impede  t h e  f r e e  move men t  o f  good s ,  s e r v i c e s ,  p eop l e  and  c ap i t a l ;   

•  p l ann ing  r i s k s  c r e a t e d  b y  r ap id l y  c h ang ing  e cono m i c  o r  po l i t i c a l  

c o nd i t i o n s ;   

•  f l u c t u a t i o n s  i n  r e l a t i v e  c u r r e n c y  va l u e s ;   

•  l e g a l  c l a ims  and /o r  r e gu l a t o r y  a c t i o n s  ag a i n s t  u s ,  i n c l u d i n g  w i t h ou t  

l im i t a t i o n  an y  p ro c e e d ing s  t h a t  may  a r i s e  o u t  o f  o u r  g l ob a l  r e v i ew  

f o cu s ed  on  an t i - t r u s t  r i s k ;   

•  ou r  ab i l i t y  t o  s u c c e s s f u l l y  l a u n ch  ma t e r i a l  n ew  o r  t a keo ve r  bu s i n e s s ;   

•  unde rp e r f o rman ce  o f  o n e  o r  mo re  o f  o u r  ope r a t i n g  D i v i s i o n s ;   

•  ongo ing  p r i c i n g  p r e s s u r e s ,  i n c l u d i n g  ou r  ab i l i t y  t o  o f f s e t  p r i c e  

c on c e s s i o n s  d e manded  b y  ou r  c u s t ome r s ;   

•  w a r r an t y  and  r e c a l l  c o s t s ;   

•  ou r  ab i l i t y  t o  s u c c e s s f u l l y  i d e n t i f y ,  c o mp le t e  and  i n t e g r a t e  a c qu i s i t i o n s  

o r  a c h i e ve  an t i c i p a t e d  s y n e rg i e s ;   

•  ou r  ab i l i t y  t o  c ondu c t  a pp rop r i a t e  du e  d i l i g e n c e  on  a cqu i s i t i o n  

t a rg e t s ;  

•  an  i n c r e a s e  i n  o u r  r i s k  p ro f i l e  a s  a  r e s u l t  o f  c omp le t e d   a cqu i s i t i o n s ;   

•  r i s k s  o f  c ondu c t i n g  bu s i n e s s  i n  f o r e i g n  ma r ke t s ,  i n c l u d i n g  Ch in a ,  I n d i a ,  

E a s t e rn  E u rope ,  B r a z i l  a nd  o t h e r  ma r ke t s  o u t s i d e  o f  No r t h  Ame r i c a  and  

We s t e rn  E u rope ;   

•  ou r  ab i l i t y  t o  s u c c e s s f u l l y  c ompe t e  w i t h  o t h e r  au t o mo t i v e  s upp l i e r s ,  

i n c l u d i n g  d i s r u p t i v e  t e c hno log y  i n no va t o r s  wh i c h  a r e  e n t e r i n g  o r  

e xp and ing  i n  t h e  au t o mo t i v e  i n du s t r y ;   

•  ou r  ab i l i t y  t o  c on s i s t e n t l y  d e ve lop  i n no va t i v e  p rodu c t s  o r  p ro c e s s e s ;   

•  ou r  c h ang ing  r i s k  p ro f i l e  du e  t o  t h e  i n c r e a s i n g  impo r t an c e  t o  u s  o f  

p rodu c t  a r e a s  s u ch  a s  powe r t r a i n  and  e l e c t r o n i c s ;  

•  r e s t r u c t u r i n g ,  do wn s i z i n g  and /o r  o t h e r  s i g n i f i c a n t  n on - r e c u r r i n g  c o s t s ;   

•  a  r e du c t i o n  i n  o u t sou r c i n g  b y  ou r  c u s t ome r s  o r  t h e  l o s s  o f  a  ma t e r i a l  

p rodu c t i o n  o r  a s s e mb l y  p rog r a m ;  

•  a  p ro lo ng ed  d i s r u p t i o n  i n  t h e  s upp l y  o f  c o mponen t s  t o  u s  f r o m ou r  

s upp l i e r s ;   

•  s hu tdown  o f  o u r  o r  o u r  c u s t o me r s '  o r  s ub - supp l i e r s '  p ro du c t i o n  

f a c i l i t i e s  du e  t o  a  l a bou r  d i s r u p t i o n ;   

•  s c h edu l e d  s hu tdown s  o f  o u r  c u s t o me r s '  p rodu c t i o n  f a c i l i t i e s  ( t y p i c a l l y  

i n  t h e  t h i r d  and  f o u r t h  qu a r t e r s  o f  e a c h  c a l e n da r  y e a r ) ;   

•  t h e  t e rm in a t i o n  o r  n on - r e n ewa l  b y  ou r  c u s t o me r s  o f  a n y  ma t e r i a l  

p rodu c t i o n  pu r c h a s e  o rd e r ;   

•  e xpo su re  t o ,  a nd  ab i l i t y  t o  o f f s e t ,  c o mmod i t i e s  p r i c e  i n c r e a s e s ;   

•  r e s t r u c t u r i n g  a c t i o n s  b y  OE Ms ,  i n c l u d i n g  p l a n t  c l o s u r e s ;  

•  wo r k  s t oppage s  and  l a bou r  r e l a t i o n s  d i s pu t e s ;   

•  r i s k  o f  p ro du c t i o n  d i s r u p t i o n s  du e  t o  n a t u r a l  d i s a s t e r s  o r  c a t a s t r oph i c  

e ven t ;   

•  t h e  s e c u r i t y  a nd  r e l i a b i l i t y  o f  o u r  i n f o rma t i o n  t e c hno log y  s y s t em s ;   

•  pen s io n  l i a b i l i t i e s ;   

•  c h ange s  i n  o u r  m i x  o f  e a rn i n g s  b e tween  j u r i s d i c t i o n s  w i t h  l o we r  t a x  

r a t e s  and  t ho s e  w i t h  h i g h e r  t a x  r a t e s ,  a s  we l l  a s  o u r  ab i l i t y  t o  f u l l y  

b en e f i t  t a x  l o s s e s ;  

•  s h i f t s  i n  ma r ke t  s h a r e  away  f r om  ou r  t op  c u s t o me r s ;  

•  s h i f t s  i n  ma r ke t  s h a r e s  a mong  veh i c l e s  o r  ve h i c l e  s e g men t s ,  o r  s h i f t s  

a way  f r o m  veh i c l e s  o n  wh i c h  we  h a ve  s i g n i f i c a n t  c on t e n t ;   

•  i n ab i l i t y  t o  s u s t a i n  o r  g row  ou r  bu s i n e s s ;   

 

•  impa i rmen t  c h a r g e s  r e l a t e d  t o  goodw i l l ,  l o ng - l i v e d  a s s e t s  a nd  

d e f e r r e d  t a x  a s s e t s ;  

•  o th e r  po t e n t i a l  t a x  e xpo su re s ;   

•  c h ange s  i n  c r e d i t  r a t i n g s  a s s i g n ed  t o  u s ;   

•  c h ange s  i n  l aw s  and  go ve rn men t a l  r e gu l a t i o n s ,  i n c l u d i n g  t a x  an d  

t r a n s f e r  p r i c i n g  l a w s ;   

•  co s t s  a s so c i a t e d  w i t h  c o mp l i a n c e  w i t h  e n v i r o n men t a l  l a w s  and  

r e gu l a t i o n s ;   

•  l i q u i d i t y  r i s k s ;   

•  i n ab i l i t y  t o  a c h i e ve  f u t u r e  i n ve s t men t  r e t u rn s  t h a t  e qu a l  o r  e x c e ed  

p a s t  r e t u rn s ;   

•  a  r e du c t i o n  o r  s u sp en s i o n  o f  o u r  d i v i d end ;  a nd  

•  t h e  u np red i c t ab i l i t y  o f ,  a nd  f l u c t u a t i o n  i n ,  t h e  t r ad i n g  p r i c e  o f  o u r  

C ommon  Sh a r e s .  

 

 

I n  e va l u a t i n g  an y  f o rw a r d - l o o k i n g  s t a t e men t s  i n  t h i s  Annu a l  I n f o rma t i o n  Fo rm ,  we  c au t i o n  r e ade r s  n o t  t o  p l a c e  u n due  r e l i a n c e  on  an y  p a r t i c u l a r  

s t a t e men t .  Re ade r s  s hou ld  s p e c i f i c a l l y  c on s i d e r  t h e  v a r i o u s  f a c t o r s ,  i n c l u d i n g  t ho s e  c on t a i n ed  und e r  “ S e c t i o n  3 .  De s c r i p t i o n  o f  t h e  Bu s i n e s s  –  R i s k  

F a c t o r s ” ,  wh i c h  c ou ld  c au s e  a c t u a l  e ve n t s  o r  r e s u l t s  t o  d i f f e r  ma t e r i a l l y  f r om  t ho s e  i n d i c a t e d  b y  ou r  f o rw a rd - l o o k i n g  s t a t e men t s .   Un l e s s  o t h e rw i s e  

r e qu i r e d  b y  app l i c ab l e  s e c u r i t i e s  l aw s ,  we  do  no t  i n t e nd ,  n o r  do  we  unde r t a ke  an y  ob l i g a t i o n ,  t o  upd a t e  o r  r e v i s e  an y  f o rwa rd - l o o k i n g  s t a t emen t s  

c on t a i n ed  i n  t h i s  Annu a l  I n f o rma t i o n  Fo rm  t o  r e f l e c t  s ub s equen t  i n f o rma t i o n ,  e ve n t s ,  r e s u l t s  o r  c i r c u ms t an c e s  o r  o t h e rw i s e .   
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1. Corporate Structure 
Issuer 
Magna was  or ig ina l ly  in corpor a ted  under  the  l aws  o f  the  P rov in ce  o f  On tar io ,  Canada  on  November  16 ,  1961 .   Ou r  char ter  

documen t s  cu r ren t ly  con s i s t  o f  amended  and  re s t ated  ar t i c le s  o f  i n co rpora t ion  dated  May 11 ,  2016 ,  wh i ch  were  i s sued  pur suan t  

to  the  Bu s ines s  Corpo ra t ion s Ac t  (On tar io ) .  Our  r eg i s t ered  and  head  o f f i ce  i s  lo cated  a t  337  Magna Dr i ve ,  Auror a ,  Ontar io ,  

Canada  L4G  7K1 .  Our  common shar es  t r ade  on  the  Toronto  S tock  Exchange  (MG)  and  the  New Yor k  S tock  Exchange  (MGA) .  

Subsidiaries 
A l i s t  o f  our  p r in c ipa l  subs id ia r i es  and  each  o f  the i r  ju r i sd ic t ion s  o f  in corpo ra t ion  as  o f  December  31 ,  2016  i s  set  ou t  be low .  

Our  l ega l  s t r u ctu re  ( i n c lud ing that  o f  ou r  subs id i ar i es )  i s  no t  necessar i ly  ind i cat i ve  o f  our  oper a t iona l  s t r u ctu re .  

Subs id iary ( 1 ) ( 2 )  Vo t ing  Se cur i t ie s  J ur isd i c t i on  o f  In co rpora t ion  

175  Ho ld i ng s ULC 100% A lbe r t a  

 Magna  US  Ho ld i ng ,  I nc .   1 00% De lawa re  

  Cosma I n t e rna t i ona l  o f  Amer ic a ,  I nc .  1 00% M ich ig an 

1305290  Ont a r i o  I nc .  1 00% Ont a r io  

 Magna  I n t e rna t i ona l  I n ve s tmen t s  S .A .  1 00% Luxembou rg  

  Magna  I n t e rna t i ona l  Automot i ve  Ho ld ing  GmbH 100% Aust r ia  

   Magna  Automot i ve  Eu rope GmbH 100% Aust r ia  

    Magna  Automot i ve  Ho ld ing  AG 100% Aust r ia  

     Magna  Meta l f o rm ing  AG 100% Aust r ia  

      Magna  St ey r  AG & Co .  KG 100% Aust r ia  

       Magna  St ey r  F ah rz eug techn i k  AG  & Co .  KG 100% Aust r ia  

Magna  Powe r t ra i n  GmbH 100% Aust r ia  

 Ge t r ag  PT  GmbH 100% Ge rmany  

 New Magna I n ve s tment s  N .V .   1 00% Be lg i um 

  Magna  Automot i ve  Ho ld ing  (Germany )  GmbH 100% Ge rmany  

Magna  E x t e r i o r s  I nc .   1 00% Ont a r io  

Magna  I n t e rna t i ona l  (Hong  Kong )  L im i t ed  100% Hong Kong 

Magna  Powe r t ra i n  I nc .   1 00% Ont a r io  

Magna  Seat i ng  In c .   1 00% Ont a r io  

Magna  St r uc t ur a l  Sy s tems  I nc .   1 00% Ont a r io  

N o t e s :   

( 1 )  T h e  t a b l e  s h ow s  t h e  p e r c en t a g e s  o f  t h e  vo t e s  a t t a c h ed  t o  a l l  v o t i n g  s e c u r i t i e s  a n d  o f  e a c h  c l a s s  o f  n o n - vo t i n g  s e c u r i t i e s ,  ow n ed  b y  u s  o r  o v e r  wh i c h  

 c on t r o l  o r  d i r e c t i o n  i s  e x e r c i s e d  b y  u s .   P a r en t / s u b s i d i a r y  r e l a t i o n s h i p s  a r e  i d en t i f i e d  b y  i n d en t a t i o n s .   P e r c e n t a g e s  r ep r e s en t  t h e  t o t a l  e qu i t y  

 i n t e r e s t  i n  a  s ub s i d i a r y ,  w h i c h  i s  n o t  n e c e s s a r i l y  i n d i c a t i v e  o f  p e r c e n t a g e  v o t i n g  c on t r o l .  

( 2 )  S ub s i d i a r i e s  n o t  s how n  e a c h  r ep r e s en t  l e s s  t h a n  1 0%  o f  o u r  t o t a l  c o n s o l i d a t e d  r e v e nu e s  a n d  t o t a l  c o n s o l i d a t ed  a s s e t s  ( a l t h ou g h  n o t  a l l  s u b s i d i a r i e s  

 s h own  n e c e s s a r i l y  e a c h  r ep r e s e n t  m o r e  t h a n  1 0%  o f  o u r  t o t a l  c o n s o l i d a t e d  a s s e t s  a n d  t o t a l  c o n s o l i d a t e d  s a l e s )  a n d ,  i f  c o n s i d e r e d  i n  a gg r e g a t e  a s  a  

 s i n g l e  s u b s i d i a r y ,  r e p r e s en t  l e s s  t h a n  2 0%  o f  o u r  t o t a l  c o n s o l i d a t ed  r e v e nu e s  a n d  t o t a l  c o n s o l i d a t ed  a s s e t s .  
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2. General Development of the Business 
Overview 
We are a leading g loba l automot ive suppl ier  wi th 317 manufac tur ing operat ions and 102 product  deve lopment ,  

engineer ing and sales cent res in 29 countr ies ,  as at December 31,  2016 .  We have over 155,000 employees that 

are focused on de l iver ing super ior va lue to our customers through innovat ive products and processes ,  and World 

C lass Manufac tur ing .  Our product and serv ice capabi l i t ies inc lude :   

•  Seat ing Systems •  Vis ion Systems •  Roof Systems 

•  Closure Systems •  Exter ior Systems •  Act ive Dr iver Assistance Systems (ADAS) 

•  Body and Chass is Sys tems •  Powertra in Systems  •  Complete Veh ic le Engineer ing & Contract 

Manufactur ing 

We a lso have electron ic and software capabi l i t ies across many of these product capabi l i t ies .   

 

Our Corporate Culture 
The foundat ion of our operat ing struc ture is a decentra l ized,  entrepreneur ia l corporate cu lture ,  the key 

e lements of wh ich are as fo l lows:   

Decentral izat ion 

We fo l low a corporate pol icy of funct iona l and operat iona l decentra l izat ion,  which we be l ieve increases 

f lex ib i l i ty ,  customer respons iveness and product iv i ty .  Our manufac tur ing and assembly operat ions are conducted 

through Div is ions ,  each of wh ich is an autonomous bus iness un i t operat ing with in pre-determined gu ide l ines .  

Each Div is ion is a separate prof i t  center under the author ity of a genera l manager who has the d iscret ion to 

determine ra tes of pay,  hours of work and sources of supply ,  wi th in the framework of our Employee ’s Char ter ,  

our Operat ional Pr inc ip les and our corporate pol ic ies .  Our Execut ive Management team al locates capita l ,  

coord inates our mergers and acqu is it ions and s trategic a l l iances s tra tegy,  ensures customer and employee 

sat is fac t ion and manages success ion p lann ing. Execut ive Management a lso in ter faces with the investment 

community and is respons ib le for our long-term strategic p lann ing and fu ture growth,  as we l l as monitor ing the 

performance of the management of our product areas .  

Employee’s  Char ter  & Employee Equity  and Prof it  Par t ic ipat ion 

We are committed to operat ing our bus iness in a way that i s based on fa irness and concern for our employees .  

Our Employee ’s Char ter and our Operat iona l Pr inc ip les se t out key pr inc ip les out l in ing th is commitment .   

One bedrock pr inc ip le in our Employee ’s Char ter is par t ic ipat ion by our employees in our f inanc ia l success ,  as 

re f lected in our long-standing prac t ice of shar ing 10% of our pre-tax prof it s with e l ig ible employees .  See 

“Sect ion 3 .  Descr ipt ion of the Business – Human Resources” for a descr ipt ion of  our human resource pr inc ip les 

( inc luding our Employee ’s Char ter ) and our employee equ ity and prof it  shar ing program. 
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Incent ive-Based Management  Compensat ion 

We mainta in an incent ive-based compensat ion system for Management wh ich d i rect ly l inks execut ive 

compensat ion and corporate per formance,  as measured by prof i tab i l i ty .  Our approach to execut ive 

compensat ion,  inc luding a new execut ive compensat ion framework approved by our Board,  is descr ibed in 

further deta i l in the sect ions of our C ircu lar t i t led “Compensat ion and Per formance Report ” and “Compensat ion 

Discuss ion & Ana lys is ” .  

Responsible Corporate Cit izenship 

We are committed to being a respons ib le corporate c it izen that conducts bus iness in a lega l and eth ica l 

manner .  We have demonstra ted th is commitment in a number of ways ,  inc luding our suppor t of soc ia l and 

char i tab le causes ,  our ac t ions to reduce the env ironmenta l impact of our operat ions ,  our ac t iv i t ies to promote a 

safe and hea l th fu l work env ironment for our employees and our comprehens ive eth ics and lega l compliance 

program. See “Sect ion 3 .  Descr ipt ion of the Bus iness – Env ironmenta l Matters” ,  “Corporate Soc ia l Respons ib i l i ty ” 

and “Eth ics & Lega l Compliance” .  

Reporting Segments 
Our success is d irec t ly dependent upon the leve ls of Nor th Amer ican and European (and current ly ,  to a lesser 

extent ,  As ian and Rest of World) car and l ight truck product ion by our customers .  G iven the d i f ferences 

between the regions in which we operate ,  our operat ions are segmented on a geograph ic bas is .  Our segments 

cons is t of North Amer ica ,  Europe, As ia and Rest of World.  Cons is tent with the above,  our interna l f inancia l 

repor t ing separate ly segments key interna l operat ing performance measures between Nor th Amer ica ,  Europe, 

As ia and Rest of Wor ld for our Ch ie f Execut ive Off icer to ass is t in the assessment of operat ing performance,  the 

a l locat ion of resources and our long-term strategic d i rect ion and fu ture g loba l growth.   
Our externa l sa les by repor t ing segment for 2016 and 2015 are set out in our “Management ’s D iscuss ion and 

Ana lys is of Resu l ts of Operat ions and F inanc ia l Pos i t ion” in our Annua l Report to Shareholders for the year 

ended December 31,  2016 ( “MD&A”) .  The MD&A has been f i led on SEDAR (www.sedar .com).  
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Geographic Markets and Customers  
North Amer ica 

Our Nor th Amer ican product ion sa les accounted for approx imate ly 53% and 55% of our conso l idated sa les in 

2016 and 2015, respect ive ly .  Our pr imary customers in North Amer ica in 2016 inc luded BMW, Da imler ,  F iat 

Chrys ler ,  Ford,  Genera l Motors ,  Honda, Hyundai-K ia ,  Mazda,  PACCAR, Renau lt -Nissan,  Tesla ,  Toyota and 

Volkswagen.  

Our top ten Nor th Amer ican programs/plat forms based on 2016 product ion sa les were :   

    Capabilities Represented 

Customer(s) Vehicle(s) 
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 C
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General Motors Full-Size SUVs & Pick-up Trucks �  � � � � � 

Fiat Chrysler Jeep Grand Cherokee � � � � � � � 

Fiat Chrysler 
Chrysler Pacifica, 

� � � � � � � 

Dodge Grand Caravan 

General Motors 
Chevrolet Equinox, GMC Terrain, 
Chevrolet Captiva 

� � � � � � � 

General Motors 
Buick Enclave, Chevrolet Traverse 
Traverse, GMC Acadia 

� � � � � � � 

Ford Ford Escape, Lincoln MKC � � � � � � � 

Fiat Chrysler Ram Pick-up Trucks �  � � �  � 

Daimler 
Mercedes-Benz GLS/GL-Class, 
GLE/M-Class, GLE Coupe, R-
Class 

� � � � � � � 

Fiat Chrysler Jeep Wrangler � � � � �  � 

Fiat Chrysler Jeep Cherokee � � � � � � � 

No te :  Capab i l i t i e s  r ep r e se n t ed  may  no t  b e  on  ea ch  ve h i c l e  o r  eac h  t r im l e ve l  o f  e ac h  veh i c l e .  Add i t io na l l y ,  ou r  c apab i l i t i e s  i n  ea ch  p rodu c t  

a r ea  r a nge  f r om c omponen t s  to  f u l l  s y s t ems ,  o n l y  some  o f  wh i ch  may  be  r ep r e sen te d  on  a ny  pa r t i c u l a r  p rog r am .    
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Europe 

Our European product ion and veh ic le assembly sa les accounted for approx imately 31% and 30% of our 

conso l idated sa les in 2016 and 2015, respect ive ly .  Our pr imary customers in Europe in 2016 inc luded BMW, 

Da imler ,  F iat Chrys ler ,  Ford ,  Gee ly ,  General Motors ,  Hyunda i-K ia ,  PSA Peugeot C itroën,  Renaul t -Nissan,  Tata 

Motors ,  Toyota and Volkswagen. 

Our top ten European programs/plat forms based on 2016 product ion and veh ic le assembly sa les were :  

    Capabilities Represented 

Customer(s) Vehicle(s) 
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Daimler Mercedes-Benz G-Class �       � �   � 

BMW MINI Countryman, MINI Paceman � �  � � �  � 

Ford Transit/Transit Custom   � �  � � � 

Volkswagen Audi Q5  � � � � �  � 

Volkswagen VW Transporter / Multivan  � � � � � �  

Volkswagen VW Caddy / Caddy Maxi  � � � � �   

Volkswagen Audi A4, A4 Cabrio  �  � � �  � 

General Motors Opel Astra  �  � � � � � 

Daimler E-Class, E-Class 
Convertible/Coupe 

  �   � � �   � 

Volkswagen Skoda Octavia  � � � � �   

No te :  Capab i l i t i e s  r ep r e se n t ed  may  no t  b e  on  ea ch  ve h i c l e  o r  eac h  t r im l e ve l  o f  e ac h  veh i c l e .  Add i t io na l l y ,  ou r  c apab i l i t i e s  i n  ea ch  p rodu c t  

a r ea  r a nge  f r om c omponen t s  to  f u l l  s y s t ems ,  o n l y  some  o f  wh i ch  may  be  r ep r e sen te d  on  a ny  pa r t i c u l a r  p rog r am .   
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Asia 

Our As ian product ion sa les accounted for approx imate ly 6% and 5% of our conso l idated sa les in 2016 and 2015, 

respect ive ly .  Our pr imary customers in As ia in 2016 inc luded BMW, Chery Automobi le ,  Da imler ,  F iat Chrys ler ,  

F i rs t Automobi le Works ,  Ford,  Genera l Motors ,  Great Wal l Automobi le ,  Honda, Hyunda i-K ia ,  PSA Peugeot 

C itroën,  Renaul t -Nissan,  Toyota and Volkswagen.  

Rest  of  Wor ld 

Our Rest of Wor ld product ion sa les accounted for approximate ly 1% of our conso l idated sa les in each of 2016 

and 2015. Our pr imary customers in Rest of Wor ld in 2016 inc luded BMW, Da imler ,  F iat Chrys ler ,  Ford,  Genera l 

Motors ,  Renau lt -Nissan and Volkswagen. 

Customer  Concentrat ion 

Worldwide sa les to our s ix largest customers represented the fo l lowing propor t ions of our consol idated sa les in 

2016 and 2015:  

Customer 2016 2015 

Genera l Motors 20%  20%  

Ford 16%  15%  

F iat Chrys ler 15%  16%  

Da imler 12%  12%  

Volkswagen 10%  10%  

BMW 10%  10%  

Other 17%  17%  

TOTAL   100%  100%  
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Recent Trends in the Automotive Industry 

A number of general trends have been impact ing the automot ive industry and our bus iness in recent years ,  and 

are expected to cont inue,  inc luding the fo l lowing:  

Evolving Concepts  of  Mobil i ty 

Fue led large ly by intens ify ing urban izat ion and consumer demand for a var iety of t ranspor tat ion so lu t ions ,  

expecta t ions regard ing g loba l transporta t ion and mobi l i ty are rap id ly evolv ing.  Increas ing veh ic le connect iv ity 

and the cont inued deve lopment of technology-enabled shared mobi l i ty serv ices (such as r ide-shar ing,  car -

shar ing,  r ide-ha i l ing etc . ) are g iv ing consumers access to veh ic les for a shor t-term and on an as-needed bas is 

and reduc ing dependence on persona l ly owned and dr iven veh ic les .  Automobi le manufac turers and automot ive 

suppl ie rs that are ab le to deve lop or acqu ire in-house mobi l i ty serv ice capabi l i t ies ,  inc luding through 

co l laborat ion or partnersh ips with mobi l i ty/ technology prov iders ,  are expected to benef it f rom the growing 

consumer demand for new mobi l i ty serv ices .   

Growth of  E lectronics  in  Vehic les 

The impor tance of e lec tronics in the automot ive va lue cha in has been increas ing in recent years .   Automobi le 

manufac turers are increas ingly seek ing to rep lace veh ic le funct ions trad i t iona l ly per formed using mechanica l 

hardware with e lec tr ic and e lec tron ica l ly contro l led al ternat ives ,  as we l l as seeking to increase on-demand 

funct iona l ity of sys tems and modules ,  and deve lop more ef f ic ient veh ic le powert ra ins and thermal management 

modules through in tegrated e lectron ics .  In addi t ion,  automobi le manufac turers are incorporat ing a growing 

number of e lec tron ic hardware and sof tware systems into the ir  veh ic les ,  inc luding those a imed at dr iver 

ass is tance sys tems, such as enhanced nav igat ion or tra ff ic avo idance and act ive sa fe ty sys tems. Automot ive 

suppl ie rs that possess soph is t icated e lec tron ic hardware and software sys tems in tegrat ion capabi l i t ies are 

expected to benef it f rom th is acce lerat ing t rend. However ,  the growth of e lec tronic hardware and software 

sys tems in veh ic les may increase :  warranty/reca l l r isks ,  inc luding i f  the complexi ty and/or interconnectedness of 

such systems makes repa ir  or rep lacement more cost ly ;  r i sks re lated to veh ic le cyber-a ttacks ;  and other r isks .   

Prevalence of  Vehic les  Buil t  From High-Volume Global  Vehic le  Plat forms 

Automobi le manufacturers cont inue to increase the range of veh ic les bu i lt  f rom h igh-vo lume globa l p la tforms,  

a l lowing automobi le manufac turers to:  rea l ize economies of sca le ;  remain compet i t ive ;  d i f ferent ia te the ir  

veh ic les for d i f ferent markets ;  expand the number of market segments in wh ich they compete;  respond to 

l i festy le trends;  and meet the tastes of consumers .  The preva lence of g loba l veh ic le plat forms prov ides T ier 1 

automot ive suppl iers increased oppor tun it ies to supply larger vo lumes of products wh ich may be common 

across mult ip le veh ic les bui l t  f rom the same plat form. However ,  the conso l idat ion of plat forms to fewer g loba l 

p lat forms may increase warranty/recal l r i sks and ampl i fy the impact on suppl iers of fa i l ing to win programs 

bui l t  f rom globa l p la tforms.    
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Growth of  the Automot ive Industry Outs ide of  Our  Tradit ional  Markets 

The loca l demand for veh ic les in Ch ina,  India and other markets outs ide of North Amer ica and Western Europe 

cont inues to increase .  Th is increas ing loca l demand has he lped boost the loca l automot ive industry in these 

countr ies and has a ttrac ted investments in manufactur ing from North Amer ican,  European and As ian-based 

automobi le manufac turers ,  th rough s tand-a lone investments and/or jo in t ventures with loca l partners .  More 

recent ly ,  there has been increas ing migrat ion of component and veh ic le des ign ,  deve lopment and engineer ing 

to cer ta in of these markets .  Automot ive suppl ier s have fo l lowed and wi l l  l ike ly cont inue to fo l low the expansion 

of automobi le manufac turers in to these regions.  Whi le th is expans ion may prov ide new opportun i t ies for 

automot ive suppl iers ,  i t  may a lso resu lt in exposure to a number of r isks of conduct ing bus iness in such 

markets .  

Growth of  B to D and SUV/CUV Vehic le  Segments 

The loca l demand for veh ic les in growing markets cons ists pr imar i ly of demand for B segment (sub-compact) ,  C 

segment (compact) ,  D segment (mid-s ize ) cars and SUVs/CUVs.  Automobi le manufacturers that have estab l i shed 

product of fer ings in these veh ic le segments ,  and the ir  preferred suppl iers ,  wi l l  l ike ly have an advantage in 

rea l iz ing the opportun i t ies ava i lab le in these h igher growth veh ic le segments .  

Governmental  Regulat ion and Enforcement   

The automotive industry is subject to greater governmenta l regu lat ion seek ing to promote h igher corporate 

average fue l economy, reduce carbon diox ide (CO 2 )/greenhouse gas emiss ions ,  improve vehic le sa fety and 

increase veh ic le recyc lab i l i ty .  Whi le increased regu la t ion genera l ly presents new cha l lenges for the automot ive 

indust ry ,  i t  may a lso prov ide new revenue oppor tun it ies for automot ive suppl iers that produce and market new 

products and technologies .  In addit ion to greater regu la t ion,  the automot ive industry has in recent years been 

the subject of increased government enforcement of ant itrust and competi t ion laws,  part icu lar ly by the Un ited 

Sta tes Department of Just ice and the European Commiss ion.   

Growth of  Cooperat ive Arrangements 

In order to ach ieve economies of sca le and defray deve lopment costs ,  competing automobi le manufac turers 

cont inue to enter into cooperat ive a l l iances and arrangements re la t ing to:  shared purchas ing of components ;  

jo in t engine,  powertra in and/or plat form deve lopment and shar ing;  and other forms of cooperat ion.  Cooperat ion 

among compet ing automobi le manufacturers is expected to cont inue.  

Increas ing Consumer  Demand For ,  and Industry Focus  On,  Fuel-E f f i c ient  and Environmental ly-Fr iendly 
Vehic les 

Per iodica l ly e levated fue l pr ices ,  growing consumer awareness of env ironmental  issues and other factors have 

increased consumer demand for veh ic les that are more fue l-ef f ic ient and envi ronmenta l ly- fr iendly .  As a resu l t ,  

automobi le manufac turers are becoming increas ingly focused on the deve lopment and manufac ture of hybr id,  

e lec tr ic and other a lternat ive-energy veh ic les .  Th is trend is a lso man i fes t ing i tse l f in the increased use of 

mater ia ls such as a luminum, p las t ic ,  advanced h igh-s trength steels and other mater ia ls wh ich are designed to 

reduce veh ic le we ight and increase fue l ef f ic iency.  Automot ive suppl iers which emphas ize technologica l 

innovat ion and broad product capabi l i t ies are expected to benef i t f rom the growing demand for these features .   
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Pr ic ing Pressures 

Automobi le manufacturers cont inue to seek ways to reduce the ir  costs of produc ing veh ic les as compet i t ion for 

market share intens i f ies .  In addi t ion to seek ing cost ef f ic ienc ies in the ir  own product ion,  market ing and 

admin is trat ive struc tures ,  automobi le manufac turers have p laced s ign if icant pressure on automot ive suppl ier s to 

reduce the pr ice of the ir  components ,  assembl ies ,  modules and sys tems. Th is pr ic ing pressure has h is tor ica l ly 

come in d i f ferent forms,  inc luding:  

•  long-term agreements conta in ing pre-determined pr ice reduct ions for each year of a veh ic le product ion 

program;  

•  re troac t ive incrementa l pr ice reduct ions and annual pr ice reduct ion demands above and beyond those 

conta ined in any long-term agreement ;   

•  pressure to absorb more design and engineer ing costs prev ious ly pa id for by the automobi le manufacturer 

and to recover these costs th rough amort iza t ion in the p iece pr ice of the par t icu lar components des igned 

or engineered by the suppl ier ;  

•  pressure to assume or of fse t commodit ies cost inc reases ,  inc luding for s tee l and res ins ;   

•  re fusa l to increase the pr ice pa id for suppl iers ’ products to fu l ly of fset in f lat ionary cost increases in the 

manufac tur ing process ;  and  

•  pressure to own and/or capi ta l ize too l ing and recover these costs th rough amort izat ion in the p iece pr ice 

of the components produced by th is too l ing.   

In many cases ,  automotive suppl ie rs bear the r i sk of not be ing able to fu l ly recover the des ign,  engineer ing and 

tool ing costs in c ircumstances where veh ic le product ion vo lumes are lower than ant ic ipated or programs are 

terminated ear ly .  In addit ion ,  automobi le manufacturers cont inue to request that the ir  automot ive suppl ier s 

bear the cost of the repa ir  and replacement of defect ive products that are e ither covered under the automobi le 

manufac turers ’ warranty and/or are the subjec t of a reca l l ,  inc luding in s i tuat ions where the automobi le 

manufac turer has d irec ted the purchase of sub-components from the ir  pre ferred suppl ier s .   

Some of these trends may present r isks to our operat ions ,  prof i tabi l i ty and/or f inanc ia l condit ion.  These r isks 

are descr ibed in deta i l under “Sect ion 3 .  Descr ipt ion of the Bus iness – R isk Fac tors” ,  wh ich a l l readers are 

s trongly encouraged to read and cons ider carefu l ly .  

Our Business Strategy 
Our Board of D irec tors ( “Board” ) is respons ible for oversee ing our long-term stra tegy and a l locat ing capita l 

through a capita l expenditures budget wh ich supports the s tra tegic pr ior i t ies approved by the Board,  as we l l as 

our product and program commitments to our customers .  At the centre of our long-term strategic plan is our 

unders tanding of what the ‘Car of the Future ’ wi l l  look l ike ,  and we cont inue to pr ior i t ize the h igh-growth and 

h igh-va lue products and serv ice capabi l i t ies that we expect wi l l  be most re levant in future veh ic les .  Through the 

e lements of our s tra tegy discussed below, we seek to s trengthen our pos i t ion as a leading g lobal automotive 

suppl ie r and generate susta inable growth in order to create long-term shareholder va lue.  
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Operational Priorities 
Accelerated Focus  on Innovat ion and Technology  

We seek to be recogn ized by our customers as an industry leader in innovat ive products ,  serv ices ,  processes 

and the use of mater ia ls .  In order to he lp ach ieve th is stra tegic goa l ,  we in tend to cont inue to d irect s igni f icant 

resources to commerc ia l ize new products and serv ices and deve loping new processes ,  wh ich wi l l  prov ide 

addi t iona l va lue to our customers in such areas as :   

•  weight reduct ion or “ l ight-we ight ing”;   

•  fue l ef f ic iency and reduced emiss ions ;    

•  act ive and pass ive safe ty ;  and 

•  comfort ,  conven ience and veh ic le connect iv i ty .  

For a descr ipt ion of our research and deve lopment process and recent innovat ions ,  see “Sect ion 3 .  Descr ipt ion 

of the Bus iness – Research & Development” .    

 
Wor ld Class Manufactur ing  

Our goa l i s to be recogn ized as a leader in “Wor ld Class Manufac tur ing”.  Our globa l operat ing un i ts have 

embraced th is goa l and we are commit ted to ach iev ing “best in c lass” per formance in a l l  areas of manufactur ing 

at each of our operat ing Div is ions globa l ly .  In order to dr ive cont inuous improvement ,  we monitor our progress 

in ach iev ing our goal of World C lass Manufac tur ing us ing an assessment process s imi lar to that used by our 

customers in eva luat ing the ir  suppliers ,  supplemented with e lements we v iew as cr i t ica l to ach iev ing wor ld c lass 

manufac tur ing in accordance with our Operat iona l Pr inc ip les .  Best prac t ices ,  “ lessons learned” and key 

in it ia t ives a re shared among our g loba l operat ing un its ,  inc luding through regu lar in terna l World C lass 

Manufactur ing conferences that br ing together our sen ior corporate and operat ing group leadersh ip.   

 
Leadership  Development 

A key e lement to the success of our bus iness remains our abi l i ty to a ttrac t ,  re ta in and deve lop sk i l led personne l 

to match the pace of our g loba l growth.   We have implemented and cont inue to enhance our Leadersh ip 

Deve lopment and Success ion program to help ident i fy ,  tra in and deve lop fu ture leaders with the sk i l l s and 

exper t ise needed to manage a complex,  g loba l business .   

 

Growth Priorities 
Organic  Growth and M&A  

We expect to grow organ ica l ly and through acqu is it ions .  We cont inue to cons ider acqu is i t ion oppor tun it ies that 

a l low us to:  expand our customer base;  s trengthen our pos i t ion in pr ior ity product areas ;  expand in stra tegica l ly 

impor tant geograph ic markets ;  or acqu ire innovat ive technologies .  Addit iona l ly ,  we regu lar ly eva luate our 

ex ist ing product capabi l i t ies and, in some cases ,  we may ex i t product areas where our compet it ive pos i t ion is 

not su f f ic ient ly strong or our leve l of investment re turn does not just i fy cont inued investment .  We may a lso ex it 
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product areas to the extent we be l ieve that our capi ta l resources cou ld be better u t i l i zed e lsewhere .  In th is 

regard,  we completed a number of transac t ions in recent years des igned to stra tegica l ly repos it ion our product 

por tfol io as par t of our focus on the ‘Car of the Future ’ ,  inc luding our acqu is it ion of the Getrag Group of 

Compan ies ( “Getrag” ) wh ich re f lects the growing importance of the powertra in product area .   The Getrag 

acqu is i t ion and severa l other transact ions are descr ibed under “Recent Deve lopments in Our Bus iness – 

Acqu is i t ions and Divest i tures” .  

 

Pursuing Business  on Global  Vehic le  Plat forms   

The pro l i fera t ion of g loba l veh ic le p lat forms and increased p la tform and component shar ing among automobi le 

manufac turers requ ires g loba l suppl ier s with f inanc ia l s trength and capabi l i ty to support automobile 

manufac turers ’ reg iona l product development ac t iv it ies and produce common products s imultaneous ly in 

mult ip le regions around the wor ld.  We be l ieve that our s trong f inanc ia l pos i t ion ,  operat ional sca le ,  

manufac tur ing footpr int ,  technologica l know-how, focus on innovat ion,  cont inuing wor ld c lass manufac tur ing 

e fforts and globa l customer re la t ionsh ips suppor t us in rea l iz ing the opportun i t ies presented by the growth in 

g loba l p la tforms and component shar ing .  

 
Focus  on Signif icant  Markets  Outs ide of  Nor th America and Western Europe 

In recogn it ion of the fac t that much of the fu ture growth potent ia l in the automot ive indust ry l ies in growing 

markets outs ide of North Amer ica and Western Europe, we wi l l  cont inue to focus on markets that have or are 

expected to become key regions for veh ic le product ion,  inc luding Ch ina,  Ind ia ,  Eastern Europe and other 

markets outs ide of these markets .  Th is s tra tegy a l lows us to suppor t the g lobal  needs of our trad it iona l Nor th 

Amer ican and European customers and to make inroads with other customers .  In emphas iz ing growing markets ,  

we seek to win bus iness supply ing products that can be manufactured in mult iple locat ions g loba l ly ,  to take 

advantage of our customers ’ cont inu ing trend towards assembl ing h igher vo lumes of veh ic les bu i l t  on g loba l 

p lat forms in mult ip le locat ions around the wor ld.  

 
D ivers i fy ing our  Automot ive Sales  Base  

Although we se l l to a l l  o f the wor ld ’s largest automobi le manufacturers and are present in a l l  s igni f icant 

automobi le produc ing regions in the wor ld,  a substant ia l proport ion of our business has trad it iona l ly been with 

the Detro i t 3 automobi le manufac turers in Nor th Amer ica (Genera l Motors ,  Ford and F ia t Chrys ler ) and the 

German-based automobi le manufac turers in Western Europe (Daimler ,  Vo lkswagen and BMW). A l though we a im 

to mainta in and grow our bus iness wi th our trad it iona l customers ,  we seek to fur ther divers i fy our sa les ,  as 

prof itab le opportun i t ies ar ise ,  as fo l lows:   

Re gion :  by increasing the proport ion of our bus iness in other s ign if icant markets outs ide of North 

Amer ica and Western Europe, 

Cus tomer :  by increasing the proport ion of our bus iness wi th customers outs ide of our top s ix ,  

inc luding with As ian-based automobi le manufac turers and 

Veh ic le  Segmen t :  by increasing the proport ion of our bus iness in growing veh ic le segments .  
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We a im to further d ivers i fy our sa les base in coming years by:  cont inu ing to demonstrate our techn ica l 

capabi l i t ies ;  pursu ing new programs from our customers ,  wi th par t icu lar emphasis on g loba l p lat forms;  and 

pursu ing takeover bus iness .  At the same t ime, we seek to protect our pos it ion in our trad it iona l markets 

through innovat ion in technology,  processes and products .  

 
Maintaining Target Capital  Structure 

We have returned s ign i f icant amounts of capita l to our shareholders in recent years in the form of d iv idends 

and share repurchases and made s ign i f icant leve ls of investment in our bus iness ,  inc luding the acqu is i t ion of 

Getrag.  As a resu l t ,  we achieved an Adjusted Debt ra t io of 1 .30 t imes EB ITDA (Earn ings before Interest ,  Taxes ,  

Deprec ia t ion and Amort izat ion ) by the end of 2016 and a im to mainta in such rat io in the range of 1 .0 – 1 .5 

t imes EB ITDA. Going forward,  we look to mainta in the e ff ic iency of our capita l s tructure ,  and continue to create 

shareholder va lue by increasing our free cash f low generat ion and ensur ing the amount of cash on our balance 

sheet remains a t a leve l reasonably requ ired to run our bus iness ,  inc luding through an industry downturn ,  wh i le 

mainta in ing an investment grade credi t ra t ing.  

 
Creating Long-Term Shareholder Value  
We be l ieve that success in execut ing the e lements of our strategy d iscussed above,  together with the fo l lowing 

ac t ions wi l l  he lp us cont inue to create long-term shareholder va lue:   

•  re in forc ing our un ique,  decentra l ized,  entrepreneur ia l  corporate cu l ture ;   

•  mainta in ing our employee equ ity par t ic ipat ion and prof it  shar ing p lans ;  

•  a l locat ing capi ta l resources e f f ic ient ly to suppor t h igh-growth and h igh-va lue product and serv ices 

re levant to the ‘Car of the Future ’ ;   

•  cont inu ing to focus on growing our earn ings,  max imiz ing free cash f low and return ing excess cash to 

shareholders in the form of  share repurchases and steadi ly growing div idends;  

•  enhancing our execut ive compensat ion system to re in force Management ’s focus on e ff ic ient capi ta l 

a l locat ion and reward va lue creat ion over the long-term; and 

•  mainta in ing and re in forc ing our commitment to conduct ing bus iness in a lega l and ethica l manner ,  

inc luding through our comprehens ive g loba l employee tra in ing and educat ion in it iat ives designed to 

re in force the pr inc ip les embodied in our Employee ’s Char ter ,  our Operat iona l Pr inc ip les and our Code of 

Conduct and E th ics (the “Code of Conduct” ) .  
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Recent Developments in Our Business 
Acquisitions and Divestitures 
We have  comple ted  a  number  o f  acqu i s i t i on s ,  d i ve st i tu r e s ,  f i n anc ings  and  secur i t ie s / corpo ra te  t r ansac t ion s  in  the  l as t  th r ee  

f i s ca l  year s ,  in c lud ing  those  l i s t ed  be low .  None  o f  these  acqu is i t ion s  con st i tu te  “ s ign i f i can t  acqu i s i t i on s”  w i th in  the  mean ing  

o f  su ch  term in  Na t iona l  In s t rumen t  51-102  –  Cont inuous  D i s c lo sur e  Ob l iga t ion s  o f  the  Canad ian  Secur i t i e s  Admin i s t r a tor s .  

20 16 

In  November  2016 ,  we  acqu i red  BÖCO Boddecke r  & Co .  GmbH & Co .  KG ,  an  au tomot i ve supp l i e r  o f  l a t ches ,  h inges  and  

s t r i ker s  that  s t r eng then s  our  pos i t ion  in  the  g loba l  c lo sur e sy s tems  mar ke t .   

In  May  2016 ,  we  acqu i r ed  Te lemot i ve  AG ( “ Te lemot i ve” ) ,  a  l ead ing  eng ineer ing  ser v i ce  prov ider  in  the  f i e ld  o f  au tomot i ve  

e le c t r on i cs .  The  acqu i s i t i on  o f  Te lemot i ve  expands  our  eng ineer ing  ser v i ce  product  por t fo l io  in  veh i c l e  connec t i v i ty ,  Human  

Mach ine  In ter f ace  (HMI )  and  in fo ta inmen t .   

In  J anuary  2016 ,  we  acqu i r ed  Ge t r ag ,  one  o f  the  wor ld 's  l a rges t  supp l ie r s  o f  t r an sm iss ions  fo r  a  pur chase  pr i ce  o f  $1 . 9  

b i l l ion  (net  o f  $136  m i l l ion  cash  acqu i red) .  Get rag  has  an  80 -year  h i s to ry  in  t r an sm is s ions  and  i s  a  g loba l  supp l i e r  o f  

au tomot i ve  t r an sm iss ion  sy s tems ,  in c lud ing  manua l ,  au tomated-manua l ,  dua l- c lu t ch ,  hybr id  and  other  advanced  sy s tems .   
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In  December  2015  we  en tered in to  a  pa r tner sh ip  agreemen t in  Ch ina  w i th  Chongq ing  X ingq iao ru i  ( "X ingq iao ru i " ) ,  a  T i e r  1  

supp l ie r  o f  au tomot i ve  body - in -wh i t e  componen ts  to  Changan  Ford .  Under  the  terms  o f  the  ar r angemen t ,  X ingq iaoru i  

t r an s fer r ed  a  53% con tro l l ing  in te re s t  i n  i t s  th r ee  Ch ina  manu fac tu r ing  fac i l i t i es  and  cash con s ider at ion  o f  $36  m i l l i on .  In  

exchange ,  we  t r an s fer r ed  a  47% non -con t ro l l ing  equ i ty  in ter e s t  in  our  Chongq ing  manu fac tu r ing  fac i l i t y  and  cash  

con s ider at ion  o f  $130  mi l l ion  to  X ingq iaoru i .  

In  November  2015 ,  we  acqu i red  S tadco ,  a  Un i t ed  K ingdom-based  supp l i e r  o f  s t ee l  and  a lum inum s tamp ings ,  a s  we l l  a s  

veh i c le  a s semb l ie s  pr imar i ly  to  J agua r  and  Land  Rover ,  fo r  to ta l  ca sh  con s ider a t ion  o f  $115  m i l l ion .  

In  Augus t  2015 ,  we :  

•  so ld  subs tant i a l ly  a l l  o f  our  in ter io r s  oper at ions  (e x c lud ing our  sea t ing  oper a t ion s )  to  Grupo  An to l in ,  a  l ead ing  g loba l  

supp l ie r  o f  au tomot i ve  in ter io r  sy s tems .  As  par t  o f  the  t ransac t ion ,  the  sa le  o f  two  o f  our  jo in t  ven tu r es  in  Ch ina  to  

G rupo  An to l in  was  comp le ted in  October  2015  fo l low ing  rece ip t  o f  r equ i r ed  r egu latory  approva l s .  The  p roceeds  o f  the 

sa le ,  ne t  o f  t r an sac t ion  cos t s  were  $520  m i l l ion ;  and 

•  en ter ed  in to  a  jo in t  ventu re  ar r angemen t  fo r  the  manu fac tu r e  and  sa le  o f  r oo f  and  o ther  acces sor ie s  fo r  the  J eep  

mar ket  to  au tomob i l e  manu fac tu r er s ,  a s  we l l  a s  a f t e rmar ket  cu stomer s .  We con t r ibu ted  our  a f t e rmar ket  Jeep  br and  

roo f  tops  bu s ines s  and  r ece i ved  a  49% in ter e s t  in  the  new ly  fo rmed jo in t  ventu r e  and  cash  proceeds  o f  $118  m i l l i on .   

In  May  2015 ,  we  so ld  our  ba t te ry  pack  bu s iness  to  Samsung SDI  Co . ,  L td .  fo r  p roceeds  o f  approx imate ly  $120  m i l l ion .   

In  February  2015 ,  we  acqu i red the  head-up  d isp lay  and  e le ct ron i c  component s  bu s ines s  un i t s  o f  Ph i l ip s  & L i t e-On  D ig i ta l  

So lu t ion s  ( PLDS)  in  Germany ,  a s  we l l  a s  PLDS '  u l t r ason i c  sen so r  bu s iness  in  Ta iwan .   
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In  Oc tobe r  2014 ,  we  acqu i r ed the  Tech form Group  o f  Compan ies ,  an  automot i ve  supp l i e r  o f  h inges ,  door  lo ck ing  rods  and  

o ther  c losure  produc t s ,  wh i ch has  oper at ions  in  Canada ,  the  Un i t ed  S tate s  and  Ch ina ,  fo r  ca sh  con s ider at ion  o f  $23  mi l l i on .   

In  Augus t  2014 ,  we  comp le ted  the  sa le  o f  f i ve  compos i t es  manu fac tu r ing  oper a t ion s  in  the  U .S .  and  Mex i co  to  Cont inen ta l  

S t ru c tu r a l  P la s t i cs  In c .   
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Financings and Securities/Corporate Transactions 
Issuance of  Senior  Unsecured Notes 

On Apr i l 9 ,  2014,  we f i led a shor t form base shel f prospectus ( “She lf Prospectus” ) wi th the Ontar io Secur it ies 

Commiss ion ( “OSC”) and a corresponding she lf reg istra t ion s ta tement with the Un ited States Secur i t ies and 

Exchange Commiss ion ( “SEC”) on Form F-10 ( “Registra t ion Sta tement”) to prov ide for the offer ing in Ontar io and 

the Un ited States of up to an aggregate of $2 b i l l ion of senior unsecured notes from t ime to t ime over a 25 

month per iod.   

We issued the fo l lowing sen ior unsecured notes pursuant to the She l f Prospectus and Regis tra t ion Sta tement :  

Issuance Date Amount  Issued Interest  Rate Matur i ty  Date 

June 16,  2014 $750,000,000 3.625% June 15,  2024 

September 23 ,  2015 $650,000,000 4.150% October 1 ,  2025 

November 24 ,  2015 €550,000,000 1.900% November 24 ,  2023 

We a lso issued, on December 7 ,  2015,  CAD425,000,000 pr inc ipal amount of senior unsecured notes ( the 

“Canadian Notes” ,  and together wi th the sen ior unsecured notes in the tab le above,  the “Senior Notes”) ,  by way 

of pr ivate p lacement to accredited investors in each of the prov inces of Canada. The pr ivate ly p laced notes bear 

interes t at an annua l rate of 3 .10% and wi l l  mature on December 15,  2022.   

The sect ions ent it led “DESCRIPT ION OF THE NOTES” in the Prospectus Supplements dated June 11,  2014,  

September 16 ,  2015 and November 17,  2015 (each to the Shel f Prospectus ) f rom pages S-22 to S-30,  S-22 to S-

30 and S-26 to S-40,  respect ive ly ,  are hereby incorporated by reference into th is Annua l In format ion Form. The 

Prospectus Supplements have been f i led on SEDAR (www.sedar .com).  

 
Global  Credit  Fac il i ty   

We mainta in a $2.75 bi l l ion syndicated revo lv ing credi t fac i l i ty that exp ires on June 22,  2021.  The fac i l i ty 

inc ludes a $200 mi l l ion As ian tranche,  a $100 mi l l ion Mex ican tranche and a tranche for Canada, U.S .  and 

Europe, wh ich is fu l ly trans ferab le between jur isd ict ions and can be drawn in U.S.  do l lars ,  Canadian dol lars or 

euros .  

Commercial  Paper  Programs  

We have estab l ished a euro-commerc ia l paper program ( the "ECP Program") and a U.S.  commerc ia l paper 

program (the “USP Program”) ,  each backstopped by our G loba l Credi t Fac i l i ty .  Under the ECP Program, one of 

our ind irec t whol ly-owned subs id iar ies may,  from t ime to t ime, issue euro-commerc ia l paper notes ( the "ECP 

Notes" ) ,  subject to an aggregate max imum of €500 mi l l ion or its equ iva lent in a l ternat ive currenc ies .  Under the 

USP Program, we may,  from t ime to t ime, i ssue commerc ia l paper notes ( the "US Notes" ) ,  subject to an 

aggregate max imum of USD$500 mi l l ion or it s equ ivalent in a lternat ive currenc ies .   
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Normal Course Issuer Bid 

On November 10,  2016 ,  the Toronto Stock Exchange ( “TSX”) accepted our Notice of Intent ion (the “Not ice” )  to 

Make a Normal Course Issuer B id re la t ing to the purchase of up to 38,000,000 Magna Common Shares (the 

“2017 B id” ) ,  represent ing approx imate ly 10% of our “publ ic f loat” of Common Shares .  The Not ice was amended 

on March 17,  2017 to permit purchases under spec i f ied share repurchase programs. The pr imary purposes of the 

2017 B id are purchases for cance l la t ion,  as wel l as purchases to fund our s tock-based compensat ion awards or 

programs and/or our obl igat ions to our deferred prof i t  shar ing p lans .  The 2017 B id commenced on November 

15 ,  2016 and wil l  terminate no later than November 14 ,  2017.  Purchases of Common Shares under the 2017 B id 

are made on the TSX or the NYSE at the market pr ice a t the t ime of purchase in accordance with the ru les and 

pol ic ies of the TSX or in compl iance with Rule 10b-18 under the U.S.  Secur it ies Exchange Act of 1934,  

respect ive ly .  Purchases may a lso be made through other publ ished markets ,  or by such other means permit ted 

by the TSX, inc luding by pr iva te agreement or under a spec i f ied share repurchase program, pursuant to an 

issuer b id exempt ion order issued by a secur it ies regu la tory author ity .  Purchases made by way of such pr iva te 

agreements or under a spec i f ied share repurchase program pursuant to an issuer b id exempt ion order are a t a 

d iscount to the preva i l ing market pr ice and are inc luded in comput ing the number of Common Shares 

purchased under the 2017 B id.  

We have purchased the fo l lowing Common Shares pursuant to the 2017 B id as a t March 24,  2017,  and under our 

prev ious normal course issuer b id wh ich commenced on November 13,  2015 and terminated on November 12 ,  

2016 (“2016 B id” ) :   

 2017 Bid 2016 Bid 

Shares purchased and cance l led 3 ,410,255  22 ,774,839  

Shares purchased and reta ined for s tock-

based compensat ion awards or programs 

and/or deferred prof i t  shar ing p lans 

136,609  124,325  

TOTAL     3 ,546,864  22 ,899,164  

No te s :  

( 1 )  540 , 000  Common Sh a r e s  we r e  pu r c hased  by  w ay  o f  p r i v a t e  a g r e emen t  w i t h  a n  a rm ’ s  l e ng t h ,  th i r d -pa r t y  s e l l e r  a t  a  d i s coun t  to  

p r e va i l i n g  mar ke t  p r i c e s  pu r s uan t  to  an  i s s ue r  b id  e x empt i on  o rd e r  i s s ued  t o  u s  by  th e  OSC  on  Novembe r  27 ,  2015 .  

( 2 )  279 , 800  Common Sh a r e s  we r e  pu r c hased  pu r s uan t  t o  a  spe c i f i ed  sha r e  r e pu r ch ase  p rog r am w i th  an  a rm ’ s  l eng th ,  t h i r d - p a r t y  s e l l e r  a t  a  

d i s coun t  to  p r e va i l i n g  mar ke t  p r i c e s  pu r su an t  to  an  i s s ue r  b id  e x emp t ion  o r de r  i s s ued  t o  u s  by  t he  OSC  on  Mar c h  17 ,  201 7 .    

Stock Spl it   

On March 25,  2015 we completed a two-for-one s tock sp l it  ( the “Stock Spl i t ” ) ,  implemented by way of a s tock 

d iv idend, as a resu l t of which shareholders of record at the c lose of bus iness on March 11,  2015 received one 

addit iona l Common Share for each Common Share held .  A l l equi ty-based compensat ion p lans and arrangements 

and our normal course issuer b id were adjusted to re f lect the issuance of addit iona l Common Shares due to the 

Stock Spl it .  
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3. Description of the Business 

We a r e  a  l ead ing  g loba l  au tomot i ve  supp l i e r  w i th  317  manu fac tu r ing  ope ra t ions  and  102 p roduc t  deve lopmen t ,  eng inee r ing  

and  sa le s  cent r e s  in  29  coun tr i es ,  as  a t  December  31 ,  2016 .   

 

Our  su ccess  i s  pr imar i ly  dependent  upon  the  l e ve ls  o f  Nor th  Amer i can  and  Eu ropean  (and  cur r en t ly ,  to  a  l es ser  ex tent  As i an  

and  Res t  o f  Wor ld )  car  and  l igh t  t ru ck  product ion  by  our  cu s tomers  and  the  r e l a t i ve  amoun t  o f  conten t  we  have  on  va r iou s  

p rogr ams .  Veh i c l e  product ion i s  a f f e c ted  by  consumer  demand ,  wh i ch  in  tu rn  i s  s ign i f i can t ly  impac ted  by  consumer  

con f idence .  A  wor sen ing  o f  economic  and  po l i t i ca l  cond i t ion s ,  in c lud ing  th rough  r i s ing  in tere s t  r a te s  or  in f l a t ion ,  r i s ing  

unemployment ,  in cr eas ing  ene rgy  pr i ce s ,  dec l in ing  r ea l  e s ta te  va lues ,  in cr eased  vo lat i l i t y  in  g loba l  cap i t a l  mar ket s ,  sover e ign  

debt  concern s ,  an  in crease  in  p ro tec t ion is t  measur e s ,  co l l apse  o f  mu l t i l a ter a l  t r ade  or  cu r r ency  un ion s ,  in terna t iona l  

con f l i c t s  and/or  o ther  f actor s  may  r e su l t  in  lower  consumer  con f idence .  A  number  o f  o ther  f ac tor s ,  d is cu ssed  unde r  “R i s k  

Fac tor s ” ,  a l so  a f fe ct  our  su cces s ,  in c lud ing  su ch  th ings  a s  re l a t i ve  cu r r ency  va lues ,  commod i t i e s  p r i ce s ,  p r i ce  reduc t ion 

p re s su r e s  f rom our  cu s tomer s ,  the  f in anc ia l  cond i t ion  o f  the  automot i ve  supp ly  base  and compet i t ion  f r om manu factu re r s  

w i th  oper at ion s  in  low-cos t  coun tr i e s .   

Products & Services 
Desp i t e  oper a t ing  our  bu s iness  on  a  geograph i c  bas i s ,  we  posses s  produc t  and  ser v i ce  capab i l i t i es  wh i ch  span  acro s s  su ch  

geog raph i c  r eg ion s .  De ta i l s  r ega rd ing  our  product  and  ser v ice  capab i l i t ie s  fo l low :   

Seating Systems  
We deve lop  and  manufac tu r e  comp le te  sea t ing  so lu t ion s  and  sea t  hardware  sys tems  fo r  the  g loba l  au tomot i ve  indus t ry .   
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Complete  Seat ing  Systems 

•  Recon f igur ab le  Sea t  So lu t ion s 

(Au to ,  L igh t  & Heavy  Tru ck ,  Bu s )  

•  In -Veh i c l e  S towab le  Sea t s  

•  Ingr e ss /Egr e s s  So lu t ions 

•  Comfor t  Sy s tems 

•  L igh twe ight  Sea t  So lu t ions 

•  Th in  Seat ing 

•  Sa fet y  Sy stems  In tegr a t ion  

Seat  Struc tures ,  Mechanisms &  
Hardware  So lut ions  

•  Seat  S t ru c tu re s  ( in c lud ing  

H igh  S t r eng th  S tee l ,  

A lum inum and  Magnes ium)   

•  Manua l  and  Power  Rec l in er s   

•  Manua l  and  Power  Ad ju ster s  

( For e /A ft  and  L i f t )  

•  Seat  A t t ach  La t ches 

•  Spec ia l ty  Mechan i sms  (S tow-

in -F loor ,  S t and  Up ,  

Reve rs ib le ,  Push  Bu t ton  

En t ry  ( EZ -Ent r y ) ,  S eat  

Memory )  

Foam &  Tr im Products  

•  Conven t iona l  Foam  

•  Recyc led  Foam  

•  Renewable  Foam 

Formu la t ion s 

•  B lack  Foam  

•  Dua l  F i rmness  Foam 

•  T r im Cover s  (C lo th  & 

Lea ther )  

 

 

The  techno log ie s  and  p rocesses  used  in  the  manu fac tu r e  o f  sea t ing  and  seat  ha rdware  sys tems  in c lude :  t r ad i t iona l  “ cu t  and  

sew”  t echno logy ;  manua l  and  au tomated  as semb ly ;  a s  we l l  a s  our  paten ted  Mul t i -Mate r i a l  Mo ld- I n-P lace™ techno logy .   
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Closure Systems  
We eng ineer  and  manu factu re c lo su re  sy s tems  and  modu le s fo r  the  g loba l  au tomot i ve  indu st r y .  
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Door  Mod ules   

•  S t ru c tu r a l  Door  Modu le s 

•  Sea led  Modu le s 

•  Hardware  Tr im Modu le s 

•  In t eg ra ted  Tr im Modu les 

•  In t eg ra ted  Inner  Pane l  Modu le  

•  L i f tga te  and  Ta i lga te  Modu le s 

•  Mid-Door  Modu le s 

Powe r  C l osu re  Sys tems  

•  Power  S l id ing  Door s 

•  Power  L i f tga te s 

•  Power  Door s 

•  Power  Deck l id s  

•  An t i -P in ch  S t r ips  

Eng ineered  Glass  

•  Power  and  Manua l  T ru ck  

& Van  S l id ing  Windows 

•  F ron t  and  Rear  Quar ter  

Windows 

•  L i f tg l a s s  As semb ly   

•  Windsh ie ld s  and  

Back l igh ts  

•  F i xed  Roo f  G la s s  Modu le s 

•  Bus  Windows 

W indow  Sys tems  

•  Dua l  Ra i l  Cab le  and  D rum 

Sy s tems 

•  S ing le  Ra i l  Cab le  and  Drum 

Sy s tems 

•  Conver t ib l e  Quar ter  G la ss  

•  Arm and  Sec tor  Sy s tems  

La tch ing  Sys tems 

•  S ide  Door  and  S l id ing  Door  

La t ches 

•  Hood and  L i f tga te  La t ches 

•  Ta i lgate  and  Deck l id  Lat ches 

•  Cargo  Door  La t ches 

•  Rea r  Acces s  Door  Lat ches 

•  Seat  Lat ches 

Runn ing  Boards  &  Roof  Racks  

•  Au tomated ,  P l a t fo rm and  

Tube-S t y l e  Runn ing  

Boards 

•  Func t iona l  and  Cosmet i c  

Roo f  Racks   

 

Sea l ing  Sys tems  

•  Window Sur round  Modu le s 

•  Back l igh t ,  Be l t ,  W indsh ie ld ,  Door  

Su r round  and  Roo f  Dr ip  

Mo ld ings 

•  Door ,  Inner  and  Outer  Be l t  S ea l s  

•  Comp le te  Conver t ib l e  Sea l i ng 

Sy s tems 

 

E le c t r on i c  Fea tures   

•  E lec t r on i c  Cont ro l  Un i t  

Des ign   

•  Obs tac le  De tec t ion  and  An t i -

P in ch 

•  Non-Con tac t  Sens ing 

Hand le  Assembl ies  

•  In s ide  and  Ou ts ide  

Hand le s   

 

 

Hinges  &  Rods  

•  Deck l id ,  Hood and  Conver t ib le  

H inges 

•  Tor s ion ,  Hood Prop  and  Door  

La t ch  Rods 

•  S t r i ke r s  

•  Hanger s  

Com pos i te  Componen ts  

•  App l ied  Door  Header s  

•  S t ru c tu r a l  Meta l  and  P la s t i c  

Componen ts  

 

 

 

The  pr imary  proces ses  in vo l ved  in  the  manu fac tu r e  o f  c lo sur e  sy s tems  and  modu le s  in c lude :  l i gh t  s t amp ing ;  in j e c t ion  

mo ld ing ;  e x t ru s ion  proces ses ,  su ch  as  co -ex t ru s ion ,  thermose t  and  the rmop las t i c  e x t r us ion ;  a s  we l l  a s  manua l  and  automated  

as semb ly .  
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Body and Chassis Systems 
We prov ide meta l body systems, components ,  assembl ies and modules ,  inc luding complete veh ic le frames,  

chass is sys tems and body- in-white sys tems, as we l l as re la ted engineer ing serv ices ,  for the g loba l automot ive 

indust ry .   
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Body  Systems    

•  Complete Body- In-White 

•  F loor Pans 

•  Underbody Assembl ies 

•  A, B,  C and D P i l lar s 

•  Shock Towers  

•  Radia tor Suppor ts 

•  Bumper Beams 

•  Door ,  Hood and Deck 

Assembl ies 

•  Roof Panels 

•  Fender and Quarter Panels 

•  Ta i lgate and L if tgate 

Assembl ies 

•  Door Intrus ion Systems 

•  Heat Sh ie lds 

Chass is  Systems 

•  Crossmember Assembl ies 

•  Engine Cradles 

•  Front and Rear Sub-Frame 

Assembl ies 

•  Front and Rear 

Suspens ion Modules 

•  Contro l Arms 

•  Frame Rai l s 

•  Fu l l Frame Assembl ies 

 

Eng ineer ing  &  Too ling 

•  Program Management 

•  Program Engineer ing 

•  Computer-A ided 

Engineer ing (CAE) 

Des ign Ver i f ica t ion 

•  Prototype Bu i ld 

•  Test ing and Val idat ion 

•  Tool ing and Automated 

Systems 

•  Research and 

Deve lopment 

 

 

We employ a number of d if ferent forming technologies such as :  hydroforming; s tamping; hot stamping; rol l  

forming; a luminum cast ing;  draw bending; advanced we ld ing technologies ;  as we l l as f in ish ing technologies such 

as :  e-coat ing;  heat treat ing ;  and high temperature wax coat ing.   
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Vision Systems 
We des ign,  engineer and manufac ture v is ion systems for the g loba l automot ive industry .  
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In ter ior  Mir rors  

•  Auto-dimming Glass 

•  Framed and Frameless G lass  

•  Te lemat ics ,  Compass and 

Temperature Disp lays 

•  Rear Vis ion V ideo 

•  Garage Door Openers 

•  E lec tron ic Tol l Col lect ion 

Exter io r  Mir rors  

•  Auto-dimming Glass  

•  Framed and Frameless G lass 

•  Integrated Cameras and 

Sensors 

•  Bl ind Spot Detec t ion 

•  Power Fo lding and Power 

Extending Technologies 

•  Reverse and Forward 

Spot l ight L ight ing 

•  Ground I l luminat ion & 

Pro jec t ion L ight ing 

Actuators   

•  Mirror Adjustment 

•  Bend L ight ing 

•  Act ive Gr i l le Shut ter 

•  Heat ing,  Vent i lat ing 

and Air  Condit ion ing 

(HVAC) 

 

Door  Handle  I l luminat ion 

•  Pocket and Ground 

I l luminat ion 

•  Pro jec t ion Logo L ights 

•  Exter ior & In ter ior 

I l luminat ion 

•  E lec tron ic Handles 

 

E lec t ronic  Contro l lers  

•  Body/Mirror Contro ls 

•  L ight ing Contro ls 

Headlamps & Tai l  Lamps 

•  LED L ight ing 

•  Halogen & High In tens ity  

D ischarge (HID) Ref lectors 

•  Halogen & HID Pro jectors 

and B i-Funct ion Pro jectors 

Small  L ight ing and Tai l  
Lamps 

•  Fog Lamps 

•  Centre High Mount 

Stop Lamps 

•  LED L ight ing 

 

 

The pr imary processes invo lved in the manufacture of our v is ion products inc lude:  e lec tron ics in tegrat ion;  

in jec t ion mold ing;  pa in t ing;  as we l l as manua l and automated assembly .   
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Advanced Driver Assistance Systems (ADAS) 
We des ign,  engineer and manufac ture ADAS, as we l l as secure connect iv i ty products and e lectron ic components 

for the g loba l automotive indust ry .  
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Automated Systems   

•  Automated Reverse and 

Park ing Ass istance (camera-

based and u ltrason ic )  

•  Semi-Autonomous Dr iv ing 

•  Automated Emergency 

Brak ing 

•  Surround V iew 

•  Object /  Lane Detect ion 

( inc luding cross traf f ic 

recogn it ion ) 

•  Tra i ler Angle Detect ion 

•  Object and Lane Detect ion  

•  Tra f f ic S ign Recogn it ion  

•  L ight ing Automat ion 

 

Secure  Connect iv it y  

•  Cyber Threat Detec t ion & 

Prevent ion 

•  Secure Communicat ions 

•  Over-the-Air  Updates 

•  Emergency Serv ices (e-

Ca l l )  

E lec t ronic  Contro l lers  

•  Chass is Contro ls 

•  Glow P lug Controls 

•  Motor Contro ls  

 

  

 

The pr imary processes invo lved in the manufacture of ADAS and e lectron ics products inc lude:  sur face mount 

p lacements of e lec tron ic components on pr inted c ircu it boards ;  as we l l as manua l and automated assembly of 

e lec tron ic modules .  
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Exterior Systems 
We des ign,  engineer and manufac ture var ious exter ior components and sys tems for the g loba l automot ive 

indust ry ,  inc luding commerc ia l truck product markets .  
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Fasc ia  & Tr im  

•  Front and Rear Bumper 

Fasc ias 

•  Energy Management Systems 

•  Spoi lers & Gr i l les 

•  Rocker Pane ls and C laddings 

•  Deck l id and P i l lar  Appl iques 

•  Wheel Open ing Mold ings 

F ront  End Modules  

•  Front End Carr iers /  Gr i l le 

Open ing Re inforcements 

•  Fu l l or Part ia l Front End 

Modular Assembl ies 

(Fasc ia ,  Cool ing 

Components ,  Headlamps,  

Sensors ,  Wir ing and 

Latches ) 

L i f tgate  &  Exter ior  Modules   

•  L i f tgate Modules 

•  Polycarbonate Roof 

Modules  

 

 

Act ive  Aerodynamic s  

•  Hidden & C lass A Act ive 

Gr i l le Systems 

 

 

L ightwe ight  Compos ites  

•  Hoods,  Roofs & Deck l ids 

•  Fenders 

•  Struc tura l Beams & 

Re in forcements  

•  Underbody Sh ie lds 

 

 

 

We ut i l i ze a number of di f ferent technologies and processes in connect ion with these products ,  inc luding:  

mold ing technologies ,  such as in ject ion molding,  struc tura l reac t ion in ject ion,  reac t ion in jec t ion,  compress ion 

and thermoset mold ing;  f in ish ing processes ,  inc luding pa in t ing,  hardcoat ing,  chrome pla t ing ,  vacuum anodiz ing ;  

and manua l and automated assembly and sequenc ing .  
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Powertrain Systems 
We des ign ,  eng ineer  and  manu fac tu r e  power t r a in  s y s tems  and  componen t s  fo r  the  g loba l  au tomot i ve  indu s t ry .   
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T ransm iss ions   

•  Manua l  T r an sm is s ion s 

•  Dua l -C lu t ch  Au tomat i c  

T r an sm is s ion s 

•  Hybr id  Tr an smis s ions 

•  E lec t r i c  Veh i c l e  Tr an sm is s ion s 

 

 

 

 

 

 

Dr ive l ine  Sys tems  

•  T r an s fer  Cases 

•  Coup l ing  S ys tems 

•  AWD/4x4  D i s connect  

Sy s tems 

•  Rea r  Dr i ve  Modu les  (RDM) 

•  F ron t  and  Rear  Ax le  Dr i ves 

•  Power  Take-O f f  Un i t s  

 

 

F lu id  P ressu re  &  Con tro ls   

•  Eng ine  O i l ,  Mechan i ca l  Vacuum 

and  Water  Pumps   

•  Tandem Pumps 

•  T r an smis s ion  O i l  Pumps 

•  ePumps  (Coo lant ,  O i l ,  Pu rge  & 

Vacuum) 

•  E lec t r on i c  Coo l ing  Fan s   

•  Therma l  Managemen t  Modu les   

•  High  Pr e s su r e  Hyd rau l i c  Pumps  

•  E lec t r i c  Cam Phaser s  

•  Power t r a in  Ac tuator s  

•  Actuator s  & Sy s tem Con tro l  

Me ta l  F orm ing  So lu t ions  

•  T r an smis s ion  C lu t ch  Modu le s 

•  C lu t ch  Hubs  & Hous ings   

•  D ie  Cas t ing  Product s   

•  Acces sory  D r i ve s 

•  Oi l  Pan  Modu le s 

•  F le xp la te s  /  Dr i vep la te s 

•  P lane tary  Car r ie r s  

•  Geared  Product s   

•  T r an smis s ion  O i l  Pan  Modu le s 

 

Eng ineer ing  Serv i ces   

•  Sy s tem Eng inee r ing  and  

A r ch i t e ctu re 

•  Veh i c l e ,  Eng ine  & 

Dr i ve t r a in  Eng ineer ing 

•  E lec t r i c s  /  E l e ct r on i c s  /  

Mechat ron i c s  

•  S imu lat ion  & Tes t ing  

Ser v i ces   

•  Techn i ca l  App l i ca t ion  

So ftwa re  & Suppo r t  

•  Pro to typ ing  & Low-Vo lume 

P roduc t ion 

•  E lec t r i f i ca t ion  o f  Veh i c l e s   

E le c t r on i c  Con tro l le rs  

•  Pump Contro ls  

•  T r an s fer  Case  Con tro ls  

•  T r an smis s ion  Contro ls  

•  Power t r a in  Con tro l s  

 

 

 

We emp loy  a  var i e t y  o f  d i f f e ren t  manu fac tu r ing  capab i l i t i es  and  proces s ing  techno log ie s in  our  power t r a in  oper at ions ,  

i n c lud ing :  me ta l  d ie- fo rm ing ;  f low- forming ;  s t amp ing  and  sp inn ing ;  syn ch ronous  ro l l - fo rm ing ;  d ie- sp l i ne  ro l l ing ;  pr ec is ion -

heavy  s t amping ;  f i neb lank ing ;  a lum inum d ie  cast ing  and  prec i s ion  mach in ing ;  magnes ium mach in ing ;  p l a s t i c  i n j e c t ion 

mo ld ing ;  we ld ing ;  so f t  and  hard  proces s ing  o f  gears  and  sha f t s ;  ro ta ry  swag ing ;  harden ing ;  l aser  we ld ing ;  manua l  and  

au tomated  as semb ly ;  and  end-o f- l in e  te s t ing .  We a l so  posses s  ex ten s i ve  power t r a in  in teg r at ion  capab i l i t ie s .  

We conduc t  some o f  our  power t ra in  oper a t ion s  th rough  jo in t  ventu re s ,  i n c lud ing  a  non-cont ro l l ing ,  50% vot ing  ( 76 .7% 

equ i ty )  par tner sh ip  in tere s t  in  the  L i tens  Au tomot i ve  Par tner sh ip  ( “ L i t en s ” ) ,  a  pa r tner sh ip w i th  cer t a in  member s  o f  i t s  cu r ren t  

and  r et i r ed  sen io r  managemen t .  L i t en s  i s  a  l ead ing  supp l i e r  o f  h igh l y -eng ineer ed  dr i ve  subsy stems  and  component s .  I t s  

p roduc t  o f fe r ings  in c lude  acces sory  dr i ve  sy s tems  and  produc ts ,  su ch  as  au to  t en s ioners  and  id le r s ,  OAD™ ove r runn ing  

a l t e rna tor  decoup ler  as semb l ie s ,  Torq f i l t r™  cr anksha f t  v ib r at ion  con t ro l  te chno logy ,  i so la t ing  c rank  pu l l ey  a ssembl i e s  and  

c lu t ched  waterpump pu l l ey s  and  as semb l i e s ;  t im ing  d r i ve  sy s tems  and  product s ,  su ch  as  be l t  and  cha in  t en s ioner s  and id le r s ,  

Smar tSprocket™ tuned  sprocke t s  and  c lu t ched  waterpump pu l l ey s  and  assemb l i e s ;  and  other  spec i a l ty  produc t s  fo r  veh i c l e  

s t ar t  /  s top  subsy s tems .  L i t ens  has  manu factu r ing  oper a t ion s  in  Nor th  Amer i ca  (Canada) ,  Eu rope  (Germany ) ,  As i a  (Ch ina  and  

Ind ia )  and  Res t  o f  Wor ld  (B raz i l ) .   
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Roof Systems 
We des ign,  engineer and manufac ture veh ic le roof systems for the g loba l automot ive industry .   
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S l id ing  Fo ld ing  &  Modular  Roofs  

•  Roof Open ings with F ixed C 

p i l la rs  

•  Var ious Fabr ic So lu t ions 

•  F lash to the Roof Pane ls 

•  Ra i l -to-Ra i l Concepts 

•  Roof Open ings Spann ing the 

Ent ire Veh ic le Width 

•  Roof Open ings with 

Intermedia te Pos i t ions  

Ret rac table  Hard Tops 

•  Mult i -P iece Modules 

•  Integrat ion Serv ices  

•  Des ign Serv ices  

 

Soft  Tops 

•  Class ic Sof t Tops 

•  Manua l and Fu l ly 

Automat ic Soft Tops 

 

 

Processes employed in our roof systems operat ions inc lude:  “cut and sew” of complete fabr ic covers ;  back l ight 

g lu ing;  as we l l as manua l and automated complete roof assembly .  
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Complete Vehicle Engineering & Contract Manufacturing 
We prov ide components ,  systems, veh ic le engineer ing and contract veh ic le manufactur ing serv ices for the 

automot ive industry .  We are a leading brand- independent assembler of complete veh ic les ,  and an exper ienced 

engineer ing and manufactur ing par tner .     
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Eng ineer ing  Serv ic es  

•  Des ign & Veh ic le Concepts 

•  Complete Veh ic le 

Deve lopment & Integrat ion 

•  Systems & Modules 

Deve lopment 

•  Safety Engineer ing  

•  Prototype and Low-Volume 

Product ion 

•  Test Bed Serv ices 

•  Hybr id & E lec tr ic Veh ic les  

Contrac t  Manufac tur ing 

•  Vehic le Contrac t 

Manufactur ing 

•  Door Modules 

•  Struc tura l Components 

•  Industr ia l Serv ices 

 

Fue l  Systems 

•  Fue l Tanks (Stee l ,  

P last ic & Aluminum)  

•  Tank F i l ler  P ipes (Stee l 

& Plast ic )  

•  Diese l Misfuel ing 

Protect ion 

•  Fue l ,  O i l and Cool ing 

Caps 

•  Se lect ive Cata ly t ic 

Reduct ion (SCR) Tank 

Caps 

•  Compressed Natura l 

Gas (CNG) and 

Hydrogen Gas (H 2 )  Fue l 

Sys tems 

 

Processes employed in our veh ic le engineer ing and contrac t assembly operat ions inc lude:  manua l and 

automated we ld ing;  bonding and r ivet ing;  manua l and automated pa int ing/coat ing (d ipped and sprayed) and 

sea l ing;  cyc ler test ing;  as we l l as manua l and automated assembly .   

Tooling / Engineering / Other 
We des ign,  engineer and manufac ture too l ing for our own use,  as we l l as for sa le to our customers .  

Addit iona l ly ,  we provide engineer ing support serv ices ,  independent of part icu lar product ion programs on which 

we may have product ion sa les .   
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Research & Development 

We have h istor ica l ly emphasized technology deve lopment and product and process innovat ion as a key e lement 

of our bus iness stra tegy.  See “Sect ion 2 .  Our Bus iness St rategy – Operat iona l Pr ior i t ies” .  We expect that our 

invo lvement in the deve lopment of innovat ive product and process technologies in cooperat ion with automobi le 

manufac turers wi l l  increase as automobi le manufac turers fur ther invo lve automot ive suppl ie rs in the veh ic le 

deve lopment process .   

Our research and deve lopment act iv i t ies are conducted through our “ innovat ion deve lopment process” or “ IDP”.  

These act iv i t ies involve c lose co l laborat ion between our Corporate R&D group, under the g loba l d irect ion of our 

Execut ive V ice-Pres ident and Chief Technology Of f icer and each of our operat ing groups.      

The IDP is  a mult i-stage process a imed at turning ideas into innovat ions that  can u l t imate ly be commerc ia l ized.  

The in it ia l s tage of the process is des igned to foster generat ion of ideas and inc ludes,  among other th ings:  

ident i f icat ion,  understanding and ana lys is of  soc ieta l ,  d ig ita l ,  demograph ic ,  regu la tory ,  indust ry and other trends 

wh ich may create demand for  and thus dr ive deve lopment of new automotive technologies ;  rev iew of  academic 

research;  and automot ive customer input .  

 

Concepts that progress past th is in i t ia l stage are further eva luated,  inc luding with respect to:  f i t  wi th our 

innovat ion p i l lar s (d iscussed be low);  commerc ia l izat ion potent ia l ;  as we l l as r isks and cha l lenges to further 

deve lopment .  Se lected innovat ions then progress through subsequent stages towards product or process 

rea l izat ion,  va l idat ion and, eventua l ly ,  product launch.   

 

To augment our own innovat ion ef forts and ga in access to innovat ive th ink ing outs ide of our company,  we engage 

with potent ia l inventors ,  entrepreneurs ,  univers it ies ,  technica l inst itu t ions ,  the venture capi ta l community and 

s tar t-ups to he lp br ing innovat ive ideas to market .  As part of our cont inu ing ef forts to deve lop innovat ive 

so lut ions to unmet needs in the automotive industry ,  we have in recent years invest igated over 86 new potent ia l  

innovat ions ,  wh ich have led to 22 act ive pro jects ,  and have invested $69 mil l ion in equ i ty investment in  13 new 

technology par tnersh ips .   More spec i f ica l ly ,  as part of  our “open innovat ion” ef forts ,  we have undertaken a number 

of in it ia t ives and investments recent ly ,  inc luding:   

 

•  our par tnersh ip with Innov iz Technologies Ltd.  to de l iver L iDAR remote sens ing so lut ions for the 

implementat ion of autonomous dr iv ing features and fu l l autonomy in future veh ic les ;  

•  our par tnersh ip with NextAI and other founding par tners to br ing g loba l Ar t i f ic ia l In te l l igence (AI ) ta lent 

and entrepreneurs to Toronto,  where they wi l l  work with corporate ,  academic  and technology partners to 

deve lop commerc ia l ly-v iable AI ventures ;   

•  establ ishment of  an advanced technology adv isory board which inc ludes leaders  from the ir  respect ive 

f ie lds wi th more than 180 years of  co l lec t ive exper ience in  product innovat ion and the implementat ion of 

new technologies and/or disrupt ive bus iness mode ls ;  and 

•  sponsorsh ip and promot ion of a Magna employee innovat ion cha l lenge,  which seeks ideas from with in the 

company,  serves as an incubator of future deve lopments ,  and has resu lted in over 2 ,000 submitted ideas 

in the two years s ince i ts incept ion.  
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In addit ion to the innovat ions descr ibed above,  a number of our innovat ions have rece ived acco lades and 

awards in 2016,  inc luding the fo l lowing: 

•  Our Smar tLatch™ e lectron ic s ide-door latch ,  an indust ry f ir st innovat ion that requ ires no cables ,  rods or 

mov ing handles in the door ,  was se lected as the winner for the 2016 Automot ive News Pace Awards,  the 

company ’s four th PACE Award in the last s ix years .  

•  Our carbon f iber hoods for Cadi l lac ,  wh ich are more than 27 percent l ighter than a luminum hoods and 72 

percent l ighter than steel hoods,  were selected as a 2016 JEC Group Amer icas Innovat ion Award winner in 

the automot ive category for the mold ing process used in mak ing the hoods.   The award g iven by JEC, a 

compos ites industry assoc ia t ion,  is based on techn ical  exce l lence,  work ing with supply-cha in partners ,  market 

potent ia l and or ig ina l i ty .   

•  Our rear v iew camera and innovat ive image process ing technologies – featured in the 2016 Ford Super Duty 

Tra i ler Reverse Gu idance system, has received the 2016 Ford Wor ld Exce l lence Award in the “smart ” ca tegory 

for it s innovat ive technology.  

•  We rece ived severa l awards recogn iz ing our innovat ive use of p last ics from the Soc ie ty of P last ic s Engineers 

(SPE ) .   Magna ’s l ightwe ight sk id p la te made for a European automaker won SPE ’s Grand Pr ize Award,  

represent ing top honors across a l l  product categor ies .   The sk id p la te a lso p laced f ir st in the Exter iors 

ca tegory .   Magna ’s ac t ive gr i l le shutter and Cadi l lac ATS-V and CTS-V carbon f iber hood placed second and 

four th ,  respect ive ly in the same category .   The company a lso rece ived the SPE ’s Innovat ion Award in the 

Exter iors ca tegory for i ts use of laser cutt ing and we ld ing of front and rear fasc ias on the 2017 Chevro let 

Camaro 2L1.      
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Manufacturing & Engineering 

Facilities 
As  a t  December  31 ,  2016 ,  we  had  the  fo l low ing  manu fac tu r ing  and  product  deve lopment ,  eng ineer ing  and  sa le s  fac i l i t ie s :   

Geographic  Region Manufactur ing 
Product  Development,   
Engineer ing and Sales 

North Amer ica  135 25  

Europe 114 50  

As ia  54 25  

Rest of Wor ld 14 2  

TOTAL   317 102  

 

Our  manu fac tu r ing  fac i l i t ie s  occup ied  approx imate ly  69  m i l l i on  squar e  fee t ,  o f  wh i ch  approx imate ly  60% was  leased  f rom 

th i rd  par t i e s  ( in c lud ing  29% leased  f rom Gran i t e  Rea l  E s t a te  In vestmen t  Trus t  ( “Gr an i t e  RE I T” ) ,  a  Canad ian-based ,  pub l i c l y -

t r aded  rea l  e s t a te  in vestmen t t ru s t ) .  The  rema in ing  40% o f manu fac tu r ing  fac i l i t ie s  were owned  by  us .  Most  o f  ou r  

manu fac tu r ing  fac i l i t ie s  ma in ta in  an  in -house  too l ing  capab i l i ty  w i th  a  s t a f f  o f  exper ien ced  too l  and  d ie  maker s .   We a r e  

oper at ing  many  o f  our  manu fac tu r ing  fac i l i t i e s  on  a  mu l t i - sh i f t  bas i s .   

Our  produc t  deve lopmen t  and eng ineer ing  fac i l i t i es  occup ied  approx imate l y  3 .7  m i l l i on  squar e  fee t ,  o f  wh i ch  approx imate ly  

89% was  l eased  f r om th i r d  par t ie s  ( in c lud ing  29% leased  f rom Gran i t e  RE I T )  and  the  r ema in ing  11% was  owned  by  u s .   

Leases  typ i ca l ly  have  t erms  o f  a t  l ea s t  f i ve  year s  w i th  one  or  more  op t ion s  to  r enew .  Among o ther  te rms ,  our  l eases  t yp i ca l ly  

r equ i re  us  to  re tu rn  the  fac i l i t i e s  to  the  cond i t ion  in  wh i ch we  r ece i ved  them a t  s t ar t  o f  the  l ease  ( r easonab le  wear  and  tear  

e xcepted) .  F rom t ime  to  t ime ,  the  co s t  o f  do ing  so  may  be  s ign i f i can t  due  to  su ch  factor s  a s  the  l eng th  o f  the  l ease  pe r iod ,  

the  natu re  o f  the  manu fac tu r ing  oper at ions ,  t he  exten t  o f  mod i f i ca t ions  made  to  the  l ease  pr emise s  over  the  t erm o f  the  

l ease  and  o ther  f actor s .   

Key Commodities  
We pur chase  the  ma jor i ty  o f  our  commod i t i e s  f rom r eg iona l  supp l i e r s  where  we  do  bus iness .  Fac tor s  su ch  as  pr i ce ,  qua l i t y ,  

t r an spor t a t ion  co st s ,  warehous ing  cost s ,  ava i l ab i l i t y  o f  supp ly  and  t ime l ine s s  o f  de l i very  have  an  impac t  on  the  dec i s ion  to  

sou r ce  f r om cer t a in  supp l i e r s .   We a l so  pur chase  some key  commod i t ie s  o f f shore  when  shor t ages  occur  or  when  we  choose  

to  sour ce  one  supp l ie r  fo r  a  g loba l  progr am.  Pr i ces  fo r  cer t a in  key  commod it i e s  u sed  in  our  par t s  product ion ,  par t i cu la r ly  

s t ee l  and  r e s in ,  con t inue  to  be  vo lat i l e .  Approx imate ly  two- th i rd s  o f  our  s t ee l  i s  acqu i red th rough  re sa le  progr ams  oper a ted  

by  automob i l e  manu fac tu r er s  and  the  ba lance  i s  gener a l ly  acqu i red  th rough  annua l  o r  s ix  mon th  cont r ac t s .  Under  cus tomer  

s t ee l  r esa le  prog rams  we  ar e  not  exposed  to  s t ee l  pr i ce  vo la t i l i t y ,  thu s  he lp ing  to  manage  ou r  produc t ion  cos ts .  Most  o f  our  

r e s in  pu r chases  f lu c tuate  d i rec t l y  w i th  mar ke t  indexes ,  a l though  we  do  par t i c ipa te  in  some cu stomer  r e sa le  progr ams on  a  

sma l l  por t ion  o f  our  re s in  purchases .  To  da te ,  we  have  no t  exper ien ced  any  s ign i f i can t  d i f f i cu l ty  in  obta in ing  supp l i es  o f  

par t s ,  component s  o r  key  commod it i e s  fo r  our  manu fac tu r ing  oper a t ion s .  Cons i s ten t  w i th  l ean  manu factu r ing  pr in c ip le s ,  we  

do  not  car ry  in ventor i es  o f  key  commodi t i es  or  f in i shed  produc ts  s ign i f i can t ly  in  exces s  o f  those  r easonab ly  requ i r ed  to  

mee t  p roduc t ion  and  sh ipp ing schedu le s .   
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Human Resources 

As at December 31,  2016,  we employed over 155,000 people as fo l lows :   

Geographic  Region Number  of  Employees 

North Amer ica  74 ,150  

Europe 55 ,575  

As ia 22 ,125  

Rest of Wor ld 3 ,600  

TOTAL   155,450  

 
Human Resource Principles   
Employee Equity  Part ic ipat ion and Prof it  Shar ing Program  

To ensure employees par t ic ipate in prof it s and share ownersh ip (a key pr inc ip le expressed in our Employee ’s 

Char ter ) we have a long-standing prac t ice of a l locat ing 10% of our annua l pre-tax prof it s before prof it  shar ing 

to e l igib le employees under our employee equ i ty and prof i t  part ic ipat ion program.   

Management  Incent ive Compensat ion  

We be l ieve that the managers who run the ir  bus iness un its as i f  they owned them are best ab le to generate 

s trong operat ing and f inanc ia l performance.  In order to create such an entrepreneur ia l cu l ture with in the 

f ramework of a large,  g loba l ,  publ ic company,  we mainta in a decentra l ized operat ing struc ture which g ives 

s ign if icant operat iona l autonomy to our managers at each of the three pr imary leve ls of management – 

Div is iona l ,  Group and Execut ive .  Addit iona l ly ,  we have h is tor ica l ly employed the fo l lowing bas ic compensat ion 

pr inc ip les for management :   

•  min imal f ixed compensat ion in the form of sa lar ies ;  

•  annua l prof it -based incent ive bonuses ,  por t ions of which are deferred for a lmost three years and 

de l ivered in the form of equ ity ;   

•  long-term equi ty incent ives ;  and  

•  the absence of pens ions or re t irement benef i ts .    

Our compensat ion system a lso incorporates a number of other impor tant e lements ,  inc luding s ign if icant equ ity 

maintenance requ irements for sen ior management ,  as we l l as var ious compensat ion r isk management too ls to 

promote respons ib le dec is ion-mak ing . For a deta i led d iscuss ion of our execut ive compensat ion,  see 

“Compensat ion and Per formance Report ” and “Compensat ion Discuss ion & Analys is ” in our C ircu lar .   
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Employee’s  Char ter   

We are committed to an operat ing ph i losophy based on fa irness and concern for people .   Th is ph i losophy is 

part of our “Fa ir  Enterpr ise” cu lture in wh ich employees and management share in the respons ib i l i ty to he lp 

ensure our success .   Our Employee ’s Char ter embodies th is ph i losophy through the fo l lowing pr inc ip les :   

•  J ob Secur i ty  – Be ing compet i t ive by mak ing a better product for a better pr ice is the best way to 

enhance job secur i ty .   We are committed to work ing together with our employees to he lp protect 

the ir  job secur i ty .   To ass is t in th is regard,  we prov ide job counse l l ing,  tra in ing and employee 

ass is tance programs to our employees .  

•  A  Safe and Heal th fu l  Workplace  – We str ive to prov ide our employees with a work ing env ironment 

that is sa fe and hea lth fu l .  

•  Fai r  Treatment  – We of fer equa l opportun i t ies based on an indiv idua l ’s qua l i f ica t ions and 

performance ,  free from discr iminat ion or favour it i sm. 

•  Compet i t ive Wages and Benef i ts  – We prov ide our employees with in format ion which enables them 

to compare the ir  tota l compensat ion,  inc luding wages and benef i ts ,  with those earned by employees 

of d irect compet itors and loca l compan ies with wh ich an employee ’s Div is ion competes for labour .  I f  

tota l compensat ion is not compet it ive ,  i t  wi l l  be adjusted.  

•  Employee Equi t y and Pro f i t  Part i c ipa t ion  – We bel ieve that our employees shou ld share in our 

f inanc ia l success .  

•  Communicat ion and Informat ion  – Through regu lar month ly meet ings between management and 

employees and through var ious publ icat ions and v ideos,  we prov ide our employees with information 

so that they know what is go ing on in the company and in the industry .  

•  Employee Hot l ine  – Shou ld any of our employees have a problem, or fee l the foregoing pr inc ip les are 

not be ing met ,  we encourage them to contact the Hot l ine to regis ter the ir  compla ints .   Employees do 

not have to g ive thei r  names,  but i f  they do, i t  i s he ld in str ic t conf idence.  Hotl ine invest igators wi l l  

respond to employees .  The Hot l ine is commit ted to invest igat ing and reso lv ing a l l concerns or 

compla in ts and must report the outcome to our G loba l Human Resources Department .   

Human Resource Pol ic ies   

We va lue d ivers i ty and v iew i t as a compet i t ive advantage.  Our Employee ’s Char ter has fostered d ivers i ty 

through the pr inc ip les of fa ir  treatment and equa l oppor tun ity based on an indiv idua l ’s qua l i f ica t ions and 

performance ,  free of d iscr iminat ion or favour it i sm, and we regu lar ly re inforce these pr inc ip les through employee 

meet ings,  t ra in ing and communicat ions .  Any employee who be l ieves that we are not l iv ing up to any of the 

pr inc ip les in the Employee ’s Char ter ,  inc luding the pr inc iple of fa ir  treatment ,  can seek redress through our 

Employee Hot l ine ,  a conf ident ia l and anonymous process through which employee complain ts a re reported and 

invest igated.  

In fur therance of our commitment to fa irness ,  as demonstrated in our Employee ’s Charter ,  we have estab l i shed 

Fa irness Committees in most of our Nor th Amer ican and in many European manufactur ing fac i l i t ies wh ich enable 

employees a t such fac i l i t ies to have many of the ir  concerns reso lved by a committee comprised of both 

management and employees .   Most of our North Amer ican manufactur ing fac i l i t ies a lso have an Employee 

Advocate who works with our employees and management to ensure that any concerns that a r ise in the 
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workplace are addressed qu ick ly and in accordance with our Employee ’s Charter and Operat iona l Pr inc ip les .   An 

Employee Advocate can only be removed i f more than 65% of the shop f loor employees a t the applicab le 

Div is ion vote to remove h im or her through a secret ba l lot vote .  

We have estab l ished many employee communicat ion programs , such as month ly div is iona l employee meet ings,  

cont inuous improvement team meet ings ,  an Employee Hot l ine and employee opin ion surveys to he lp ensure 

employee invo lvement and feedback .    

In addit ion to the employee equ ity par t ic ipat ion and prof it  shar ing programs discussed under “Human Resource 

Pr inc ip les” ,  we mainta in a group registered ret irement sav ings p lan in Canada and a 401(k ) p lan in the United 

Sta tes ,  whereby we part ia l ly match employees ’ contr ibut ions made through payrol l deduct ions .   These p lans 

complement the employee equ ity par t ic ipat ion and prof it  shar ing programs and are designed to ass ist 

employees in prov id ing replacement income for ret irement .  

Labour  Relat ions   

We be l ieve in the importance of mainta in ing pos it ive re la t ions with our employees and, where appl icab le ,  with 

the un ions and/or work counc i ls represent ing the employees a t certa in of our operat ing Div is ions .   

On October 15,  2007,  we announced that we had entered into the Framework of  Fa irness Agreement ( “FFA”)  with 

the Canadian Auto Workers un ion (CAW) (now Unifor ) .   The FFA is a set of pr inc ip les which ba lance the needs 

of employees and the needs of bus iness to be compet it ive .  I f  a major ity of workers in a fac i l i ty vote in favour ,  

then that p lant wi l l  be covered by a new Magna-Un ifor nat iona l co l lec t ive agreement .   

The key terms and condit ions of the FFA inc lude:  

•  preservat ion of our Fa ir  Enterpr ise cu lture and operat ing pr inc iples ,  inc luding the shar ing of our 

f inanc ia l success through equ ity ownersh ip,  as set out in our Employee's Charter ;  

•  comprehens ive no str ike ,  no lock-out prov is ions with unreso lved co l lec t ive barga in ing issues being 

set t led through f ina l offer se lect ion arb i trat ion;  

•  progress ive concern resolut ion and p lant representat ion mechan isms that preserve our Open Door 

Process ,  Fa irness Committees ,  Employee Advocates and the Employee Hot l ine ;  

•  compet it ive wage and benef it pr inc ip les cons istent wi th our Employee's Char ter ;  

•  ty ing of annua l wage adjustments to a manufactur ing inf lat ionary index,  p lant spec if ic performance 

measures and compet i t ive cons iderat ions ;  

•  secret ba l lot vot ing on workplace issues ;  and 

•  genera l ly ,  depol i t ic izat ion of the workplace and labour-management re la t ions .  

Employees a t three of our Canadian Div is ions are covered by the Magna-Un i for nat iona l col lect ive agreement 

under the FFA .  These agreements are schedu led for renegot ia t ion in late 2017.   

Employees a t one of our fac i l i t ies in Canada are covered by a co l lec t ive agreement with Un i for wh ich does not 

fa l l  under the FFA. Th is co l lec t ive agreement was extended for an addit iona l th ree years in November 2016.  

Employees a t s ix of our Div is ions in the Un ited Sta tes a re represented by the In ternat iona l Un ion,  Un ited 
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Automobi le ,  Aerospace and Agr icu ltura l Implement Workers of Amer ica (UAW).  The forms of co l lec t ive 

agreements negot ia ted with Un i for and the UAW recogn ize our un ique operat ing ph i losophy,  inc luding our 

Employee ’s Char ter and fundamenta l Fa ir  Enterpr ise pr inc ip les .   Most of these agreements recogn ize the need 

for wages and benef i ts to be compet i t ive with compan ies we compete with for bus iness ,  ra ther than those pa id 

by our customers ’ vehic le assembly operat ions .   Moreover ,  in accordance with appl icab le labour re la t ions 

leg is la t ion,  s tr ikes and lock-outs are proh ib i ted dur ing the l i fe of such agreements .   

Employees a t a number of our Div is ions in Mex ico and the Un ited K ingdom are current ly covered by co l lect ive 

bargain ing agreements with var ious un ions in these jur isd ict ions .   Employees a t a number of our Div is ions in 

cont inenta l Europe are covered by nat iona l indust ry-wide agreements re lat ing to compensat ion and employment 

condit ions and are members of in-house employees’ assoc ia t ions ,  works counc i ls and/or trade un ions.  From t ime 

to t ime, var ious un ions seek to represent groups of our employees and, as a resu lt ,  we may become par ty to 

addi t iona l co l lect ive agreements in the fu ture .   

Awards 

Magna has been named one of the best p laces to work in Canada and has rece ived the 2016 Glassdoor 

Employees ’ Choice Award.  The Employees'  Choice Awards program re l ies so le ly on the input of employees ,  who 

e lec t to prov ide feedback on the ir  jobs ,  work env ironments and compan ies v ia G lassdoor ,  a g lobal employer 

rev iew websi te .   
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Competition 

We face numerous sources of compet it ion in the markets in wh ich we operate ,  pr imar i ly from automobi le 

manufac turers and from other automot ive suppl iers ,  inc luding ones in wh ich one or more automobile 

manufac turers may have d irec t or ind irect investments .  There are a number of automot ive suppl iers that can 

produce the same types of components ,  assembl ies ,  modules and systems that we current ly produce.  Some of 

our compet i tors may have greater technica l or market ing resources than we do and some of them may be 

dominant in markets in which we operate .  With the growing importance of e lectronics in the automot ive va lue 

cha in ,  a number of e lectron ics and semiconductor compan ies have entered or expanded the ir  presence in the 

automot ive industry .   Addit iona l ly ,  d isrupt ive technology innovators a re changing the compet i t ive landscape of 

the automot ive industry through the deve lopment of h igh-va lue product and serv ice of fer ings .   However ,  we 

be l ieve that we possess a breadth of sys tems and veh ic le integrat ion capabi l i t ies and fu l l veh ic le competence 

which is unmatched by our compet itors .  In par t icu lar ,  our ab i l i ty to take a “ho l is t ic ” v iew of the veh ic le ,  our 

e lec tron ics integrat ion capabi l i t ies ,  and our extens ive veh ic le assembly and sys tems exper t ise ,  combined with 

our strong ba lance sheet ,  corporate cu l ture ,  and other factors ,  prov ide us with an impor tant compet i t ive 

advantage .  

The bas is on which automobi le manufac turers se lect automot ive suppl iers is determined by a number of fac tors ,  

inc luding:  pr ice ;  qua l ity ;  serv ice ;  h istor ica l per formance;  t ime l iness of de l ivery ;  propr ietary technologies ;  scope 

of in-house capabi l i t ies ;  exis t ing agreements ;  responsiveness to the customer ;  the suppl ier ’s overa l l re lat ionsh ip 

with the automobi le manufac turer ;  the degree of ava i lab le and unut i l ized capac ity or resources in the 

manufac tur ing fac i l i t ies of the automobi le manufac turer ;  co l lect ive barga in ing agreement prov is ions ;  labour 

re la t ions issues ;  f inancia l st rength;  and other factors .  The number of compet itors that are asked by automobi le 

manufac turers to b id on any indiv idual product has been reduced in many cases and we expect fu rther 

reduct ions as a resu l t of economic condit ions in recent years and as automobi le manufac turers fol low through 

on the ir  s ta ted in tent ions of dea l ing with fewer suppl iers and rewarding those suppl ie rs wi th ear l ier and deeper 

invo lvement .   
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Sales & Marketing 

Customer  Management  Offices 

We have a g loba l ly-struc tured sa les ,  engineer ing and market ing team spread across mult ip le g loba l locat ions 

where our customers mainta in engineer ing,  commerc ia l and/or manufac tur ing fac i l i t ies .  The var ious internal  

operat ing d iv is ions and subs id iar ies of the automobi le manufac turers normal ly in it iate many of the ir  own 

purchas ing dec is ions .  As a resu lt ,  an automobi le manufacturer may e f fect ive ly const i tute mult ip le customers .  We 

mainta in customer management off ices in the fo l lowing locat ions :   

North Amer ica Europe Asia Rest  of  Wor ld 

Canada 

Mex ico 

Un ited States 

Austr ia 

Germany 

Un ited Kingdom 

France 

I ta ly 

Sweden 

Poland 

Czech Republ ic 

Hungary 

Turkey 

Russ ia 

Japan 

Ch ina 

South Korea 

India 

Tha i land 

Braz i l 

 
Purchase Orders 

Our sa les are generated through customer requests to quote on par t icu lar products and the too ls and dies to 

produce parts .   Purchase orders for our products are typ ica l ly for one or more models ,  and typ ica l ly extend 

over the l i fe of each model ,  wh ich is genera l ly four to seven years .   However ,  purchase orders i ssued by our 

automobi le manufac turer customers typ ica l ly do not requ ire them to purchase any min imum number of our 

products .   Re leases under such purchase orders ,  wh ich author ize us to supply spec if ic quant i t ies of products ,  

are issued for p lanning, raw mater ia l and product ion purposes typ ica l ly over a one to four month per iod in 

advance of ant ic ipated de l ivery dates .   The actua l number of products that we supply under purchase orders in 

any g iven year is dependent upon the number of vehic les produced by the automobi le manufac turers of the 

spec i f ic mode ls in wh ich those products are incorporated .   

I t  has been our exper ience that once we rece ive purchase orders for products for a par t icu lar veh ic le mode l or 

program, we wi l l  usua l ly cont inue to supply those products unt i l  the end of that mode l or program.  However ,  

automobi le manufac turers could cease sourc ing the ir  product ion requ irements from us for a number of reasons,  

inc luding i f  we re fuse to accept demands for pr ice reduct ions or other concess ions .    
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Environmental Matters 

Health, Safety and Environmental Policy 
We are subject to a wide range of env ironmenta l laws and regu la t ions re lat ing to a ir  emiss ions ,  soi l and ground 

water qua l i ty ,  wastewater d ischarge,  waste management and storage of hazardous substances .   We a im to be an 

indust ry leader in env ironmenta l compl iance with the in tent ion to prevent pol lu t ion by reduc ing the impact of 

our operat ions on the env ironment and through technological innovat ion and process ef f ic ienc ies .  In 

furtherance of th is a im, our Hea l th ,  Safe ty and Env ironmenta l Po l icy ( “HSE Pol icy” ) commits us to:   

•  comply ing with ,  and exceeding where reasonably poss ib le ,  a l l  appl icab le hea lth ,  sa fe ty and 

env ironmenta l laws,  regulat ions and s tandards in a l l  o f our operat ions and conforming to our interna l 

s tandards based on general ly accepted env ironmenta l pract ices and estab l ished indust ry codes of 

pract ice ;   

 

•  regu lar ly eva luat ing and monitor ing past and present bus iness act iv i t ies impact ing upon hea lth ,  sa fety 

and env ironmental matters ;  

 

•  improv ing upon the ef f ic ient use of natura l resources ,  inc luding energy and water ,  min imiz ing waste 

s treams and emiss ions ,  and implement ing ef fec t ive recyc l ing in manufac tur ing operat ions ,  in each 

case ,  through the use of loca l ly se t cont inuous improvement targets ;  

 

•  uti l i z ing innovat ive des ign and engineer ing to reduce the env ironmental impact of our products 

dur ing vehic le operat ion and at end of l i fe ;  

 

•  ensur ing that a systemat ic rev iew program is implemented and monitored at a l l  t imes for each of our 

operat ions ,  wi th the goa l of cont inua l improvement in hea l th ,  sa fe ty and env ironmenta l matters ;  and 

 

•  ensur ing that adequate repor ts on hea lth ,  safety and env ironmenta l matters are presented to our 

Board on an annua l bas is ,  a t a min imum. 

The Enterpr ise R isk Overs ight Commit tee (“EROC”) of our Board ass is ts in oversee ing our handl ing of hea lth ,  

safe ty and env ironmenta l issues and annual ly rev iews our HSE Pol icy .   Th is Committee operates pursuant to a 

wr it ten char ter ,  the text of wh ich is located on our webs ite (www.magna .com) under “Corporate Governance”,  

a long with the text of our HSE Pol icy .  
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Environmental Compliance 
Cer t if i cat ions 

As par t of our commitment to env ironmental compl iance,  we are a lso compl iant wi th ISO 14001 standards where 

appropr ia te .   As of December 31,  2016,  257 (over 69%) of our manufactur ing fac i l i t ies were ISO 14001 cert i f ied.  

In addit ion,  our complete veh ic le assembly p lant in Graz ,  Austr ia ,  our largest fac i l i ty ,  and several Getrag 

European operat ions are cer t i f ied under the European Commiss ion ’s Eco-Management and Audit Scheme (EMAS).   

We have a lso in i t iated energy management ac t iv ity wi th in many of our manufactur ing fac i l i t ies ,  inc luding as 

part of our Wor ld Class Manufac tur ing e f for ts .  To date ,  38 of our fac i l i t ies have obta ined ISO 50001 

cer t i f ica t ion,  with addit iona l fac i l i t ies target ing cer t i f ica t ion over the next few years .  

Industr ial  Emiss ions 

We operate a number of manufac tur ing fac i l i t ies that use env ironmenta l ly sens it ive processes and hazardous 

mater ia ls .  Our manufactur ing fac i l i t ies are subjec t to a program of regu lar th ird par ty and interna l 

env ironmenta l compl iance audits or inspect ions .  We be l ieve that a l l  o f these operat ions meet ,  in a l l  mater ia l 

respects ,  appl icab le governmenta l s tandards for waste handl ing and emiss ions .   Notwithstanding th is 

compl iance,  we have in the past and may in the fu ture exper ience compla in ts regard ing some of our 

manufac tur ing fac i l i t ies from ne ighbour ing par t ies .  In the past ,  such compla ints have been addressed by open 

dia logue with re levant s takeholders and, where appropr iate ,  manufactur ing process adjustments .  In addit ion,  

fac i l i t ies have in the past and may in the future receive a not ice of v io lat ion or s imi lar communicat ion from 

local regu la tors dur ing rout ine rev iews.  We have in the past and wi l l  cont inue in the fu ture to address any such 

not ices prompt ly .   

Further ,  in sp i te of generat ing and dispos ing of hazardous wastes in fu l l compl iance with the regu la t ions ,  a 

waste generator (manufactur ing fac i l i ty ) can be named as a Potent ia l ly Respons ib le Par ty ( “PRP”) i f  a U.S. -based 

waste handling or d isposa l fac i l i ty used by the manufac tur ing fac i l i ty goes bankrupt ,  or is otherwise unable to 

c lean up any contaminat ion assoc ia ted with its operat ion.  Costs assoc iated with be ing a PRP cou ld be mater ia l 

depending upon the s ite condit ions and the number of part ic ipat ing PRPs .   In order to mit igate th is r i sk ,  each 

of our fac i l i t ies requ ires that any waste hau lers or d isposal fac i l i t ies that they use carry pol lut ion l iab i l i ty 

insurance in addi t ion to be ing appropr ia te ly l icensed .  

We are a lso subjec t to envi ronmental laws requ ir ing invest igat ion and c lean-up of env ironmenta l contaminat ion.   

From t ime to t ime, our operat ions and proper t ies become the subjec t of inquir ies or invest igat ions of 

env ironmenta l regu lators .   We are in var ious stages of invest igat ion or c lean-up at our manufactur ing fac i l i t ies 

where contaminat ion has been al leged or ident if ied.  These s tages inc lude per forming per iodic so i l and 

groundwater sampl ing,  determin ing the most appropr ia te correc t ive ac t ion approach for remediat ing the 

contaminat ion and obta in ing regulatory approva l of such approach ,  per forming the remediat ion and monitor ing 

the s tatus of our remedia t ion .  Est imat ing env ironmenta l c lean-up l iab i l i t ies i s complex and heav i ly dependent 

on the nature and extent of  h istor ica l informat ion and phys ica l data about the contaminated s ite ,  the 

complex ity of the contaminat ion,  the uncer ta inty of wh ich remedy to apply and the outcome of d iscuss ions with 

regu latory author i t ies re lat ing to the contaminat ion.   To date ,  the aggregate costs incurred in comply ing with 
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env ironmenta l laws and regu lat ions ,  inc luding the costs of c lean-up and remedia t ion,  have not had a mater ia l 

adverse ef fec t on us .  However ,  changes in these government laws and regu lat ions are ongoing and may make 

env ironmenta l compl iance,  such as emiss ions contro l and waste d isposa l ,  increas ingly expens ive .  In 2016 ,  we 

spent approx imate ly $1.8 mi l l ion on env ironmenta l c lean-up and remediat ion costs and current ly es t imate 

s imi la r or s l ight ly higher expenditures for 2017.  

We are subject to env ironmenta l laws and regu lat ions both as tenant and owner of our proper t ies .  Our leases 

with th i rd party landlords genera l ly prov ide that we must mainta in the leased propert ies in accordance with a l l 

appl icab le laws,  inc luding env ironmenta l laws.   We are a lso respons ib le for remov ing a l l hazardous and tox ic 

substances as requ ired by appl icab le laws and, in any event ,  pr ior to the terminat ion of our occupat ion of the 

leased proper t ies .   Magna rout ine ly conducts a Phase 1 Env ironmenta l Assessment ,  and i f  necessary a Phase 2 

s i te invest igat ion ,  at non-of f ice locat ions pr ior to occupancy to ident i fy any pre-ex ist ing contaminat ion at 

leased or owned s ites .  Magna wou ld typ ica l ly be respons ib le to address new impacts or exacerbat ion of ex ist ing 

impacts as def ined by lease terms or regu latory requirements .   Our leases with th i rd party landlords genera l ly 

a lso conta in indemnit ies in favour of the landlord with respect to env ironmenta l matters and those indemnit ies 

exp ire a f ter a spec if ied per iod of t ime fo l lowing the terminat ion of the leases .   

Greenhouse Gas  Emiss ions 

Regu la t ions for greenhouse gas emiss ions from manufactur ing operat ions are in place or proposed for a number 

of jur isd ict ions .  They inc lude phased-in mandatory repor t ing and, in some jur isd ict ions ,  reduct ion targets .  

A l though our operat ions in var ious jur isd ict ions have to meet any appl icab le regu la tory targets for greenhouse 

gas (GHG) reduct ion,  our operat ions are not major emitters and genera l ly do not exceed loca l repor t ing 

thresholds .  Accord ingly ,  we do not current ly ant ic ipate that current or future regu latory targets for such GHG 

reduct ion or future greenhouse gas emiss ion caps wou ld have a mater ia l adverse e ffect on our overa l l 

operat ions .  Magna par t ic ipates in the Carbon Disc losure Pro jec t ,  a not-for -prof it  pro ject des igned to prov ide 

investors wi th informat ion re la t ing to corporate greenhouse gas emiss ions ,  water use and perceived corporate 

r isk due to c l imate change. 
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Corporate Social Responsibility 

We are committed to being a good corporate c i t izen and have backed-up our commitment with concrete ac t ions 

in f ive core areas :   

 

Contributing to Society & Community Development    
Corporate Giving 

We have a long h istory of suppor t ing soc ia l and char i tab le causes ,  pr imar i ly in the communit ies around the 

wor ld in wh ich our employees l ive and work .  

 

Our donat ions and sponsorships a re focused pr imar i ly on:  

•  Employee and Community Hea l th and Wellness ;   

 

•  Techn ica l and Vocat ional Tra in ing/Educat ion;  

 

•  Disaster Re l ie f and Refugee Aid;   

 

•  Culture ;  and 

 

•  Youth Sports .   

Employee Volunteer ism  

We a lso encourage the ef forts of those employees who devote the ir  t ime, energy and pass ion to mak ing a 

pos i t ive contr ibut ion to the ir  workplace and communit ies through direc t g iv ing,  spec ia l events ,  focused 

fundrais ing ,  vo lunteer work and other ac t iv it ies .  
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Occupational Health & Safety 
Safe and Healthfu l Working Environment 

Our employees are a key fac tor in our success and protec t ion of the ir  hea lth and we l l -be ing is important to us .  

We have long demonstra ted a s trong commitment to prov iding a safe and hea lth fu l work env ironment for our 

employees and v is i tors to our fac i l i t ies ,  as re inforced through our Employee ’s Char ter .  To the extent an 

employee be l ieves we have not fu l f i l led our promise to prov ide a safe and hea lth fu l work ing env ironment ,  he or 

she has numerous avenues to e levate the concern ,  inc luding our Employee Hot l ine .  Addit iona l ly ,  our HSE Pol icy 

ar t icu lates our goa l of be ing an industry leader in prov id ing a sa fe and hea lthfu l work ing env ironment .  Th is 

commitment is fu lf i l led through a regu lar program of hea l th and sa fety audi ts and inspect ions of our g loba l 

fac i l i t ies ,  cover ing hea l th ,  safe ty ,  industr ia l -hygiene,  indust r ia l ergonomics and emergency preparedness pol ic ies 

and act ion p lans .  The resu lts of our hea lth and sa fe ty audits and inspect ions are repor ted b i-annua l ly to and 

overseen by the EROC.  Our hea l th and sa fety depar tment ho lds regu lar conferences with representat ives of our 

manufac tur ing fac i l i t ies to re in force our commitment to prov id ing a safe and hea l thfu l work env ironment and 

share best prac t ices with respect to occupat iona l heal th and safety .  

Ergonomics  Program 

Ut i l iz ing in ternat iona l and regiona l standards ,  inc luding best pract ices ,  our Div is ions incorporate a management 

sys tem approach to control  r isk ,  ach ieve leg is lat ive compl iance and reduce acc idents .  Each Div is ion incorporates 

d i f ferent committees inc luding join t hea l th and sa fety ,  ergonomic and focus groups to pr ior i t ize and implement 

pract ices to address and contro l locat ion spec if ic hazards .  A key program for support ing employee we l l -be ing is 

our ergonomics program which a ims to reduce the r i sk of muscu loske leta l in jur ies .  Managed by the Div is ion ’s 

ergonomic commit tee and with the support and gu idance of corporate ergonomists ,  the program regu lar ly 

eva luates each Div is ion ’s per formance aga inst a set of  es tab l ished cr i ter ia .    

Environmental Responsibility & Stewardship 
We are committed to being an industry leader in envi ronmental prac t ices ,  inc luding e f f ic ient use of natura l 

resources ,  min imizat ion of waste s treams and emiss ions and innovat ion to reduce the env ironmental impact of 

our products .  We seek to comply with or ,  where reasonably poss ible ,  exceed env ironmenta l regu la tory 

requ irements and min imize the impact of our operat ions on the env ironment .  Al though our manufac tur ing 

fac i l i t ies are genera l ly not s ign if icant greenhouse gas emitters or water users ,  we part ic ipate in the Carbon 

Disc losure Pro ject ,  a not- for-prof it  pro jec t which prov ides investors wi th informat ion re la t ing to corporate 

greenhouse gas emiss ions ,  water use and perce ived corporate r i sk due to c l imate change.  

We mainta in an env ironmenta l compl iance program cons is t ing of regu lar th ird party and in terna l audits or 

inspect ions of our fac i l i t ies for compl iance with loca l regu lat ions ,  our interna l corporate standards and industry 

best prac t ices .  The resu l ts of our env ironmenta l program are reported b i-annua l ly to and are overseen by the 

EROC. A more deta i led d iscuss ion of our env ironmenta l compliance program and the requ irements of our HSE 

Pol icy can be found above under “Sect ion 3 .  Desc r ipt ion of the Bus iness – Env ironmental Matters” .  Our 

env ironmenta l depar tment holds regu lar conferences with representat ives from our manufactur ing fac i l i t ies to 

re in force our commitment to env ironmental respons ib i l i ty ,  keep our loca l and regiona l teams in formed of 

changing regu la t ions and to share best pract ices with respect to env ironmenta l compl iance and susta inabi l i ty 

in it ia t ives .   
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Sustainabil ity  Through Innovat ion 

One of the most impor tant ways we contr ibute to envi ronmental susta inabi l i ty is th rough deve lopment of 

automot ive technologies that support our customers ’ goa ls of produc ing veh ic les with reduced emiss ions and 

lower fue l consumpt ion.  Some recent examples of innovat ive products we have deve loped in connect ion with 

these goa ls can be found above under “Sect ion 3 .  Descr ipt ion of the Bus iness – Research & Deve lopment” .  

Waste E l iminat ion & Recycl ing 

Our Operat iona l Pr inc ip les ,  wh ich are posted in each of our fac i l i t ies global ly ,  inc lude waste and scrap 

e l iminat ion as a key pr inc ip le .  Waste reduct ion and scrap e l iminat ion wi l l  cont inue to be important 

cons iderat ions in our manufactur ing ac t iv i t ies ,  inc luding as par t of our ef for ts to implement Wor ld C lass 

Manufactur ing in our fac i l i t ies global ly .  One example of our waste reduct ion e fforts i s our “packaging and 

pack ing” in i t iat ive wh ich a ims to rep lace d isposable packaging with reusable packaging for our parts ,  as wel l  as ,  

redes ign ing product packaging to more e ff ic ient ly use space when transpor t ing products to our customers ;  

reduc ing the number of tr ips needed.  

Energy & Water  Reduct ion 

Many of our fac i l i t ies around the g lobe have deve loped s tructured energy teams tasked with achiev ing energy 

reduct ions through e ff ic iency improvements .  A number of our Div is ions have made impor tant incrementa l 

changes that have reduced our energy consumpt ion,  inc luding energy ef f ic ient l ight ing ret rof i ts ,  compressed a ir  

leak detect ion and repa ir ,  door upgrades to reduce heat loss ,  use of ce i l ing fans to b lend a ir  temperatures and 

prevent heat over-de l ivery and monitor ing of e lec tr ica l pane l e ff ic iency.  In addit ion,  a number of our Div is ions 

have under taken in i t iat ives to reduce water usage,  inc luding through use of recyc led water in the manufactur ing 

process .  These in it ia t ives are suppor ted at the corporate leve l ,  inc luding through: tra in ing courses des igned to 

promote stra tegies for reduced energy use;  an interna l energy sav ings co l laborat ion s i te which a l lows Div is ions 

to v iew implemented pro jects ,  assoc ia ted costs and sav ings and implementat ion recommendat ions ;  and our two 

energy “Champions” (Nor th Amer ica and Europe) who ident ify and promote energy reduct ion in it ia t ives .  

In 2016,  we received a Cont inuous Energy Improvement Award from Enbr idge Gas Dis tr ibut ion for our natura l 

gas sav ings,  env ironmenta l pract ices and energy-e ff ic iency in i t iat ives .   S ixteen of  our energy-ef f ic iency projec ts 

that have been implemented across Canada ach ieved an annual natura l gas sav ing of 2 .75 mi l l ion cubic metres ,  

the carbon emiss ion equ iva lent of p lant ing more than 1,600 trees .   

Respecting Employee Rights & Global Working Conditions 
We are committed to prov id ing working condit ions and standards that promote dign i f ied and respect fu l 

t reatment of a l l  of our employees globa l ly ,  as we l l as those with in our supply cha in .  Our Globa l Work ing 

Condit ions ,  together wi th our Code of Conduct proh ib i t use of ch i ld,  underage,  s lave or forced labour .  Among 

other th ings,  the Globa l Work ing Condit ions a lso ar t icu la te our be l ie f that workers have the r ight to associa te 

f ree ly and jo in labour un ions or workers ’ counc i ls in accordance with appl icab le laws.  Our Globa l Work ing 

Condit ions are an integra l part of our suppl ier package and a fa i lure by any of our suppl iers to comply with i ts 

terms can resu lt in the terminat ion by Magna of the supply re la t ionsh ip.    
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Supply Chain Responsibility 
Our  Expectat ions of  our  Suppliers 

Our contrac tua l arrangements wi th suppl ier s requ ire ,  among other th ings,  compliance with our Code of Conduct ,  

inc luding compl iance with laws,  respect for employee r ights and env ironmenta l respons ib i l i ty .  Our G lobal 

Work ing Condit ions (d iscussed above) are communicated to our suppl ier s and a fa i lure by any of our suppl iers 

to comply with i ts terms can resu lt in the terminat ion by Magna of the supply re la t ionsh ip.  We a lso support and 

are act ive ly par t ic ipat ing in automot ive industry e ffor ts to deve lop common industry standards re la t ing to 

bus iness ethics ,  env ironmenta l standards ,  work ing condit ions and employee r ights .  We wi l l  cont inue to engage 

with our suppl iers to ra ise awareness of the importance of soc ia l respons ib i l i ty in our supply cha in .    

Supplier  Divers i ty 

We part ic ipate in a number of suppl ie r d ivers ity in i t ia t ives and support i t  through our purchas ing ac t iv i t ies .   To 

further suppor t our suppl ier d ivers i ty e fforts ,  we part ic ipate as a corporate member of a number of indust ry-

recogn ized suppl ier d ivers ity organ izat ions .    

Confl i c t  Minerals  

Cons istent with the approach taken by our customers ,  suppl ie rs and other fe l low members of the Automot ive 

Industry Act ion Group, we are engaged in an annua l process of determining whether any products wh ich we 

make or buy contain such “conf l ic t minera ls ” .  Our latest conf l ic t minera ls report i s ava i lable on our webs ite 

www.magna.com and on the SEC ’s EDGAR websi te (www.sec .gov/edgar) .  We cont inue to work with our suppl iers 

to increase awareness ,  and accuracy,  o f “conf l ic t minera ls” report ing requ irements and, through our membersh ip 

in the Conf l ic t Free Sourc ing In i t iat ive (CFSI ) ,  support cont inu ing cross- industry e fforts to ident ify and va l idate 

conf l ic t - free smelters and re f iners .   
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Ethics & Legal Compliance 

We str ive to be an  eth ica l and respons ib le corporate c it izen and are commit ted to conduct ing bus iness in a 

lega l and eth ica l manner globa l ly .  Our Ch ie f Execut ive Off ice r ,  and our Execut ive and Group Management ,  have 

communicated and cons is tent ly re in forced our c lear and unequ ivoca l compl iance expecta t ions through a l l leve ls 

of our organ iza t ion.  Our Code of Conduct ,  wh ich appl ies equa l ly to a l l of our Direc tors ,  o ff icers and employees ,  

ar t icu lates our compl iance-or iented va lues and our expectat ions genera l ly .  I t  a lso establ i shes our s tandards of 

conduct in a number of spec i f ic areas ,  inc luding:   

•  employment prac t ices and employee r ights ;   

•  respect for human r ights ;   

•  compl iance with law, genera l ly ;   

•  conduct ing bus iness wi th in tegr i ty ,  fa irness and respect ;   

•  fa ir  dea l ing,  inc luding proh ibi t ion on g iv ing or rece iv ing br ibes ;   

•  accurate f inanc ia l repor t ing ;   

•  s tandards of conduct for sen ior f inanc ia l of f icers ;   

•  proh ibi t ion on ins ider trading and der iva t ive monet iza t ion t ransac t ions ;   

•  t ime ly publ ic d isc losure of mater ia l informat ion;   

•  compl iance with ant itrust and compet it ion laws;   

•  env ironmenta l respons ib i l i ty ;   

•  occupat iona l heal th and safety ;   

•  management of conf l ic ts of  in terest ;   

•  protect ion of employees ’ conf ident ia l in format ion;  and 

•  compl iance with our corporate pol ic ies .  

The Code of Conduct ,  wh ich is d isc losed on the corporate governance sect ion of our webs i te  (www.magna.com)  

and posted on our employee in tranet in 24 di f ferent languages,  is admin istered and overseen by the EROC. The 

Code of Conduct i s rev iewed every two years and proposed amendments must be approved by our Board.  We 

have also supplemented and re inforced the requ irements of the Code of Conduct through the adopt ion of 

po l ic ies cover ing:  br ibery and improper payments ;  too l ing pract ices ;  g i f t s and enterta inment ;  ant i -reta l iat ion ;  

care fu l communicat ion;  conf l ic ts of in teres t and ant i- trust and compet it ion laws.   

In order to he lp our employees unders tand the va lues ,  standards and pr inc ip les under ly ing the Code of 

Conduct ,  we have implemented an eth ics and lega l compl iance program (“ELC Program”) wh ich inc ludes both 

l ive and on l ine tra in ing .  On l ine tra in ing was ro l led-out in 2012,  and cont inues to be a key element of our 

t ra in ing program. We have a lso deve loped specia l ized compl iance tra in ing modules wh ich target spec i f ic 

funct iona l audiences and high-r isk regions.  In addit ion to prov id ing t ra in ing on lega l compl iance and eth ics 

topics genera l ly ,  these spec ia l ized programs are des igned to be interact ive and incorporate rea l- l i fe scenar ios 

and exerc ises ,  wh ich we bel ieve ampl if ies our compl iance expecta t ions and resonates more powerfu l ly wi th 

part ic ipants .     
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The EROC oversees our ELC Program, which a ims to ass is t employees in understanding the va lues ,  standards and 

pr inc ip les under ly ing the Code of Conduct ,  as we l l as the appl icat ion of such values ,  standards and pr inc iples to 

rea l- l i fe s ituat ions encountered by employees in d if ferent ro les .  The g loba l implementat ion of the program is 

superv ised by the Magna Compl iance Counc i l ,  a body that inc ludes key corporate of f icers represent ing our 

f inance,  lega l ,  human resources ,  operat ions ,  in terna l audit ,  sa les and market ing and eth ics & compl iance 

funct ion.  The Compl iance Counc i l is tasked with ,  among other th ings,  prov id ing overa l l d irect ion for our 

compl iance program, approv ing key in it ia t ives and ensur ing that the requ ired e lements of our compl iance 

program are be ing carr ied out globa l ly by our cross- funct iona l product group Compl iance Commit tees .  These 

product group Compl iance Committees are suppor ted by cross-funct iona l reg iona l Compl iance Commit tees .  

We formed the North Amer ican Automotive Compl iance Roundtable (“ACR”) to benchmark and share compl iance 

best prac t ices with our customers and Tier 1 compet itors .  The North Amer ican ACR current ly has 12 members 

inc luding Ford,  GM and Chrys ler who meet in-person three t imes per year in Detro it .  Due to the success of  the 

Nor th Amer ican ACR, we a lso formed the European Automot ive Compl iance Roundtable ,  wh ich current ly has 13 

members inc luding Da imler ,  Ford and Genera l Motors/Ope l .   

We a lso mainta in a conf ident ia l and anonymous whist le-b lowing l ine known as the Good Bus iness Line ( “GBL”) ,  

wh ich is overseen by our Audit Committee .  The GBL is ava i lab le for employees and other s takeholders such as 

customers and suppl ier s to make submiss ions 24 hours per day,  seven days a week,  in over 20 languages ,  by 

phone, ma il or on l ine (www.magnagbl .com) .  Submiss ions are rece ived and tracked by an independent th ird-par ty 

serv ice prov ider .   Reports to the GBL are rev iewed by our In terna l Audit and Corporate Lega l depar tments and, 

when appropr ia te ,  an invest igat ion is conducted.  The V ice-Pres ident ,  Interna l Audit together with our Corporate 

Lega l department superv ises a l l  GBL-re lated invest igat ions .  The Audit Commit tee rece ives quar ter ly 

presentat ions regard ing GBL ac t iv i ty and deta i l s of submiss ions are d iscussed by the head of In terna l Audit wi th 

the Audit Commit tee without members of Management present .  We have a lso recent ly launched an in terna l s i te 

for employee se l f -d isc losure of any conf l ic t of interest .   

Our other e th ics and lega l compl iance in i t iat ives inc lude r isk assessments focused on ident i fy ing and mit igat ing 

areas of compl iance r i sk ,  as we l l as due d i l igence on those suppl iers and vendors who in terac t wi th government 

of f ic ia ls on our beha lf to ensure that they do not have a past h is tory of corrupt ion and br ibery .  

In 2016,  the EROC oversaw the retent ion of an externa l th i rd party to prov ide an independent benchmark ing 

assessment of the struc ture and e ffec t iveness of our ELC Program.  The assessment report conf irmed that 

Magna mainta ins an ELC Program that ref lected both a h igh ly commendable “ tone from the top” and a great 

dea l of thought fu l and r igorous design and implementat ion of the var ious program measures .    

Intellectual Property 
We own and use numerous patents and patent appl ica t ions in connect ion with our operat ions .   We are a lso 

l icensed to use patents or technology owned by others .   From t ime to t ime, c la ims of patent in fr ingement are 

made by or aga inst us .   None of the c la ims aga inst us has had, and we be l ieve that none of the current c la ims 

wi l l  have,  a mater ia l adverse ef fec t upon us .   Whi le in the aggregate our patents and l icenses are cons idered 

impor tant in the operat ion of our bus iness ,  we do not cons ider them of such impor tance that the expiry of any 

one patent or l icense would mater ia l ly a ffec t our business .   
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Risk Factors 

The industry in wh ich we compete and the bus iness we conduct are subject to a number of r isks and 

uncer ta int ies .   These r isks and uncer ta int ies ,  together wi th a number of assumptions under l ie the forward-

look ing statements made in th is Annua l Informat ion Form.  In order to fu l ly unders tand these r isks ,  

uncer ta int ies and assumpt ions,  you shou ld carefu l ly cons ider the fo l lowing r isk factors in addi t ion to other 

in format ion inc luded in th is Annua l In format ion Form.  

A worsening o f  economic and pol i t i cal  condi t i ons may  resul t  in  lower consumer con f idence.  Lower consumer 
con f idence could resul t  in  a decl ine in  p roduct ion volumes as a resul t  o f  lower consumer demand which 
could have a mater ia l  adverse ef fec t  on our pro f i tab i l i t y.  

The g loba l automot ive industry is cyc l ica l ,  w i th the potent ia l for reg iona l di f ferences in t iming of expans ion and 

contrac t ion.  A worsen ing of  economic or pol it ica l condit ions in North Amer ica ,  Europe or As ia ,  inc luding 

through r is ing interest rates or inf lat ion ,  r i s ing unemployment ,  increas ing energy pr ices ,  dec l in ing rea l es ta te 

va lues ,  increased vo lat i l i ty in g lobal capita l markets ,  internat iona l conf l ic ts ,  sovere ign debt concerns ,  an 

increase in protect ion ist trade measures ,  co l lapse of mult i latera l trade or currency un ions and/or other factors ,  

may resu l t in lower consumer conf idence.  Lower consumer conf idence typ ica l ly resu lts in lower vehic le sa les 

leve ls ,  wh ich in turn wou ld typ ica l ly resu l t in lower veh ic le product ion leve ls .  A s ign if icant dec l ine in veh ic le 

product ion vo lumes from current leve ls cou ld have a mater ia l adverse ef fec t on our prof i tab i l i ty .  

The growth of protect ionist sent iments and implementat ion of measures which impede the free movement 

of goods, serv ices,  people and capital could have a mater ia l adverse effect on our operat ions and 

prof itabi l i ty .  

The e lect ion of protec t ion is t governments cou ld lead to the withdrawa l of some countr ies from, or 

renegot ia t ion of ,  mult i latera l trade,  economic or currency regimes such as the European Un ion,  Nor th Amer ican 

Free Trade Agreement and Trans-Pac i f ic Par tnersh ip.  The automobi le industry is a h igh ly globa l ized industry 

wh ich is current ly dependent on open borders and the free movement of goods,  se rv ices ,  people and capi ta l ,  

part icu lar ly in Europe and Nor th Amer ica .  The cont inued growth of protect ion ist sent iments and implementat ion 

of measures wh ich impede the free movement of goods,  serv ices ,  people and capi ta l cou ld have a mater ia l 

adverse ef fec t on our operat ions ,  prof itab i l i ty or resul ts of operat ions .  

The uncerta inty created by rapid ly changing economic or pol it ical condit ions could have a materia l adverse 

effect on our profitabi l ity or f inanc ia l condit ion. 

The uncerta in ty created by rap id ly changing economic or pol i t ica l condit ions may impact our ab i l i ty to p lan 

e ffect ive ly for our bus iness over the short- and medium-terms.  For example ,  we may estab l i sh product ion 

capac ity at d if ferent fac i l i t ies ,  inc luding our complete veh ic le assembly operat ions in Austr ia ,  based on 

product ion vo lumes which fa i l  to mater ia l ize .  A mater ia l var ia t ion between our plann ing assumpt ions and actua l 

outcomes could have a mater ia l adverse e f fect on our prof itab i l i ty or f inanc ia l condit ion.  
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Signi f i cant l ong-term f luctuat ions in  re la t ive cur rency values could have an adverse ef fec t  on our 
p ro f i tab i l i t y and f i nancia l  condi t ion,  and could adversely impact our compet i t i veness in  cer ta in regions.  

Although our f inanc ia l resu lts are repor ted in U.S.  do l lar s ,  a s ign if icant por t ion of our sa les and operat ing costs 

are rea l ized in Canadian dol lar s ,  euros ,  Br i t ish pounds and other currenc ies .  Our prof itab i l i ty i s af fec ted by 

movements of the U.S.  do l lar aga inst the Canadian dol lar ,  the euro,  the Br i t i sh pound and other currenc ies in 

wh ich we generate revenues and incur expenses .  S ign i f icant long-term f luc tuat ions in re la t ive currency va lues ,  

in part icu lar a s ign i f icant change in the re lat ive va lues of the U.S.  do l lar ,  Canadian dol lar or euro ,  cou ld have 

an adverse ef fec t on our prof itab i l i ty and f inanc ia l condit ion and any susta ined change in such re lat ive currency 

va lues cou ld adverse ly impact our compet it iveness in cer ta in geographic regions.  

Our p ro f i tab i l i t y could be mater ia l l y adversel y a f fe cted by f ines or  penal t ies imposed by an t i t rus t  and 
compet i t ion regula to ry author i t i es,  inc luding Braz i l i an ant i t rus t  au thor i t i es.   

The automotive industry has in recent years been the subjec t of increased government enforcement of ant i trus t 

and compet it ion laws,  par t icu lar ly by the Un ited States Department of Just ice and the European Commiss ion .   

Ant itrust en forcement proceedings can of ten cont inue for severa l years .  Where wrongfu l conduct is found, the 

re levant ant itrust author i ty can,  depending on the jur isd ict ion,  in it ia te admin ist ra t ive or cr imina l lega l 

proceedings and impose admin is trat ive or cr imina l f ines or pena lt ies .  

In September 2014,  the Conse lho Admin is tra t ivo de Defesa Economica ,  Brazi l ' s Federa l compet it ion author ity ,  

a ttended at one of the Company' s operat ing Div is ions in Braz i l  to obta in in format ion in connect ion with an 

ongoing ant itrust invest igat ion re la t ing to suppl iers of  automot ive door la tches and re la ted products .  

At th is t ime, management is unable to predic t the durat ion or outcome of the Brazi l ian invest igat ion,  inc luding 

whether any of our operat ing Div is ions wi l l  be found l iable for any v io lat ion of law or the extent or magn itude 

of any l iab i l i ty ,  i f  found to be l iab le .   

The Company's po l icy is to comply with a l l appl icab le laws,  inc luding ant itrust and compet i t ion laws.  The 

Company has in it ia ted a g loba l rev iew focused on ant i trust r i sk led by a team of external counsel .  I f  any 

ant itrust v io la t ion is found as a resu l t of such rev iew, a regu la tory invest igat ion or otherwise ,  Magna cou ld be 

subjec t to f ines ,  pena l t ies ,  rest itu t ion set t lements and c iv i l ,  admin istra t ive or cr imina l lega l proceedings that 

could have a mater ia l adverse ef fec t on Magna's prof i tab i l i ty in the year in wh ich any such f ine or pena lty i s 

imposed or the outcome of  any such proceeding is determined. Addit iona l ly ,  Magna cou ld be subject to other 

consequences ,  inc luding reputat iona l damage, wh ich could have a mater ia l adverse ef fec t on our operat ions .  

Our p ro f i tab i l i t y may be adversel y a f fected by p rogr am launch d i f f i cu l t i es.  

The launch of new bus iness is a complex process ,  the success of wh ich depends on a wide range of factors ,  

inc luding the product ion readiness of our and our suppl ier s '  manufactur ing fac i l i t ies ,  as we l l as fac tors re la ted 

to manufac tur ing processes ,  too l ing,  equ ipment ,  employees ,  in i t ia l product qua l i ty and other fac tors .  Our fa i lure 

to success fu l ly launch mater ia l new or takeover bus iness cou ld have a mater ia l adverse ef fec t on our 

prof itab i l i ty .  
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Our inabi l i t y to  tu rn around underper fo rming operat ions could have a mater ia l  adverse ef fec t  on our 
p ro f i tab i l i t y and operat ions.  

Although we are work ing to turn around underper forming operat ing Div is ions ,  there is no guarantee that we 

wi l l  be success fu l in doing so in the shor t to medium term or that the expected improvements wi l l  be fu l ly 

rea l ized or rea l ized at a l l .  We may a lso exper ience underperformance at operat ing Div is ions not current ly 

exper ienc ing any issues .  S ign if icant underperformance of one or more operat ing Div is ions cou ld have a mater ia l 

adverse ef fec t on our prof itab i l i ty and operat ions .  

Our inabi l i t y to  of fse t  p r ice  concessions o r  addi t io na l  cos ts f rom our cus tomers could have a mater ia l  
adverse e f fect  on our p rof i tab i l i t y.  

We face ongoing pr ic ing pressure from automobi le manufac turers ,  inc luding through: long-term supply 

agreements with mutua l ly agreed pr ice reduct ions over the l i fe of the agreement ;  incrementa l annua l pr ice 

concess ion demands;  pressure to absorb costs re la ted to product des ign,  engineer ing and tool ing and other 

i tems prev ious ly paid for di rec t ly by automobi le manufacturers ;  pressure to assume or offset commodit ies cost 

increases ;  and re fusal to fu l ly of fse t inf la t ionary pr ice increases .  Automobi le manufac turers possess s ign if icant 

leverage over the ir  suppl iers due to the ir  purchas ing power and the h igh ly compet i t ive nature of the 

automot ive supply indust ry .  As a resul t of the broad por tfol io of parts we supply to our s ix la rgest customers ,  

such customers may be able to exert greater leverage over us as compared to our compet itors .  We at tempt to 

of fse t pr ice concess ions and costs in a number of ways ,  inc luding through negot iat ions with our customers ,  

improved operat ing e f f ic ienc ies and cost reduct ion ef forts .  Our inabi l i ty to fu l ly of fse t pr ice concess ions or 

costs prev ious ly pa id for by automobi le manufacturers cou ld have a mater ia l adverse e ffec t on our prof i tab i l i ty .   

Warranty and recal l  costs could have a mater ia l  adve rse e f fec t  on our p ro f i tab i l i t y and f inancial  condi t ion.  

 

Our customers cont inue to demand that we bear the cost of the repa ir  and replacement of defect ive products 

wh ich are e i ther covered under the ir  warranty or are the subject of a reca l l by them. Warranty prov is ions are 

estab l ished based on our best es t imate of the amounts necessary to set t le ex ist ing or probable c la ims on 

product defect issues .  Reca l l costs are costs incurred when government regu lators and/or our customers dec ide 

to reca l l a product due to a known or suspected per formance issue and we are requ ired to par t ic ipate e i ther 

vo luntar i ly or invo luntar i ly .  Current ly ,  under most customer agreements ,  we on ly account for ex is t ing or 

probable warranty c la ims.  Under cer ta in powertra in systems programs and cer ta in complete veh ic le engineer ing 

and assembly contrac ts ,  we record an est imate of fu ture warranty-re la ted costs based on the terms of the 

spec i f ic customer agreements and the spec i f ic customer ' s ,  or our own, warranty exper ience.  Whi le we possess 

cons iderable h istor ica l warranty and reca l l data and exper ience with respect to the products we current ly 

produce,  we have l i t t le or no warranty and recal l data wh ich a l lows us to estab l i sh accurate est imates of ,  or 

prov is ions for ,  future warranty or reca l l costs re lat ing to new products ,  assembly programs or technologies 

be ing brought in to product ion or acqu ired by us .  The obl igat ion to repa ir  or rep lace such products cou ld have 

a mater ia l adverse ef fec t on our prof i tab i l i ty and f inanc ia l condit ion.  
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Our fa i l ure to successfu l ly i dent i f y,  comple te and in tegrate acquis i t ions could have a mater ia l  adverse ef fec t  
on our pro f i tab i l i t y.  

We in tend to cont inue to pursue acqu is i t ions in those product a reas wh ich we have ident if ied as key to our 

bus iness s trategy.  However ,  we may not be able to ident ify su itab le acqu is i t ion targets or success fu l ly acqu ire 

any su itab le targets wh ich we ident ify .  Addit iona l ly ,  we may not be able to success fu l ly integrate or ach ieve 

ant ic ipated synerg ies from those acqu is i t ions wh ich we do complete and/or such acqu is i t ions may be d i lu t ive in 

the short to medium term, wh ich cou ld have a mater ia l adverse ef fec t on our prof itab i l i ty .  

The comple t ion o f  acquis i t ions may increase our r isk  pro f i l e which could have a mater ia l  adverse e f fect  on 
our p ro f i tab i l i t y.  

The successfu l complet ion of one or more s ign if icant acqu is i t ions cou ld increase our r i sk prof i le ,  inc luding 

through the assumpt ion of incrementa l regu la tory/compl iance,  pr ic ing,  supply cha in ,  commodit ies ,  labour 

re la t ions ,  l i t igat ion ,  env ironmenta l ,  pens ions,  warranty ,  reca l l ,  IT ,  tax or other r isks .  A l though we seek to 

conduct appropr ia te leve ls of due d i l igence on our acqu is it ion targets ,  these effor ts may not a lways prove to be 

su f f ic ient in ident i fy ing a l l r isks and l iab i l i t ies re la ted to the acqu is i t ion ,  inc luding as a resu l t of :  l imited access 

to informat ion;  t ime constra in ts for conduct ing due di l igence;  inabi l i ty to access target company fac i l i t ies 

and/or personne l ;  or other l imita t ions in the due d i l igence process .  Addit iona l ly ,  we may ident ify r isks and 

l iabi l i t ies through our acqu is i t ion due d i l igence e f for ts that we are not ab le to su f f ic ient ly mit igate through 

appropr ia te contrac tua l protec t ions .  The rea l iza t ion of any such r isks cou ld have a mater ia l adverse e ffect on 

our prof i tab i l i ty .  

Shi f ts in  market share away f rom our top cus tomers  c ould have a mater ia l  adverse ef fec t  on our pro f i tab i l i t y.  

Although we supply par ts to a l l of the leading automobi le manufac turers ,  a s ign i f icant major ity of our sa les are 

to s ix customers :  Genera l Motors ,  Ford,  F ia t Chrys ler ,  Daimler ,  BMW and Volkswagen. Whi le we have d ivers i f ied 

our customer base somewhat in recent years and continue to a ttempt to further d ivers i fy ,  there is no assurance 

we wi l l  be success fu l .  Sh i fts in market share away from our top customers cou ld have a mater ia l adverse ef fec t 

on our prof i tab i l i ty .  

Shi f ts in  market shares among vehic les or  vehic le se gments or  sh i f ts  away f rom vehic les on which we have 
s igni f ican t con ten t could have a mater ia l  adverse ef fect  on our prof i tab i l i t y.  

Whi le we supply par ts for a wide var iety of veh ic les produced globa l ly ,  we do not supply par ts for a l l  veh ic les 

produced, nor is the number or va lue of parts even ly distr ibuted among the veh ic les for wh ich we do supply 

parts .  Sh i ft s in market shares among veh ic les or veh ic le segments ,  par t icu lar ly sh i fts away from veh ic les on 

which we have s ign if icant content and sh if ts away from veh ic le segments in which our sa les may be more 

heav i ly concentrated,  cou ld have a mater ia l adverse e ffect on our prof i tab i l i ty . 

We may no t be able to grow our business w i th Japanese,  Korean and Chinese-based automot i ve cus tomers,  
o r  grow our business enough w i th such cus tomers to o f fset  po ten t ia l l y s lower growth w i th our largest  
cus tomers,  which could mater ia l l y adversel y a f fec t  our p ro f i tab i l i t y.  

In l ight of the amount of bus iness we current ly have with our largest customers in Nor th America and Europe, 

our opportun i t ies for incrementa l growth with these customers may be l imited.  The amount of business we have 

with Japanese,  Korean and Ch inese-based automobi le manufac turers general ly lags that with our largest 
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customers ,  due in part to the ex is t ing re la t ionsh ips between such automobi le manufac turers and the ir  pre ferred 

suppl ie rs .  There is no cer ta in ty that we can ach ieve growth with As ian-based automobi le manufac turers ,  nor that 

any such growth wi l l  of fset s lower growth we may exper ience with our largest customers in North Amer ica and 

Europe. As a resu lt ,  our inabi l i ty to grow our bus iness with As ian-based automobi le manufacturers cou ld have a 

mater ia l adverse ef fec t on our prof i tab i l i ty .  

We are exposed to a number o f  r isks re la ted to condu ct ing business in  fo re ign count r ies.  The occur rence of  
any such r isks could have an adverse e f fect  on our opera t ions,  f inancial  condi t ion and pro f i tab i l i t y.   

Whi le we cont inue to expand our manufac tur ing footpr int wi th a v iew to tak ing advantage of oppor tun it ies in 

markets such as China,  India ,  Eastern Europe and other non-trad it iona l markets for us ,  we cannot guarantee that 

we wi l l  be able to fu l ly real ize such opportun i t ies .  Addit iona l ly ,  the estab l ishment of manufactur ing operat ions 

in new markets carr ies it s own r isks ,  inc luding those re la t ing to:  po l i t ica l ,  c iv i l  and economic ins tab i l i ty and 

uncer ta inty ;  corrupt ion r isks ;  h igh in f lat ion and our ab i l i ty to recover in f lat ion-re la ted cost increases ;  t rade,  

customs and tax r isks ;  expropr ia t ion r isks ;  currency exchange rates ;  currency contro ls ;  l imitat ions on the 

repat r iat ion of funds;  insu ff ic ient in fras tructure ;  compet i t ion to at trac t and reta in qua l i f ied employees ;  and 

other r i sks assoc iated with conduct ing bus iness internat iona l ly .  Expans ion of our bus iness in non-trad i t iona l 

markets is an impor tant e lement of our strategy and, as a resu l t ,  our exposure to the r isks descr ibed above may 

be greater in the future .  The l ike l ihood of such occurrences and the ir  potent ia l e ffect on us vary from country 

to country and are unpredictab le ,  however ,  the occurrence of any such r isks cou ld have an adverse ef fec t on 

our operat ions ,  f inanc ia l condit ion and prof i tab i l i ty .  

Fai lure to successfu l ly compete with exist ing or new compet itors could have an adverse effect on our 

operat ions and prof itabi l ity .  

The automotive supply industry is h igh ly compet i t ive and becoming more so.  As a resu lt of our divers i f ied 

automot ive bus iness ,  some of our compet i tors have greater market share than we do in product areas such as 

e lec tron ics or geograph ic regions such as As ia ,  or increas ing market share in such product areas or geograph ic 

regions wh ich are exper ienc ing h igher growth rates .  With the growing importance of e lec tron ics in the 

automot ive va lue cha in ,  a number of e lec tron ics and semiconductor compan ies have entered or expanded the ir  

presence in the automot ive industry .  Addit iona l ly ,  d isrupt ive technology innovators a re deve loping h igh-va lue 

product and serv ice offe r ings wh ich trad it iona l automot ive suppl ie rs may not be able to match .  Fa i lure to 

success fu l ly compete with ex ist ing or new compet itors ,  inc luding fa i lure to grow sa les of our e lec tron ics 

products or serv ices a t or above the ra te of growth of e lec tron ics content ,  could have an adverse ef fec t on our 

operat ions and prof itab i l i ty .  

Our prof itabi l i ty and f inanc ial condit ion could be mater ia l ly adversely affected i f we are unsuccessful  in 

cons istent ly deve loping innovat ive products and processes.  

Whi le we cont inue to invest in technology and innovat ion which we be l ieve wi l l  be cr it ica l to our long-term 

growth,  the automot ive industry is exper ienc ing rap id technologica l change and s igni f icant d isrupt ion.  Our 

ab i l i ty to ant ic ipate changes in technology and to success fu l ly deve lop and in troduce new and enhanced 

products and/or manufactur ing processes on a t ime ly bas is wi l l  be a s ign i f icant factor in our ab i l i ty to remain 

compet it ive .  I f  we are unsuccess fu l or are less successfu l than our compet i tors in cons istent ly deve loping 

innovat ive products and/or processes ,  we may be p laced at a compet i t ive d isadvantage,  wh ich cou ld have a 

mater ia l adverse ef fec t on our prof i tab i l i ty and f inancia l condit ion.  
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Real izat ion of one or more r isks related to our powertra in or e lect ronics area could have a mater ial adverse 

effect on our profitabi l ity ,  f inanc ia l condit ion or operat ions.  

The r isk prof i le of our bus iness is changing with the growing impor tance to us of product areas such as 

powertra in and e lectronics .  As our bus iness evolves ,  we may face new or he ightened r isks ,  inc luding:  cha l lenges 

in quoting for prof itab le re turns on products with leading-edge technologies for wh ich we may not have 

s ign if icant quot ing exper ience;  increased warranty and reca l l r isks on new products and leading-edge 

technologies ;  increased product l iab i l i ty r isks on sa fe ty-re la ted products or systems; he ightened r isk of 

technologica l obso lescence of some of our products ,  processes and/or assets ;  and d i f f icu l t ies in a ttrac t ing or 

re ta in ing employees with cr it ica l sk i l ls in h igh-demand areas .  Rea l iza t ion of one or more such r isks cou ld have a 

mater ia l adverse ef fec t on our prof i tab i l i ty ,  f inanc ia l condit ion or operat ions .  

Our short - te rm pro f i tab i l i ty could be mater ia l l y adv ersel y a f fec ted by costs associated w i th sel l ing some of  
our p roduct l ines,  downsiz ing,  c losing o r  sel l ing some of  our opera t ions o r  other s igni f ican t,  non- recur r ing 
cos ts.  

We may se l l some product l ines and/or downs ize ,  c lose or se l l some of our operat ing Div is ions .  By tak ing such 

ac t ions ,  we may incur res truc tur ing,  downs iz ing and/or other s ign if icant non-recurr ing costs .  These costs may 

be h igher in some countr ies than others and cou ld have a mater ia l adverse e ffect on our prof itab i l i ty .  

A reduct ion in  outsourcing by our cus tomers,  or  the  loss o f  any mater ia l  p roduct ion o r  assembl y p rograms,  
combined w i th a fa i lu re to secure su f f i c ient  a l te rnat i ve p rograms,  could have a  mater ia l  adverse ef fec t  on 
our p ro f i tab i l i t y.  

We depend on the outsourc ing of components ,  modules and assembl ies ,  as we l l as complete vehic les ,  by 

automobi le manufac turers .  The extent of automobi le manufac turer outsourc ing is in f luenced by a number of 

factors ,  inc luding:  re lat ive cost ,  qua l ity and t ime l iness of product ion by suppl iers as compared to automobi le 

manufac turers ;  capac i ty u t i l i za t ion;  automobi le manufac turers '  percept ions regard ing the s trategic impor tance of 

cer ta in components/modules to them; labour re lat ions among automobi le manufacturers ,  the ir  employees and 

un ions;  and other cons iderat ions .  A reduct ion in outsourc ing by automobi le manufacturers ,  or the loss of any 

mater ia l product ion or assembly programs combined with the fa i lure to secure a l ternat ive programs with 

su f f ic ient volumes and margins ,  cou ld have a mater ia l adverse ef fec t on our operat ions and prof itab i l i ty .   

Work s toppages and o ther labour re la t ions d ispu tes c ould have a mater ia l  adverse e f fec t  on our opera t ions 
and pro f i tab i l i t y.  

Some of our manufac tur ing fac i l i t ies are un ion ized,  as are many manufactur ing fac i l i t ies of our customers and 

suppl ie rs .  Un ion ized fac i l i t ies are subject to the r isk of labour d isrupt ions f rom t ime to t ime, inc luding as a 

resu lt of restruc tur ing act ions taken by us ,  our customers and other suppl ier s .  We cannot predict whether or 

when any labour d isrupt ion may ar ise ,  or how long such a d isrupt ion cou ld las t .  A s ign i f icant labour d isrupt ion 

could lead to a lengthy shutdown of our or our customers '  and/or our suppl iers '  product ion l ines ,  wh ich could 

have a mater ia l adverse e ffect on our operat ions and prof i tab i l i ty .  
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Prolonged suppl y d isrupt ions could have a mater ia l  adverse e f fect  on our p rof i tab i l i t y.  

A disrupt ion in the supply of components to us f rom our suppl iers cou ld cause the temporary shut-down of our 

or our customers '  product ion l ines .  Any pro longed supply d isrupt ion,  inc luding due to the inabi l i ty to re-source 

or in-source product ion,  cou ld have a mater ia l adverse ef fec t on our prof itab i l i ty .  

Scheduled product ion shutdowns of  our customers’  p ro duct ion faci l i t ies could cause our sales and 
pro f i tab i l i t y to  f luc tuate wi th in a f iscal  year .  

Our bus iness is genera l ly not seasona l .  However ,  our sa les and prof i ts are c lose ly re lated to our automotive 

customers '  veh ic le product ion schedu les .  Our largest Nor th Amer ican customers typ ica l ly ha lt product ion for 

approx imate ly two weeks in Ju ly and one week in December .  In addit ion,  many of our customers in Europe 

typ ica l ly shut down veh ic le product ion dur ing port ions of August and one week in December .  These schedu led 

shutdowns of our customers ’ product ion fac i l i t ies cou ld cause our sa les and prof itab i l i ty to f luc tuate when 

compar ing f i sca l quarters in any g iven year .  

Terminat ion o r  non- renewal  o f  a p roduct ion purchase order by a  cus tomer could have an adverse e f fect  on 
our p ro f i tab i l i t y.  

Contrac ts f rom our customers cons ist of b lanket purchase orders wh ich genera l ly prov ide for the supply of 

components for a customer 's annua l requ irements for a part icu lar veh ic le ,  ins tead of a spec if ic quant ity of  

products .  These b lanket purchase orders can be terminated by a customer a t any t ime and, i f  terminated,  could 

resu lt in our incur r ing var ious pre-product ion,  engineer ing and other costs wh ich we may not recover from our 

customer and which cou ld have an adverse e ffect on our prof i tab i l i ty .  

Our inabil ity to offset commodit ies pr ice increases could have a mater ia l adverse effect on our 

prof itabi l i ty .  

Pr ices for cer ta in key raw mater ia ls and commodit ies used in our par ts ,  inc luding stee l and res in ,  can be 

vo lat i le .  To the extent we are unable to of fse t commodity pr ice increases by pass ing such increases to our 

customers ,  by engineer ing products wi th reduced commodity content ,  through hedging s tra tegies ,  or otherwise ,  

such addit iona l commodity costs cou ld have an adverse ef fec t on our prof itab i l i ty .  Some of our manufactur ing 

fac i l i t ies generate a s ign i f icant amount of scrap s tee l and recover some of the va lue through scrap s tee l sa les .  

Scrap stee l pr ices can a lso be vo la t i le .  Dec l ines in scrap s tee l pr ices from t ime to t ime cou ld have an adverse 

e ffect on our prof i tab i l i ty .  

Natural  d i sas ters or  o ther ca tas trophic events could  d is rup t  our supply o f  products to  our cus tomers which 
could have a mater ia l  adverse ef fec t  on our operat ions and pro f i tab i l i t y.  

Our manufac tur ing fac i l i t ies a re subject to r isks associa ted with natura l d isasters or other catas troph ic event ,  

inc luding f ires ,  f loods,  hurr icanes and earthquakes.  The occurrence of any of these d isas ters or catastrophic 

event cou ld cause the tota l  or par t ia l destruc t ion of our or our sub-suppl ier ’s manufac tur ing fac i l i ty ,  thus 

prevent ing us from supply ing products to our customers and disrupt ing product ion at the ir  fac i l i t ies for an 

indeterminate per iod of t ime. The inabi l i ty to prompt ly resume the supply of products fo l lowing a natural 

d isas ter or catastroph ic event at a manufactur ing fac i l i ty cou ld have a mater ia l adverse ef fec t on our operat ions 

and prof i tabi l i ty .  
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A s igni f i can t breach o f  our in format ion technology sys tems could d isrup t  our business and damage our 
repu tat ion w i th customers which cou ld have a mater ia l  adverse e f fec t  on our  company.  

The re l iab i l i ty and secur ity of our in format ion technology ( IT) systems is impor tant to our bus iness and 

operat ions .  A lthough we have estab l ished and cont inue to enhance secur i ty contro ls in tended to protect our IT 

sys tems and in fras tructure ,  there is no guarantee that such secur i ty measures wi l l  be ef fect ive in prevent ing 

unauthor ized phys ica l access or cyber-a ttacks .  A s igni f icant breach of our IT systems cou ld:  cause disrupt ions in 

our manufactur ing operat ions ;  lead to the loss ,  destruc t ion or inappropr iate use of sens it ive data ;  or resul t in 

thef t of our ,  our customers '  or our suppl iers ’ inte l lectua l proper ty or conf ident ia l in format ion.  I f  any of the 

foregoing events occurs ,  we may be subjec t to a number of consequences ,  inc luding reputat iona l damage, wh ich 

could have a mater ia l adverse ef fec t on our operat ions .  

An increase in  our pension funding obl iga t ions could  have a mater ia l  adverse e f fect  on our p rof i tab i l i ty and 
f inancial  condi t ion.  

Some of our current and former employees in Canada, the Un ited States and Germany part ic ipate in def ined 

benef i t pens ion p lans .  A lthough these p lans in Nor th Amer ica ,  and one of our German plans ,  have been c losed 

to new par t ic ipants ,  ex is t ing par t ic ipants in Canada and under such German plan cont inue to accrue benef i t s .  

Our def ined benef it pens ion plans in Germany are not funded and p lans in Canada and the Un ited Sta tes may 

not be fu l ly funded. Our pens ion funding obl igat ions in North Amer ica cou ld increase s ign if icant ly due to a 

reduct ion in p lan funding s ta tus caused by a var ie ty of factors ,  inc luding:  weak performance of capita l markets ;  

dec l in ing in teres t ra tes ;  fa i lure to ach ieve suf f ic ient investment re turns ;  investment r isks inherent in the 

investment port fo l ios of the p lans ;  and other factors .  A s ign i f icant increase in our pens ion funding obl igat ions 

could have an adverse e ffect on our prof itab i l i ty and f inanc ia l condit ion.  

Legal  c la ims and/or  regula tory act ions against  us co uld have a mater ia l  adverse e f fect  on our f inancial  
posi t ion.  

From t ime to t ime, we may become invo lved in regu la tory proceedings ,  or become l iab le for lega l ,  contractua l 

and other c la ims by var ious par t ies ,  inc luding customers ,  suppl ier s ,  former employees ,  c lass act ion p la int i f f s and 

others .  Depending on the nature or durat ion of any potent ia l proceedings or c la ims,  we may incur substant ia l 

costs and expenses and may be requ ired to devote s igni f icant management t ime and resources to the matters .  

On an ongoing bas is ,  we at tempt to assess the l ike l ihood of any adverse judgments or outcomes to these 

proceedings or c la ims,  a l though i t i s d i f f icu l t to predict f ina l outcomes with any degree of certa inty .  Except as 

d isc losed from t ime to t ime in our conso l idated f inanc ia l s tatements and/or our Management ’s D iscuss ion & 

Ana lys is ,  we do not be l ieve that any of the proceedings or c la ims to wh ich we are par ty wi l l  have a mater ia l 

adverse ef fec t on our prof itab i l i ty ;  however ,  we cannot prov ide any assurance to th is e f fect .   

Our p ro f i tab i l i t y may be mater ia l l y adversel y a f fec t ed by our inabi l i t y to  ut i l ize  tax losses o r  because of  tax 
exposures we face.  

We have incurred losses in some countr ies wh ich we may not be able to fu l ly or part ia l ly of fset aga inst income 

we have earned in those countr ies .  In some cases ,  we may not be able to ut i l ize these losses a t a l l  i f  we cannot 

generate prof i ts in those countr ies and/or i f  we have ceased conduct ing bus iness in those countr ies a ltogether .  

Our inabi l i ty to ut i l i ze tax losses cou ld mater ia l ly adverse ly a ffect our prof i tab i l i ty .  At any g iven t ime, we may 

face other tax exposures ar is ing out of changes in tax or trans fer pr ic ing laws,  tax reassessments or otherwise .  

To the extent we cannot implement measures to of fse t these exposures ,  they may have a mater ia l adverse e ffect 

on our prof i tab i l i ty .  
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We recorded s igni f i cant impai rment charges in  recent years and could record addi t ional  impai rment charges 
in  the future which could have a mater ia l  adverse ef fect  on our prof i tab i l i t y.  

We have in the past recorded s ign i f icant impa irment charges re lated to goodwil l  and long- l ived assets and may 

do so aga in in the future .  The ear ly terminat ion,  loss ,  renegot ia t ion of the terms of ,  or de lay in the 

implementat ion of ,  any s ign i f icant product ion contract cou ld be indicators of impa irment ,  as may the 

technologica l obso lescence of any of our products or product ion assets .  In addi t ion,  to the extent that forward-

look ing assumpt ions regard ing:  the impact of turnaround plans on underper forming operat ions ;  new bus iness 

oppor tun it ies ;  program pr ice and cost assumpt ions on current and fu ture bus iness ;  the t iming and success of 

new program launches;  and forecast product ion vo lumes;  are not met ,  any resul t ing impa irment loss cou ld have 

a mater ia l adverse ef fec t on our prof i tab i l i ty .  

An unant ic ipa ted deter iora t ion o f  economic condi t ion s could resul t  in  deple t ion of  our cash resources,  
which could have a mater ia l  adverse ef fec t  on our opera t ions and f i nancial  condi t ion.  

We be l ieve we wi l l  have suf f ic ient f inanc ia l resources ava i lab le to success fu l ly execute our bus iness p lan ,  even 

in the event of another g loba l recess ion s imi lar to that of 2008-2009. However ,  as a resu l t of the reduct ion of 

our excess cash in connect ion with our balance sheet s tra tegy,  we may have less f inanc ia l f lex ib i l i ty than we 

have had in the las t few years .  The occurrence of an economic shock not contemplated in our bus iness p lan ,  a 

rap id deter iora t ion of economic condit ions or a more pro longed recess ion than that exper ienced in 2008-2009 

could resu lt in the deplet ion of our cash resources ,  wh ich cou ld have a mater ia l adverse ef fec t on our 

operat ions and f inanc ia l condit ion.  

We may no t achieve re tu rns on investments which equa l  or  exceed past  returns which could mater ia l ly 
adversely a f fec t  our p ro f i tab i l i t y.  

In recent years ,  we have invested s ign if icant amounts of money in our bus iness through capi ta l expenditures to 

suppor t new fac i l i t ies ,  expansion of exist ing fac i l i t ies ,  purchases of product ion equ ipment and acqu is it ions .  

Returns achieved on such investments in the past are not necessar i ly ind ica t ive of the returns we may ach ieve 

on fu ture investments and our inabi l i ty to ach ieve re turns on future investments wh ich equal or exceed returns 

on past investments cou ld have a mater ia l adverse e ffect on our leve l of prof itab i l i ty .  

Trading p r ices of  our Common Shares are not  predic ta ble and may f l uc tuate s igni f ican t l y due to  a var ie t y o f  
fac tors,  many o f  which are  ou ts ide o f  our con tro l .  

Trading pr ices of our Common Shares cannot be predicted and may f luctuate s igni f icant ly due to a var iety of 

factors ,  many of wh ich are outs ide our contro l ,  inc luding:  general economic and stock market condit ions ;  

var ia t ions in our operat ing resu lts and f inanc ia l condit ion;  d i f ferences between our actua l operat ing and 

f inanc ia l resu l ts and those expected by investors and s tock ana lys ts ;  changes in recommendat ions made by 

s tock ana lys ts ,  whether due to factors re la t ing to us ,  our customers ,  the automot ive indust ry or otherwise ;  

s ign if icant news or events re la t ing to our pr imary customers ,  inc luding the re lease of veh ic le product ion and 

sales data ;  investor and s tock ana lyst percept ions about the prospects for our or our pr imary customers ’ 

respect ive bus inesses or the automot ive industry ;  and other factors .  
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Changes in  our mix o f  earn ings between jur i sd ict ions w i th lower tax rates and those w i th h igher tax rates 
could have a mater ia l  adverse ef fec t  on our pro f i tab i l i t y.   

Our e ffect ive tax rate var ies in each country in which we conduct bus iness .  Changes in our mix of earnings 

between jur isd ict ions with lower tax ra tes and those with h igher tax ra tes cou ld have a mater ia l adverse ef fec t 

on our prof i tab i l i ty .  

A downgrade in credi t  rat ings assigned to us could i mpact our cos t  o f  borrowing,  which could have an 
adverse e f fect  on our p rof i tab i l i t y and f inancial  condi t ion.  

The credi t rat ings current ly ass igned to us by DBRS, Moody’s and Standard & Poor ’s ,  or that may in the fu ture 

be ass igned to us by other ra t ings agenc ies ,  are subjec t to change in accordance with the cr ite r ia es tab l ished 

by such rat ings agenc ies .  There is no assurance that any rat ing ass igned to us wi l l  remain in ef fec t for any 

g iven per iod of t ime or that any ra t ing wi l l  not be rev ised or wi thdrawn ent ire ly by a ra t ing agency in the 

future .  A downgrade in the credit ra t ings ass igned to us by one or more ra t ing agenc ies cou ld increase our cost 

of borrowing or impact our ab i l i ty to renegot ia te loans made to us ,  wh ich cou ld have an adverse ef fec t on our 

prof itab i l i ty and f inanc ia l condit ion.  

Signi f i cant changes in  laws and governmental  regula t ions could have an adverse e f fec t  on our p ro f i tab i l i t y.   

A s ign i f icant change in the current regu latory env ironment in our pr inc ipa l markets cou ld have an adverse 

e ffect on our prof i tab i l i ty .   Addit ional ly ,  we cou ld be adverse ly a ffec ted by changes in tax or other laws which 

impose addit iona l costs on automobi le manufac turers or consumers ,  or more str ingent fue l economy and 

emiss ions requ irements on manufac turers ,  of sport-ut i l i ty veh ic les ,  l ight trucks and other veh ic les from which 

we der ive some of our sa les . 

Compl iance w i th envi ronmental  l aws and regulat ions could have an adverse e f fec t  on our f inancial  condi t ion 
o r  prof i tab i l i t y.  

We are subject to a wide range of env ironmenta l laws and regu la t ions re lat ing to a ir  emiss ions ,  wastewater 

d ischarge,  waste management and storage of hazardous substances .   We are a lso subject to env ironmenta l laws 

requ ir ing invest igat ion and c lean-up of env ironmenta l contaminat ion and are in var ious s tages of invest igat ion 

and c lean-up at our manufac tur ing fac i l i t ies where contaminat ion has been a l leged.  Es t imat ing env ironmenta l 

c lean-up l iab i l i t ies is complex and heav i ly dependent on the nature and extent of  h istor ica l informat ion and 

phys ica l data re lat ing to the contaminated s i tes ,  the complex ity of the contaminat ion,  the uncer ta inty of wh ich 

remedy to apply and the outcome of d iscuss ions with regu latory author i t ies re lat ing to the contaminat ion.  In 

addi t ion,  these env ironmenta l laws and regu la t ions are complex,  change frequently and have tended to become 

more s tr ingent and expensive over t ime. There fore ,  we may not have been, and in the fu ture may not be,  in 

complete compl iance with a l l such laws and regu la t ions and we may incur mater ia l costs or l iabi l i t ies as a resu lt 

of such laws and regu la t ions s ign i f icant ly in excess of  amounts we have reserved . To the extent that we incur 

l iabi l i t ies or costs in excess of the amounts we have reserved in order to comply with environmenta l laws and 

regu lat ions ,  such l iab i l i t ies or costs could have an adverse e ffec t on our f inanc ia l condit ion or prof itab i l i ty .  
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We could reduce or  suspend our d iv idend in the fu tu re.  

The dec lara t ion and payment of d iv idends,  inc luding the d iv idend rate ,  i s subject to the Board ’s discre t ion 

tak ing in to account our cash f low, capita l requ irements ,  our f inanc ia l condit ion and other factors the Board 

cons iders re levant .  These fac tors are ,  in turn ,  subject to var ious r isks ,  inc luding the r isk factors set out above.   

Whi le we a im to pay a cons istent d iv idend and inc rease the d iv idend ra te over t ime, our Board may in cer ta in 

c ircumstances determine that it  is in the best in terests of the Corporat ion to reduce or suspend the d iv idend. In 

such event ,  the trad ing pr ice of our Common Shares may be mater ia l ly af fec ted.  
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4. Dividends 

Dividends  Paid 

The fo l lowing tab le sets for th the cash d iv idends we have pa id or payable on our Common Shares for the las t 

three years .  

Per iod Payment  Date Record Date 
 
Amount  per  Common Share 

Calendar  2017 (to date ) March 24 March 10 $0 .275  

Ca lendar  2016 December 9 

September 9 

June  10 

March 24 

November 25 

August 26 

May 27 

March 11 

$0 .25 

$0 .25 

$0 .25 

$0 .25 

Ca lendar  2015 December 11 

September 11 

June  12 

March 27 

November 27 

August 28 

May 29 

March 13 

$0 .220 

$0 .220 

$0 .220 

$0 .220 

Calendar  2014 December 12 

September 12 

June  13 

March 28 

November 28 

August 29 

May 30 

March 14 

$0 .190 

$0 .190 

$0 .190 

$0 .190 

    

 

                                                                                                                                                                                                        

We in tend to cont inue paying a quarter ly d iv idend from our cash f low from operat ions ,  wi th the aim of 

regu lar ly increas ing the d iv idend cons is tent wi th our pract ice s ince 2010.  The dec larat ion and payment of 

d iv idends,  inc luding the d iv idend rate ,  i s rev iewed quar ter ly by our Board and is subjec t to the Board ’s 

d iscre t ion tak ing in to account our cash f low, capita l requ irements ,  our f inanc ia l condit ion and other factors they 

cons ider re levant .  See “Sect ion 3 .  Descr ipt ion of the Bus iness – R isk Factors” .  

Dividend Reinvestment  Plan (DRIP) 

Since 1994,  we have mainta ined a d iv idend re investment p lan in wh ich registered shareholders have the opt ion 

to purchase addit iona l Common Shares by invest ing the cash d iv idends pa id on the ir  shares .   
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5. Description of our Capital Structure          

 
Author ized Share Capital 

Our author ized share capita l cons is ts of an un l imited number of Common Shares and 99,760,000 Preference 

Shares ,  issuable in ser ies ,  a l l  wi th no par va lue.   As of March 24,  2017,  the Record Date for our Meet ing,  a tota l 

o f 381,164,066 Common Shares were issued and outs tanding. No Pre ference Shares have been issued or are 

outs tanding.  

The fo l lowing is a br ief descr ipt ion of the s ign i f icant a ttr ibutes of our author ized share capi ta l and is qua l i f ied 

in it s ent ire ty by re ference to the deta i led provis ions in our charter documents .  The attr ibutes of our Common 

Shares and our Preference Shares are set out in our char ter documents .     

Common Shares 

The holders of our Common Shares are ent i t led:  

•  to one vote for each Common Share he ld at a l l  meet ings of our shareholders ,  other than meet ings of 

the holders of another c lass or ser ies of shares ;  

•  to rece ive any d iv idends that may be dec lared by our Board,  subject to the preferent ia l r ights a ttach ing 

to any shares rank ing in pr ior i ty to our Common Shares ;  and 

•  to rece ive ,  af ter the payment of our l iab i l i t ies and subject to the r ights of the holders of any shares 

ranking in pr ior ity to our Common Shares ,  a l l  our proper ty and assets ava i lable for d istr ibut ion in the 

event of our l iqu idat ion,  disso lu t ion or winding-up, whether vo luntary or invo luntary ,  or any other 

d istr ibut ion of assets among our shareholders for the purpose of winding-up our a ffa i rs .  

Preference Shares 

Our Board may ,  without the approva l of any of our shareholders ,  f ix the number of shares in ,  and determine the 

attr ibutes of ,  an indiv idua l ser ies of Preference Shares and issue shares of such ser ies from t ime to t ime.  The 

shares of each such ser ies wi l l  be ent it led to a pre ference over our Common Shares ,  but wi l l  rank equal ly wi th 

the Pre ference Shares of every other ser ies wi th respect to the payment of d iv idends and in the d is tr ibut ion of 

a l l  our proper ty and assets ava i lab le for distr ibut ion in the event of our l iqu idat ion,  d isso lu t ion or winding-up, 

whether vo luntary or invo luntary ,  or any other d is tr ibut ion of assets among our shareholders for the purpose of 

winding-up our af fa ir s .  No Preference Shares have been issued or are outstanding and we do not current ly 

ant ic ipate issuing any such shares .  In the event we do issue Pre ference Shares in the fu ture ,  we wou ld expect to 

issue them so le ly for legi t imate f inanc ing purposes and not to b lock a change of contro l transact ion.  

Amendments to Share Provisions and Other Matters 
The prov is ions a ttach ing to our Prefe rence Shares ,  to a ser ies of our Preference Shares and to our Common 

Shares may not be deleted or var ied without the approva l of the holders of the c lass or ser ies concerned.  In 

addi t ion,  no shares of a c lass rank ing pr ior to or on a par ity wi th our Preference Shares ,  or our Common Shares 

may be created without the approva l of the holders of the c lass or each ser ies of the c lass concerned.  Any 

approva l requ ired to be g iven must be g iven by two-thi rds of the votes cast by those present or vot ing at a 

meet ing of the holders of the c lass or ser ies concerned du ly ca l led for that purpose in addit ion to any other 

consent or approva l requ ired by law.   
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Ratings 
As of the date of th is Annua l Information Form, we have been ass igned the ra t ings in the tab le be low: 

Credit  Rat ing Agency 
Issuer   
Rat ing 

Senior  Debt 
Rat ing 

Shor t-Term  
Debt  Rat ing 

Out look / 
Trend 

Domin ion Bond Rat ing Serv ice ( “DBRS”)1 A ( low) A ( low) R-1 ( low) Stab le 

Moody’s Investor Serv ices (Moody ’s) 2 A3 A3 P-2 Stable 

Standard & Poor ’s (S&P) 3 A- A- A-2 Stable 

 
No te s :   
 
( 1 )  DBRS ’ s  i s s ue r  and  s en i o r  deb t  r a t i n gs  a r e  bas ed  on  i t s  lo ng- te rm r a t in g  s c a le  th a t  r a nges  f r om “AAA ”  to  “D ”  wh i c h  r e p r e s en t s  

t he  r a nge  f r om an  i s s ue r  w i th  t he  h i gh e s t  c r e d i t  qu a l i t y  t o  one  th a t  h a s  f i l e d  u nde r  b an k r up tc y ,  i n s o l v enc y  o r  w ind i ng  up  
l e g i s l a t i on  o r  f a i l ed  t o  s a t i s f y  a n  ob l ig a t i on  a f t e r  e x haus t i ng  g r ace  pe r io ds .  A  r a t i ng  i n  t he  “A ”  r a t i ng  c a te go r y  i s  i n  th e  t h i r d  
h i gh e s t  c a te go r y  o f  t he  r e l e v an t  s c a l e  o f  e ig h t  ma jo r  c a tego r i e s  and  i s  c ons i de r e d  by  DBR S t o  b e  o f  good c r e d i t  qu a l i t y ,  w i th  
s ubs ta n t i a l  c a p ac i t y  f o r  pa ymen t  o f  f i n anc i a l  o b l i ga t io ns .  “H i gh ”  and  “ l ow ”  g r ade s  a r e  u sed  t o  in d i c a te  t he  r e l a t i v e  s t and ing  o f  
c r ed i t  w i th in  a  p a r t i c u l a r  r a t i n g  c a te go r y .   The  ab senc e  o f  on e  o f  th e se  de s i gn a t i ons  in d i c a te s  a  r a t i n g  wh i ch  i s  i n  t he  m idd l e  
o f  the  c a te go r y ,  e xc lu d in g  t he  AAA and  D  ca te go r i e s  f o r  wh i c h  the  “ h igh ” ,  “m idd l e ”  o r  “ l ow”  de s i gn a t i on s  a r e  no t  u se d .  T he  
DBR S r a t in g  t r e nds  p r o v i de  gu i dan ce  in  r e sp ec t  o f  DBR S '  op in i on  r e ga rd in g  the  ou t lo o k  f o r  the  r a t in g  in  qu e s t i on ,  w i th  r a t i ng  
t r e nds  f a l l i n g  in to  one  o f  th r ee  c a te go r i e s  -  “Pos i t i v e ” ,  “ S ta b l e ”  o r  “Nega t i ve ” .  T he  r a t i ng  t r end  in d i c a t e s  the  d i r e c t io n  in  
wh i ch  DBR S c ons i de r s  th e  r a t in g  i s  headed  s hou l d  p r e se n t  t endenc ie s  con t in ue ,  o r  i n  some  c a se s ,  u n l e s s  ch a l l e nges  a r e  
a dd re s s ed .  A  “Pos i t i ve ”  o r  “Nega t i v e ”  does  no t  ne ce s s a r i l y  i nd i c a te  a  r a t i n gs  c hange  i s  imm inen t ,  bu t  r a t he r  th e  t r end  
r e p r e sen t s  an  in d i c a t io n  th a t  t he r e  i s  a  g r e a t e r  l i ke l i h ood th a t  t he  r a t i ng  c ou l d  ch ange  in  t he  f u t u r e  th an  wou l d  b e  the  c a se  i f  
a  “ S t ab l e ”  t r e nd  was  a s s i gned .  
 
DBR S ’ s  s ho r t - te rm deb t  r a t i ng  i s  b a se d  on  i t s  commerc i a l  pape r  and  sho r t - t e rm deb t  r a t i n g  s c a le  tha t  r anges  f r om “R - 1  ( h ig h ) ”  
t o  “D ”  wh i c h  r e p r e s en t s  the  r a nge  f r om an  i s su e r  w i th  th e  h i ghe s t  c r ed i t  q ua l i t y  to  one  t ha t  h a s  f i l e d  u nde r  b an k r up tc y ,  
i n s o l vency  o r  w i nd i ng  up  l e g i s l a t io n  o r  f a i l e d  to  s a t i s f y  an  ob l ig a t io n  a f t e r  e xh au s t in g  g r a ce  p e r io ds .  A  r a t i ng  i n  t he  “R -1  
( l ow ) ”  c a te go r y  r e p r e se n t s  the  t h i r d  h i ghe s t  c a te go r y  o f  th e  r e l e v an t  s c a l e  o f  t en  ma j o r  c a t ego r i e s  a nd  i s  cons ide r e d  by  DBR S 
t o  be  o f  good c r ed i t  qu a l i t y ,  w i t h  s ubs t an t i a l  c ap ac i t y  f o r  p aymen t  o f  f i n an c i a l  o b l i ga t io ns .  

 
( 2 )  Moody ’ s  s en io r  un secu r ed  i s sue r  r a t i ng  i s  an  op i n i on  a s  to  ou r  f u tu r e  r e l a t i ve  c r e d i two r th in e s s .  The  c r ed i t  r a t i ng  i s  ba s ed  on  a  

r a t i ng  s c a le  th a t ,  f o r  g loba l  au tomo t i v e  supp l i e r s ,  r anges  f r om “Aaa ”  to  “C ” ,  wh i ch  r ep r e sen t s  t he  r ange  f r om those  ob l ig a t i ons  
w i th  m in ima l  c r e d i t  r i s k  t o  tho se  ob l ig a t i ons  t ha t  a r e  in  de f au l t  w i t h  l i t t l e  p r o spec t  o f  r e co ve r y .  I s s u e r ’ s  i n  t he  “ A ”  r a t i n g  
c a t ego r y  a r e  in  t he  th i r d  h i ghe s t  c a t ego r y  o f  the  r e l e va n t  s c a l e  o f  n i ne  ma jo r  c a te go r i e s  a nd  a r e  c on s i de r ed  by  Moody ’ s  t o  be  
s ub je c t  to  l ow  c r ed i t  r i s k .  T he  de t e rm i na t io n  o f  t he  o ve r a l l  r a t i ng  a s s ig ned  t o  a  g loba l  au tomo t i ve  s upp l i e r  i s  b a se d  on  a n  
a s s e s smen t  o f  an  i s s ue r ’ s  pe r fo rmance  i n  f o u r  b ro ad  we igh ted  c a tego r i e s  wh i c h  a r e  f u r t he r  b r oken  down in t o  13  we i gh te d  s ub-
f a c to r s  eac h  o f  wh i ch  maps  to  a  sp ec i f i c  l e t t e r  r a t i ng  i n  t he  r ange  abo ve .  T he  in d i c a te d  r a t i ng  c a te go r y  f o r  e ach  s ub- f a c t o r  
( i . e . ,  Aa a ,  Aa ,  e t c . )  i s  the n  con ve r t e d  i n to  a  n ume r i c  v a lue ,  wh i ch  i s  th en  mu l t i p l i ed  by  th e  we i gh t  f o r  t ha t  s ub- f a c to r  w i th  th e  
r e su l t s  the n  t o ta l e d  to  p roduc e  a  c ompos i t e  we igh t ed- f a c to r  s co r e ,  t ha t  i s  i t s e l f  th en  mapped bac k  t o  an  a lp hanumer i c  r a t i n g  
b ased  on  th e  r a t in gs  r ange  f r om Aaa  t o  C .  Moody ' s  a ppends  the  numer i c a l  mod i f i e r s  1 ,  2 ,  o r  3  to  ea ch  gene r i c  r a t i ng  
c l a s s i f i c a t io n  f r om Aa  t h rough  Caa .  T he  mod i f i e r s  1 ,  2  a nd  3  i nd i c a t e  th a t  t he  ob l ig a t i on  r an ks  i n  t he  h ighe r  e nd ,  m id- r ange  o r  
l owe r  e nd  o f  i t s  gen e r i c  r a t i n g  c a t e go r y ,  r e s pec t i ve l y .  The  Moody ’ s  r a t i ng  ou t lo o k  i s  a n  op i n io n  r e ga rd in g  th e  l i ke l y  d i r e c t io n  
o f  a n  i s su e r ’ s  r a t i ng  o ve r  th e  med i um te rm ,  and  f a l l  i n to  one  o f  f o u r  c a t ego r i e s :  Pos i t i ve ,  Nega t i ve ,  S ta b le  o r  De ve l op i ng .   

 
( 3 )  S&P ’ s  i s s ue r  c r e d i t  r a t i ng  i s  a  c u r r e n t  op i n io n  o f  ou r  o ve r a l l  f i n anc i a l  c ap ac i t y  ( i . e .  c r e d i t  wo r th i ne s s )  to  pay  ou r  f i na nc i a l  

o b l ig a t i ons  i n  f u l l  and  on  t ime .   T h i s  c r e d i t  r a t i n g  i s  b a se d  on  a  r a t in g  s c a le  th a t  r a nges  f r om “AAA ”  to  “D ” ,  wh i ch  r ep r e sen t s  
t he  r a nge  f r om e x t r eme ly  s t r ong  c apac i t y  t o  mee t  f i n anc i a l  ob l i ga t i o ns  to  a  f a i l u r e  to  pa y  one  o r  mo re  f i nan c i a l  o b l i ga t io ns  
when  i t  c ame  due .  An  i s s ue r  w i t h  a  l ong- te rm i s sue r  r a t i n g  in  t he  “ A ”  r a t i n g  c a te go r y  i s  i n  th e  t h i r d  h i gh e s t  c a te go r y  o f  t he  
r e l e v an t  s c a l e  o f  t en  ma j o r  c a t ego r i e s  a nd  i s  cons ide r ed  by  S ta nda r d  & P oo r ’ s  t o  h a ve  a  s t r o ng  c apa c i t y  t o  mee t  i t s  f i na nc i a l  
c ommi tmen t s  bu t  i s  s omewha t  more  su s c ep t ib l e  t o  t he  ad ve r s e  e f f e c t s  o f  c hanges  i n  c i r cums ta nce s  and  e c onom ic  c ond i t i on s  
t h an  i s s ue r s  i n  h ighe r - r a te d  c a tego r i e s .  T he  r a t i ngs  f r om “AA ”  t o  “CCC”  may  be  mod i f i e d  by  t he  add i t i on  o f  a  p lu s  (+ )  o r  m inus  
( - )  s ig n  t o  show r e l a t i v e  s t a nd ing  w i th i n  t he  ma jo r  r a t i n g  c a t ego r i e s .  T he  l a c k  o f  one  o f  th e se  de s ign a t i ons  in d i c a te s  a  r a t i ng  
t h a t  i s  i n  the  m idd le  o f  the  c a te go r y .  T he  S&P  r a t in g  ou t l oo k  a s s e s s e s  t he  po te n t i a l  d i r e c t io n  o f  a  c r e d i t  r a t i n g  o ve r  the  
i n te rmed ia te  te rm ( t y p i c a l l y  s i x  mon ths  to  two  y ea r s ) ,  b u t  i s  no t  nece s s a r i l y  a  p r e cu r so r  t o  a  r a t i ng  c hange .  A  “S t ab le ”  o u t l oo k  
r a t i ng  means  th e  r a t in g  i s  n o t  l i ke l y  to  ch ange .  

 

Credit ra t ings are intended to prov ide investors with an independent measure of  the credi t qua l i ty of debt and 

secur it ies .  The credit ra t ings ass igned to us or our sen ior debt by the ra t ing agenc ies a re not recommendat ions 

to purchase,  ho ld or se l l our debt or secur it ies ,  s ince such rat ings do not address market pr ice or su i tabi l i ty for 

a part icu lar investor .   There is no assurance that any ra t ing wi l l  remain in e ffec t for any g iven per iod of t ime or 

that any rat ing wi l l  not be rev ised or wi thdrawn ent ire ly by a rat ing agency in the future ,  i f  in it s judgement ,  

c ircumstances warrant .  We have made customary payments to each of DBRS, Moody ’s and S&P in respect of the 

ra t ings ass igned to us dur ing the last two years and expect to cont inue to do so .  In addi t ion,  we made 

payments to Moody ’s and S&P in connect ion with the conf irmat ion of our ra t ings in respect of the issuance of 

our Sen ior Notes and the estab l ishment and cont inued issuance of our ECP Program and USP Program.  
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6. Market for Securities           
 

 

Our Common Shares are l is ted and posted for trad ing on the TSX under the trad ing symbol “MG”,  and on the 

New York Stock Exchange under the trad ing symbol “MGA”.  

The h igh and low sa le pr ices and vo lume of shares traded for our Common Shares ,  as repor ted by the TSX and 

NYSE,  respect ive ly ,  for the months dur ing the year ended December 31 ,  2016 were as fo l lows:   

Month  
TSX  
High ( C $ )   

TSX 
Low ( C $ )  

TSX 
Volume 

NYSE 
High ( $ )  

NYSE 
Low ( $ )  

NYSE 
Volume 

January 56 .11  47 .42 36 ,098,633 40 .22 32 .49  74 ,152,855 

February 52 .82  42 .09 27 ,522,040 39 .10 30 .41  48 ,442,738 

March  56 .47  52 .69 24 ,564,963 43 .50 39 .21  41 ,427,160 

Apr i l  56 .12  51 .34 18 ,982,877 43 .66 39 .15  31 ,030,190 

May 53 .74  50 .85  18 ,404,094 42 .39 38 .82  29 ,097,732 

June 53 .37  43 .42 28 ,378,807 42 .15 33 .26  41 ,739,110 

July 52 .29  42 .73 17 ,804,914 39 .61 32 .76  31 ,496,421 

August 53 .51  48 .19 16 ,415,680 41 .22 36 .89  26 ,365,938 

September 56 .73  51 .11 23 ,218,831 43 .24 38 .74  30 ,391,515 

October 57 .89  52 .50 17 ,570,930 43 .96 39 .79  26 ,581,883 

November 55 .95  49 .44 26 ,763,263 41 .46 36 .78  35 ,394,083 

December 62 .10  54 .38 18 ,807,207 47 .19 40 .68  26 ,063,462 
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7. Directors & Executive Officers           

Directors 
Our Board current ly cons ists of the fo l lowing members :   

Name & Munic ipal i ty of  
Res idence 

Director  Since  Pr inc ipal  Occupat ion 

Scott B.  Bonham 

Cal i forn ia ,  U.S.A.  

May 10,  2012 Corporate Director and Co-Founder ,  

Intent iona l Capita l  

Peter G. Bowie 

Ontar io ,  Canada  

May 10,  2012 Corporate Director 

Hon. J .  Trevor Eyton 

Ontar io ,  Canada 

May 6,  2010 Corporate Director 

Lady Barbara Judge 

London, England 

September 20 ,  2007 Corporate Director 

Dr. Kurt J .  Lauk ( 1 )  

Baden-Württemburg,  Germany 

May 4,  2011 Co-Founder & Pres ident ,  Globe CP 

GmbH 

Cynth ia A. Niekamp 

Mich igan, U.S.A.  

May 8,  2014 Corporate Director 

Dr. Indira V. Samarasekera 

Br i t ish Columbia ,  Canada 

May 8,  2014 Sen ior Adv isor ,  Bennet t Jones LLP 

and Corporate Direc tor 

Donald J .  Walker 

Ontar io ,  Canada 

November 7 ,  2005 Ch ie f Execut ive Of f icer of Magna 

Lawrence D. Worral l 

Ontar io ,  Canada 

November 7 ,  2005 Corporate Director 

Wil l iam L.  Young ( 2 ) ( 3 )  

Ontar io ,  Canada 

May 4,  2011 Co-Founder and Partner ,  Monitor 

C l ipper Partners 

 

No te s :  

( 1 )  D r .  Lau k  was  a  d i r e c to r  o f  P ap ie r f a b r i k  Scheu f f e l en  GmbH ,  a  p r i v a te  c ompany ,  when  i t  f i l ed  fo r  b an k r up tc y  p ro te c t i on  u nde r  

Ge rman  l aw  on  Ju l y  17 ,  2008 .  

( 2 )  Cha i rman  o f  t he  Bo a rd .  

( 3 )  Mr .  Young was  a  d i r e c to r  o f  Ame r i c a n  F i be r  &  Y a rn s  a nd  R ecy c le d  P ape r  G r ee t i ng s ,  bo th  o f  wh i ch  we r e  p r i v a t e  compan ie s ,  when  

t he y  f i l ed  vo lun t a r y  pe t i t i o n s  f o r  b an k r up tc y  p r o t e c t i on  unde r  C hap t e r  11  o f  the  U . S .  B an k r up tc y  Code  on  Sep tembe r  23 ,  2008  a nd  

J anua r y  2 ,  2009 ,  r e spec t i ve l y .  
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A l l of our d irec tors were elec ted to the ir  present terms of of f ice by our shareholders at our Annua l Meet ing of 

Shareholders he ld on May 5,  2016.  The term of of f ice for each d irec tor exp ires a t the conc lus ion of the next 

annua l meet ing of our shareholders .  No execut ive committee of the Board has been const i tuted.  One director ,  

Hon. J .  Trevor Eyton,  wi l l  be re t ir ing from the Board in 2017 and thus is not s tanding for re-elect ion at the 

Meet ing.  

A l l of the d irectors have he ld the pr inc ipal occupat ions ident if ied above (or another posi t ion with the same 

employer ) for not less than f ive years ,  except as fo l lows:   

•  Mr. Bonham was a Venture Partner of GGV Capita l from 2011 to June 2015, a venture capita l f i rm he co-

founded in 2000.  

•  Ms. Niekamp was Sen ior V ice-Pres ident ,  Automot ive Coat ings,  PPG Industr ies ,  Inc .  f rom Ju ly 2010 to 

March 2016. 

•  Ms. Samarasekera was President & V ice-Chance l lor of the Un ivers i ty of Alber ta from Ju ly 2005 to Ju ly 

2015.    

A l l of our d irec tors ,  wi th the except ion of Mr .  Walker ,  our CEO, have a l l been determined by our Board to be 

“ independent d irec tors” with in the mean ing of such term under appl icab le law.  

Our Board current ly has three standing Committees ,  each of wh ich is compr ised of the fo l lowing independent 

d i rectors as of March 24,  2017:  

Name  

 

Audit  Commit tee 

 

Corporate Governance,  
Compensat ion & 
Nominat ing Committee 

Enterpr ise Risk  
Overs ight  Committee 

 

Scott B.  Bonham �   �  

Peter G. Bowie �    

Hon. J .  Trevor Eyton  �   

Lady Barbara Judge  �  Chair 

Dr. Kurt J .  Lauk �    

Cynth ia A. Niekamp   �  

Dr. Indira V. 

Samarasekera 

 �   

Lawrence D. Worral l Chair  �  

Wil l iam L.  Young  Chair  

Addit iona l in format ion in respect of each person nominated for e lect ion at the Meet ing,  inc luding one nominee ,  

Wi l l iam A. Ruh, who does not present ly serve on our Board,  as we l l as the bas is for the Board ’s independence 

determinat ion,  can be found in our C ircu lar .    
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Executive Officers   

Our  execu t i ve  o f f i ce r s  cu r r en t l y  con s i s t  o f  the  fo l low ing  per sons :   

Name & Munic ipal i ty of  Res idence Pr inc ipal  Occupat ion  

Dona ld  J .  Walke r  

Ontar io ,  Canada   

Ch ie f  E xecut i ve  O f f i cer  ( s in ce  November  2010 ;  pr ev iou s ly  Co-CEO s in ce  

Ap r i l  2005)  

Vincent  J .  Gal i f i  

Ontar io ,  Canada 

Execu t i ve  V i ce-Pr es ident  ( s in ce  Sep tember  1996 )  and  Ch ie f  F in anc ia l  

O f f i cer  ( s in ce  December  1997)  

Jef f rey  O .  Pa lmer  

Ontar io ,  Canada 

Execu t i ve  V i ce-Pr es ident  ( s in ce  J anuar y  2001 )  and  Ch ie f  Lega l  O f f i cer  

( s in ce  J anuary  2008 )  

Guenther  Apfa l te r  

Upper  Aus t r i a ,  Au s t r i a  

P r es ident ,  Magna  Europe  ( s ince  February  2011)  and  Pre s iden t ,  Magna  

S tey r  ( s in ce  J anua ry  2008 )  

See tarama Kotagi r i  

Mich igan ,  U .S .A .  

E xecu t i ve  V i ce-Pr es ident  and  Ch ie f  Techno logy  O f f i cer  ( s in ce  J anuar y  

2014)  and  Pr e s iden t ,  Magna  E le c t r on i c s  ( s in ce  February  2016 )  

Marc  J .  Neeb  

Ontar io ,  Canada 

Execu t i ve  V i ce-Pr es ident  ( s in ce  J anuar y  2003 )  and  Ch ie f  Human  Resour ces  

O f f i cer  ( s in ce  J anuary  2014)  

Franc i s  C .  Segu in 

Ontar io ,  Canada  

Execu t i ve  V i ce-Pr es ident ,  Corpor a te  Pro jec t s  and  S t r a tegy  Deve lopmen t  

( s in ce  February  2016)  

Tommy J .  Skudut is  

Ontar io ,  Canada 

Ch ie f  Oper a t ing  O f f i cer ,  Ex ter io r s  ( s in ce  May  2007)  Seat ing ,  M i r r o r s ,  

C lo sur es  ( s in ce  May  2010)  and  Cosma ( s in ce  February  2013)  

James  J .  Tobin ,  Sr .  

Mich igan ,  U .S .A .  

Ch ie f  Mar ke t ing  O f f i cer  ( s in ce May  2010)  and  P re s iden t ,  Magna  As i a  

( s in ce  February  2012)   

 

To  the  ex tent  tha t  our  execut ive  o f f i cer s  have  no t  he ld  the  o f f i ce s  iden t i f i ed  above  fo r  the  l a s t  f i ve  year s ,  they  have  he ld  

the  fo l low ing  o f f i ce s  or  pos i t ions  w i th  u s  and/o r  have  had  the  fo l low ing  pr in c ipa l  o ccupa t ion s ,  dur ing  the  l a s t  f i ve  yea r s :  

•  Pr io r  to  J anuary  2014 ,  Mr .  Ko tag i r i  was  Execut i ve  V i ce  Pr es ident ,  Co rpor ate  Eng ineer ing  and  R&D ( s in ce  J anuary  

2013)  and  Execut i ve  V i ce  Pr es iden t  o f  G loba l  Eng inee r ing  and  R&D o f  Cosma In terna t iona l  ( s in ce  June  2008) .  

•  Pr io r  to  J anuary  2014 ,  Mr .  Neeb  was  Execut i ve  V i ce-Pr e s iden t ,  G loba l  Human  Resour ces  ( s in ce  J anuar y  2003) .   

•  Pr io r  to  Februa ry  2016 ,  Mr .  Segu in  was  Pre s ident  o f  Magna C lo sur es  ( f rom January  2010  to  January  2016) .  

•  Pr io r  to  J anuary  2013 ,  Mr .  S kudu t is  was  a l so  Pr e s iden t ,  Cosma In terna t iona l  ( f rom January  to  December  2012) .  

•  Pr io r  to  Februa ry  2012 ,  Mr .  Tob in  was  Pr e s iden t ,  Magna  J apan  and  Korea  s in ce  May  2010 .  He  pr ev iou s ly  ser ved  as  

E xecu t i ve  V i ce-Pr es ident ,  Bu s iness  Deve lopment  ( f rom December  2007  to  May  2010 ) ,  p r io r  to  wh i ch  he  ser ved  as  

E xecu t i ve  V i ce-Pr es ident ,  Bu s iness  Deve lopment  and  Sa les  o f  Cosma In ternat iona l  s in ce  J anuary  2006 .  

 

Beneficial Ownership of Securities 
A l l  our  d i r e ctor s  and  execut i ve  o f f i cer s  a s  a  group  ( 18  per sons )  owned  bene f i c i a l ly  o r  e xe r c i sed  cont ro l  o r  d i r e ct ion  ove r  

3 , 687 , 763  Common Share s  r epr e sent ing  approx imate ly  1 .0% o f  the  c l a ss ,  a s  a t  Mar ch  24 ,  2017 .   
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8. Legal Proceedings            

KS Centoco 

In November 1997,  Magna and two of i ts subs id iar ies were sued in the Ontar io Super ior Cour t of Just ice by KS 

Centoco Ltd. ,  an Ontar io-based steer ing whee l manufac turer in which we have a 23% equ ity in teres t ,  and by 

Centoco Hold ings Limited,  the owner of the remain ing 77% equ ity interest in KS Centoco Ltd.   In March 1999, 

the p la in t i f fs were granted leave to make substant ia l amendments to the or ig inal  s tatement of c la im in order to 

add severa l new defendants and c la im addit iona l remedies and, in February 2006,  the p la in t i f fs fur ther amended 

the ir  s tatement of c la im to add an addit iona l remedy. In February 2016,  a consent order was granted a l lowing 

the P la in t i f fs to f i le a fresh s ta tement of c la im which inc ludes an addit ional remedy and reduces certa in 

aggravated and puni t ive damages c la imed. The fresh s tatement of c la im a l leges ,  among other th ings:  

•  breach of f iduc iary duty by us and two of our subs idiar ies ;  

 

•  breach by us of our b inding let ter of intent wi th KS Centoco , inc luding our covenant not to have any 

interes t ,  d irect ly or ind irect ly ,  in any ent ity that carr ies on the a irbag bus iness in North Amer ica ,  other 

than through MST Automot ive Inc . ,  a company to be 77% owned by Magna and 23% owned by Centoco 

Hold ings;  

 

•  the p la in t i f f ’s exc lus ive ent i t lement to cer ta in a irbag technologies in North Amer ica pursuant to an 

exc lus ive l icence agreement ( the “L icence Agreement”) ,  together with an account ing of a l l  revenues and 

prof its resu lt ing from the a l leged use by us ,  TRW Inc .  and other unre la ted th ird party automot ive 

suppl ie r defendants of such technology in Nor th Amer ica ;  

 

•  inducement by the Company of a breach of the Licence Agreement by TRW; 

 

•  a conspi racy by us ,  TRW and others to depr ive KS Centoco of the benef i ts of such a irbag technology in 

Nor th Amer ica and to cause Centoco Hold ings to se l l to TRW its interest in KS Centoco in con junct ion 

with the sa le by us to TRW of our in terest in MST Automot ive GmbH and TEMIC Bayern-Chemie A irbag 

GmbH; and 

 

•  oppress ion by the defendants .   

The p la int i f f s are seek ing,  among other th ings,  damages of approx imate ly C$2.56 b i l l ion .  Document product ion,  

complet ion of under tak ings and examinat ions for d iscovery are substant ia l ly complete ,  a lthough l imited 

addit iona l examinat ions for d iscovery are expected to occur .   

In Apr i l  2016,  Magna f i led a new c la im aga inst Centoco Hold ings L imited and KS Centoco seek ing an order 

under the Ontar io Business Corporat ions Act to wind-up the bus iness and a ffa ir s of KS Centoco and distr ibute 

i t s assets to the shareholders ( the "Wind-Up Act ion") .  In June 2016, Centoco Hold ings L imited and KS Centoco 

f i led a sta tement of defence and counterc la im in the Wind-Up Act ion a l leg ing breach of f iduc iary duty and bad 
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fa ith per formance of contrac tua l obl igat ions by Magna and two of i ts of f icers who were our representat ives on 

KS Centoco ’s Board of D irectors for a number of years ( the "Centoco Counterc la im") .  Pursuant to the Centoco 

Counterc la im, Centoco Hold ings L imited and KS Centoco are c la iming damages of approx imate ly C$1.8 b i l l ion .    

Both act ions wi l l  be tr ied together a t a tr ia l scheduled to commence on October 30 ,  2017.  The c la ims and 

damages in the Centoco Counterc la im substant ia l ly dupl icate those descr ibed in the main ac t ion and, as a 

resu lt ,  we bel ieve that there is no incrementa l l iab i l i ty due to the Centoco Counterc la im. We a lso be l ieve we 

have val id defences to the c la ims made by Centoco Hold ings L imited and KS Centoco in both ac t ions and 

there fore we intend to cont inue to v igorous ly defend these two cases .  Due to the nature of the c la ims made 

and potent ia l damages a l leged by Centoco Hold ings Limited and KS Centoco, Magna is unable to predic t the 

f ina l outcome of these c la ims.  

Ant it rust  Invest igat ion  

In September 2014,  the Conse lho Admin is tra t ivo de Defesa Economica ,  Brazi l ' s Federa l compet it ion author ity ,  

a ttended at one of the Company ’s operat ing Div is ions in Braz i l  to obta in in format ion in connect ion with an 

ongoing ant itrust invest igat ion re la t ing to suppl iers of  automot ive door la tches and re la ted products .  

Proceedings of th is nature can of ten cont inue for severa l years .  Where wrongfu l conduct i s found, the re levant 

ant itrust author i ty can,  depending on the jur isd ict ion,  in it ia te admin is tra t ive or cr imina l lega l proceedings and 

impose admin istra t ive or cr imina l f ines or penal t ies tak ing into account severa l mit igat ing and aggravat ing 

factors .   At th is t ime , management is unable to predict the durat ion or outcome of the Braz i l ian invest igat ion,  

inc luding whether any operat ing Div is ions of the Company wi l l  be found l iab le for any v io lat ion of law or the 

extent or magn itude of any l iab i l i ty ,  i f  found to be l iab le .  

The Company's po l icy is to comply with a l l appl icab le laws,  inc luding ant itrust and compet i t ion laws.  The 

Company prev ious ly in i t iated a global rev iew focused on ant it rust r i sk led by a team of external counse l .  I f  any 

ant itrust v io la t ion is found as a resu l t of such rev iew, a regu la tory invest igat ion or otherwise ,  Magna cou ld be 

subjec t to f ines ,  pena l t ies ,  rest itu t ion set t lements ,  and c iv i l ,  admin istra t ive or cr imina l lega l proceedings and 

other consequences ,  inc luding reputat iona l damage. 

Other 

In the ord inary course of bus iness ac t iv it ies ,  we may become cont ingent ly l iab le for l i t igat ion and c la ims with 

customers ,  suppliers ,  former employees and other par t ies .  In addit ion,  we may be,  or cou ld become, l iab le to 

incur env ironmenta l remedia t ion costs to br ing env ironmental contaminat ion leve ls back with in acceptable lega l 

l imits .  On an ongoing bas is ,  we assess the l ike l ihood of any adverse judgments or outcomes to these matters ,  

as we l l as potent ia l ranges of probable costs and losses .   

A determinat ion of the prov is ion required,  i f  any,  for these cont ingenc ies is made a fter ana lys is of each 

indiv idua l issue.  The requ ired prov is ion may change in the fu ture due to new deve lopments in each matter or 

changes in approach,  such as a change in sett lement s tra tegy in deal ing with these matters .    
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Warranty,  Product  L iabi li ty  and Recal l  Costs 

In certa in c ircumstances ,  we are at r isk for war ranty costs ,  inc luding product l iab i l i ty and reca l l costs .  Due to 

the nature of the costs ,  we make our best es t imate of the expected future costs ,  however ,  the u l t imate amount 

of such costs could be mater ia l ly d i f ferent .  We cont inue to exper ience increased customer pressure to assume 

greater warranty respons ibi l i ty .  Current ly ,  under most customer agreements ,  we on ly account for exist ing or 

probable c la ims.   Under cer ta in complete veh ic le engineer ing and assembly contracts ,  and with respect to 

cer ta in powertra in sys tems programs, we record an est imate of fu ture warranty-re la ted costs based on the terms 

of the spec if ic customer agreements and the spec if ic customer ’s ,  or our own, warranty exper ience.   
 

9. Interests of Management & Others in Material 
Transactions            
Reference is made to “ In terests of Management and Other Ins iders in Certa in Transact ions” in our C ircu lar for 

our Meet ing,  wh ich is incorporated by reference into th is Annua l Informat ion Form.  

10. Transfer Agent & Registrar            
The trans fer agent and regis trar for our Common Shares is Computershare Trust Company of Canada, at its 

pr inc ipa l of f ices in Toronto ,  Ontar io .   The co-trans fer agent and co-registra r for our Common Shares in the 

Un ited States is Computershare Trust Company,  N.A. ,  a t i ts of f ices in Canton, Massachuset ts .  
 

 

 

 

 

11. Interests of Experts            
Our independent auditor for the 2016 f i sca l year i s Delo it te LLP.  De lo i tte LLP is independent with in the meaning 

of the Ru les of Profess ional  Conduct of the Char tered Profess iona l Accountants of Ontar io ,  and the appl icab le 

ru les and regu la t ions adopted by the SEC and the Publ ic Company Account ing Overs ight Board (Un ited Sta tes ) 

(PCAOB).  Addit ional in format ion regard ing the fees pa id to our independent audi tors is conta ined under 

“Meet ing In format ion – Bus iness of the Meet ing” in our Circu lar ,  wh ich is incorporated by reference into this 

Annua l In format ion Form.  
 

12. Audit Committee            

Our Audit Commit tee cons is ts of Messrs .  Lawrence D. Worra l l (Cha ir ) ,  Scott B .  Bonham, Peter G.  Bowie and Dr .  

Kurt J .  Lauk.   A copy of our Audit Commit tee Char ter is ava i lab le on our webs ite (www.magna.com) under 

“Corporate Governance” and has been f i led on SEDAR (www.sedar .com) and on EDGAR (www.sec .gov/edgar ) and 

is incorporated by re ference in to th is Annua l Informat ion Form.  Addit iona l informat ion about our Audit 

Committee is conta ined under “Corporate Governance – Report of the Audit Committee” in our Circular for our 

Meet ing,  wh ich is incorporated by re ference into th is Annua l In format ion Form. 
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13. Additional Information             

 Our C ircu lar conta ins the fo l lowing addit iona l informat ion:  

•  our d irec tors ’ and named execut ive of f icers ’ remunerat ion and indebtedness ;  

•  our vot ing secur it ies and the ir  pr inc ipa l ho lders ;  and 

•  secur it ies author ized for issuance under our equ ity-based compensat ion p lans .  

Addit iona l f inanc ia l in format ion about us is prov ided in our conso l idated f inancia l s tatements as a t and for the 

two-year per iod ended December 31,  2016 and in our MD&A.  These documents and addit ional in format ion 

about us may be found on SEDAR, at www.sedar .com, on EDGAR at www.sec .gov/edgar and on our webs ite ,  a t 

www.magna.com. 

Any person may obtain copies of the fo l lowing documents upon request from our Corporate Secreta ry ,  c/o 

Magna In ternat iona l Inc . ,  337 Magna Dr ive ,  Aurora ,  Ontar io ,  L4G 7K1:   

•  at any t ime when our secur it ies are in the course of a d is tr ibut ion pursuant to a shor t form prospectus 

or a pre l iminary short form prospectus has been f i led in respect of a d is tr ibut ion of our secur i t ies ,   

o  one copy of th is Annua l Informat ion Form;   

o  one copy of our Annua l Repor t to Shareholders for the year ended December 31,  2016,  wh ich 

conta ins the fo l lowing i tems:   

�  the “Management ’s D iscuss ion and Ana lys is of Resu l ts of Operat ions and F inanc ia l 

Pos i t ion” ,  wh ich is the on ly i tem incorporated by re ference into th is Annua l In format ion 

Form; and 

�  our conso l idated f inanc ia l s ta tements as at and for the two-year per iod ended December 

31 ,  2016;     

o  one copy of any of our inter im f inanc ia l s tatements subsequent to the f inanc ia l s tatements for 

our most recent ly completed f i sca l year ;  

o  one copy of our C ircu lar ;  and 

o  one copy of any other documents that are incorporated by reference into the pre l iminary short 

form prospectus or the short form prospectus and are not prov ided under any of the foregoing; 

or 

•  at any other t ime, one copy of any of the documents re ferred to immediate ly above,  prov ided that we 

may require payment of a reasonable charge for such copy i f  the request i s made by a person who is 

not one of our secur ity holders .   
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